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“Th  e  liberty  of  the  press  is  indeed  essential 
to  the  nature  of  a  free  state . . 

'  •  William  Blackstone,  1 765 
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Set  sail... 

TO  BOCA  RATON,  FLORIDA  FOR  THE 
ANNUAL  SNPA  CONFERENCE  OCT.  14-17 
VIA  E&P’S  ISSUE  OF  OCTOBER  13TH 

Extensive  editorial  features  directed  to  the  newspapers  of  the 
South,  Southwest  and  Border  States  create  an  outstanding  environ¬ 
ment  for  your  ad  aimed  at  an  influential  segment  of  the  newspaper 
industry. 

The  Southern  Newspaper  Publishers  Association  conclave  speaks  to 
the  issues  of  the  day  concerning  the  newspaper  business  nationally. 
EDITOR  &  PUBLISHER  will  be  there  providing  the  newspaper 
news  we  are  known  for  and  offering  advertisers  top  level  visibility 
combined  with  bonus  SNPA  Conference  distribution. 

Book  yom*  space  early  and  let  E&P  steer  you  on  a  solid  selling 
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AT  HARTE-HANKS,  WE'RE  HELPING  OUR  PEOPLE  GROW. 


goals.  The  program  provides  on  intense 
learning  experience  to  develop  the  skills 
that  ore  essential  in  the  marketplace- 
today,  and  tomorrov/.  In  the  words  of 
Tucker  Sutherland,  President,  Harte-Hanks 
Newspapers,  "If  you  really  want  to  sell 
more  newspaper  advertising,  this  is  the 
program  you  should  own." 

By  providing  its  employees  with  the  latest 
in  personal  skills  training  and  sales  tech¬ 
niques,  such  as  this  program,  Harte-Hanks 
continues  to  stay  on  the  leading  edge  of 
human  resource  development.  This,  in 
turn,  develops  quality  people  and  over¬ 
all  better  and  more  useful  newspapers 
for  our  readers. 

If  you  wish  to  obtain  the  12-part  video 
program  for  your  own  newspaper, 
contact  Phil  Russell  at  (214)  521-4148. 

Floyd  Whellan  (C),  Giles  Padel  (L),  and 
Ron  Sawyer  (R)  look  over  the  Sales 
Training  Manual. 


Quality  people  make  the  difference. 


hen  Giles  Padel,  Corpo¬ 
rate  Director,  Training, 
and  Floyd  Whellan,  Vice-President, 
Human  Resources,  Harte-Hanks  News¬ 
paper  Operations  sought  a  method  to 
improve  the  skills  of  newspaper  advertis¬ 
ing  personnel,  they  turned  to  Phil  Russell, 
one  of  the  top  sales  trainers  in  the  nation. 
Russell  had  worked  with  thousands  of 
sales  people  in  the  past  and  has  also 
developed  video  training  programs  for 
several  industries.  Together,  with  the  assis¬ 
tance  of  Ron  Sawyer,  Senior  Director, 
Advertising,  Newspaper  Operations, 
these  dedicated  professionals  developed 
and  produced  a  unique,  customized  video 
program  for  selling  newspaper  advertis¬ 
ing.  This  12-part  program  focuses  on  all 
aspects  and  skills  necessary  for  selling 
newspaper  advertising  from  research¬ 
ing  and  qualifying  a  prospect  to  closing 
the  sale.  It  also  covers  the  important  areas 
of  interpersonal  communications,  motiva¬ 
tion,  and  setting  and  achieving  realistic 
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SEPTEMBER 

27-29— New  England  Associated  Press  News  Executives 

Association,  Fall  Meeting,  Biltmore  Plaza,  Providence,  R.I.. 

29/9-6 — National  Press  Photographers  Association,  Flying 

Short  Course:  Sept.29,  Hartford  Sheraton,  Hartford,  Conn.;  Sept.  30, 
Hyatt  Regency  Crystal  City,  (Arlington  Va.);  Washington,D  C.; 
Oct.  2,  Adam's  Mark  Hotel,  Indianapolis;  Oct.  4,  Red  Lion  Inn, 
Omaha;  Oct.  6,  MGM  Grand,  Reno. 

30/10-2 — New  England  Newspaper  Association.  Fall  Convention, 

Sheraton  Islander  Inn.,  Newport,  R.l. 

OCTOBER 

1,2— Washington  Journalism  Center,  Conference  for  Journalists, 
Watergate  Hotel,  Washington,  D.C.  Oct.  1,  Telephones:  Sorting  Out 
the  Ck)nfusion.  Oct.  2,  Computers:  How  Far  Can  They  Go?. 

2- 3— New  York  State  AP  Association,  Rochester  Plaza 

Hotel.  Rochester. 

3- 6— American  Journalism  Historians  Association,  Florida 

A  and  M  University,  Tallahassee. 

4- 5— New  York  State  Dailies  Advertising  Managers  Bureau, 

Fall  Meeting,  Hyatt  Regency,  Buffalo. 

4- 6— Catholic  Press  Association,  West/ Northwest  Regional 

Conference,  St.  Francis  Retreat  Center,  Monterey,  Calif. 

5- 7— Illinois  AP  Editors  Association,  Clock  Tower  Inn, 

Rockford,  III. 

7-10— International  Newspaper  Promotion  Association, 

Western  Region  Conference,  Marriott  Hotel  and  Tennis  Club, 
Newport  Beach,  Calif. 

10-11— Catholic  Press  Association,  Midwest/East  Regional 

Conference,  HoHenden  House  Hotel,  Cleveland. 

10-13— American  Medical  Writers  Association,  Annual, 

Conference,  Hyatt  Regency  Hotel,  San  Antonio. 

10- 14 — Women  in  Communications,  Inc.,  Westin  Hotel,  Seattle. 

11- 13 — Missouri  Press  Association  Fall  Convention  and 

Trade  Show,  Sheraton  St.  Louis. 

11-13— Wisconsin  Newspaper  Association,  Fall  Convention, 

Concourse  Hotel,  Madison. 

11-14 — New  England  Newspaper  Production  Conference, 

Marriott  Hotel,  Copley  Place,  Boston. 

14-17 — Institute  of  Newspaper  Controllers  and  Finance 

Officers.  Hotel  Vancouver,  British  Columbia,  Canada. 

14-17— Southern  Newspaper  Publishers  Association,  Annual 

Convention,  Boca  Raton  Hotel  and  Club,  Boca  Raton,  Fla. 

14-17— International  Newspaper  Promotion  Association 

Central  Regional  Conference,  Hyatt  Regency,  Milwaukee. 

14-17 — Graph  Expo  84  East,  New  York  Coliseum,  New  York  City. 

18-20— New  England  Society  of  Newspaper  Editors.  Annual 

Convention,  Sheraton  Inn,  South  Portland,  Maine. 

20- 23— Inland  Daily  Press  Association,  Drake  Hotel,  Chicago. 

21- 24— International  Newspaper  Promotion  Association, 

Southern  Region  Conference,  Marriott  Hotel,  Charlotte,  N.C. 

Seminars/Workshops/Clinics 

OCTOBER 

4- 5 — Ohio  State  University  School  of  Journalism,  "Reporting 

Public  Affairs  in  the  Year  2004,"  Fawcett  Center  for  T omorrow,  Ohio  State 
University,  Columbus. 

5- 7 — Symposium  on  Journalism  Education,  Department  of 

Journalism,  St.  Michael's  College,  Winooski,  Vt 
7-12 — American  Press  Institute,  Journalism  Educators 

Reston,  Va. 

7- 17— American  Press  Institute,  Lifestyle  Section  Editors, 

Reston,  Va. 

8- 11 — ANPA  Foundation,  Newspaper  in  Education  Instructor, 

Training  Seminar,  Airlie  House  Conference  Center,  Airlie,  Va. 

8- 11 — California  Polytechnic  State  University,  Graphic 

Communications  Department,  Flexographic  Seminar,  San  Luis  Obispo, 
Calif. 

9- 12— Inter  America  Press  Association  Technical  Center, 

Seminar,  Management  Techniques  for  the  Modern  Newspaper,  Knight- 
Ridder  Newspapers  Institute  of  Training,  Miami. 
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PENNSYLVANIA  GOLD  ...  A  series  of  articles 
spotlighting  deadly  abandoned  coal  mine  sites  in  western 
Pennsylvania  won  Clearfield  (Pa.)  Progress  staff  writer 
Andrew  Petkac  a  Golden  Quill  Award  for  distinguished 
achievement  in  journalism  and  honorable  mention  in  the 
National  Coal  Association  Hazlett  A.  Cochran  Memorial 
Awards. 

*  *  ♦ 

FUTURE  REPORTERS  .  .  .  Kelly  P.  Kissel,  a 
Louisiana  State  University  senior,  won  the  first  place 
award  in  the  1983-84  William  Randolph  Hearst  Founda¬ 
tion’s  National  Writing  Championship.  Kissel,  who  com¬ 
peted  against  seven  other  finalists,  received  a  $2000 
scholarship.  Placing  second  and  winning  a  $1500  scholar¬ 
ship  was  Tom  Butler,  a  University  of  Florida  senior,  Paige 
St.  John,  a  junior  at  Southern  Illinois  University  at 
Edwardsville,  placed  third  and  received  a  $1000  scholar¬ 
ship. 

In  the  photojournalism  competition,  Mark  Harrison,  a 
senior  at  University  of  Missouri,  took  first  place  and  Ben 
Van  Hook,  a  University  of  Kentucky  senior  placed  second 
and  Alan  Warren,  a  Western  Kentucky  University  junior, 
finished  third. 

Ten  college  journalists  were  winners  in  the  first  Roy  W. 
Howard  National  Writing  Competition  in  Public  Affairs 
Reoorting  sponsored  by  the  Indiana  School  of  Journalism 
and  the  Scripps-Howard  foundation.  The  college  students 
who  receive  $1000  scholarships  are  Kate  Duffy  and  Rob 
Karwath,  University  of  Kansas;  Laurie  Howell,  Okla¬ 
homa  State  University;  Bradley  Kuh,  University  of  Neb¬ 
raska;  Alan  Kelley  and  Phillip  Kuntz,  University  of  Flor¬ 
ida;  Timothy  Race,  American  University;  Stephen  Sand¬ 
ers,  Indiana  University;  Alan  K.  Stolfus,  Kansas  State 
University;  and  Roger  White,  University  of  Texas  at  Ar¬ 
lington. 

RACING  WRITER  .  .  .  Thomas  Wilson,  a  17-year-old 
senior  at  Troy  High  School  in  Troy,  Ohio,  won  the  $3 1 ,500 
Thoroughbred  Racing  Association’s  Grantland  Rice  Me¬ 
morial  Scholarship  to  Vanderbilt  University. 

♦  *  # 

DEADLINE  HEADLINER  ...  The  Deadline  Club,  the 
New  York  City  Chapter  of  Sigma  Delta  Chi,  presented 
three  1984  journalism  excellence  awards  to  two  metropoli¬ 
tan  area  dailies.  The  winners  were:  Newsday,  The  Fra¬ 
gile  Mind;  Mental  Health  in  the  80’s.”  by  David  Zinman 
with  Laura  Durkin;  and  The  Hackensack  (N.J.)  Record;” 
TV  Repair’s  Big  Gypster,”  by  Bruce  Locklin,  and  “The 
Favored  Few,’’  by  Michele  Fuetsch. 

WISCONSIN  WINNER  —  The  Milwaukee  chapter  of 
Sigma  Delta  Chi  awarded  its  annual  excellence  in  journal¬ 
ism  award  to  Dion  Henderson,  Wisconsin  Associated 
Press  chief  of  bureau.  Henderson  also  received  the  Uni¬ 
versity  of  Wisconsin-Madison  distinguished  Service 
Award. 

NEW  JERSEY  NEWSMAKERS  —  The  North  Jersey 
Press  Club  of  New  Jersey  has  announced  winners  of  its 
57th  annual  journalism  awards.  The  winners  are:  John 
O’Neil,  Union  City  Dispatch,  spot  news,  news  features, 
and  series;  Tim  O’Brien,  Newark  Star-Ledger,  features; 
Joseph  C.  Tintle,  Elizabeth  Daily  Journal,  sports  news; 
Nancy  Rubenstein,  Today  Newspapers,  sports  features  or 
columns;  Bill  Slossar,  Union  City  Dispatch,  headlines; 
Bill  Clare,  Newark  Star  Ledger,  sports  action  photos; 
Wallace  Hennig,  Jersey  City  Journal,  news  feature 
photos;  Stan  Godlweski,  New  York  Times,  feature  photos. 
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SUN,  COAL  AND  CATTLE.  Powder  River  Basin  has  been  called  cattle  country 
and  coal  country.  And  a  lot  of  people  call  It  home.  People  like  Dwight  Knott. 

'Tve  got  a  special  reason  to  love  Wyoming.  My  family  homesteaded  this 
land.  So  when  Sun  Company  came  here  to  build  the  Cordero  coal  mine  we  won¬ 
dered  about  the  future  of  the  land.  And  the  cattle. 

"But  Sun  also  started  a  Land  Reclamation  and  Research  Center.  Today  our 
experiments  are  making  sure  the  land  and  cattle  are  in  better  shape  than  ever. 

"I  run  the  place.  So  I’m  part  of  Sun’s  future.  And  Wyoming’s.’’ 

At  Sun  we  think  putting  our  energy  back  Into  the  land  Is  just  as  important 
as  getting  it  out. 


Dwight  Knott, 

Sun  Company  manager 
k--  of  the  Big  Horn  Ranch 
and  Reclamation 
^  Research  Center. 


— 


IN  BRIEF - 


Alabama  papers 
raising  funds 

Alabama  newspapers  have  already 
pledged  more  than  half  of  a  campaign 
goal  to  double  their  $100,000  educa¬ 
tional  foundation  endowment. 

Alabama  Press  Association  Jour¬ 
nalism  Foundation  President  Jim 
Jacobson  announced  the  campaign 
with  $64,000  in  pledges  already  com¬ 
mitted  during  the  APA  summer  con¬ 
vention. 

Jacobson,  editor  of  the  Birming¬ 
ham  News,  said  Alabama  weeklies 
and  dailies  represented  on  three  APA- 
related  boards  of  directors  made  the 
pre-announcement  pledges. 

Campaign  chairman  Michael  Free¬ 
man,  executive  editor  of  the  Advertis¬ 
er  and  the  Alabama  Journal  in 
Montgomery,  said  the  foundation 
board  launched  the  campaign  to  en¬ 
sure  that  interest  from  the  endow¬ 
ment  will  continue  to  support  college 
journalism  programs  and  workshops 
for  newspaper  staff  members. 

By  doubling  the  endowment,  addi¬ 
tional  interest  also  will  provide 
scholarship  money  for  top  Alabama 
college  journalism  students,  he 
added. 

Freeman  said  that  he  and  two  other 
campaign  committee  members,  Paul 
Davis,  publisher  of  the  Auburn  Bulle¬ 
tin  and  the  Tuskegee  Times,  and  Shel¬ 
ton  Prince,  publisher  of  the  Selma 
Times-Journal,  plan  to  complete  the 
campaign  later  this  month. 

APA  established  the  foundation 
and  started  a  10-year  pledge  campaign 
to  raise  $100,000  in  1968. 

Suggested  pledges  are  based  on  10 
cents  per  paid  subscriber.  The 
foundation  will  collect  the  pledges 
over  five  years. 

Senate  committee 
opposes  exit  polis 

The  Senate  commerce  committee 
approved  a  non-binding  resolution 
calling  on  the  news  media  to  refrain 
from  using  exit  polls  to  project  elec¬ 
tion  results  before  the  affected  polls 
close. 

The  resolution  is  expected  to  go 
before  the  full  Senate  in  September. 

Commerce  Committee  Chairman 
Bob  Packwood,  R-Ore.,  said  the 
resolution  responds  to  “concerns  that 
early  projections  of  election  results 
may  have  decreased  voter  participa¬ 
tion,  affected  close  elections,  and 
undermined  the  belief  of  citizens  in 
the  importance  of  their  vote." 


“This  resolution  seeks  to  maintain 
an  appropriate  balance  between  free¬ 
dom  of  the  press  and  the  integrity  of 
the  elctoral  process,’’  Packwood 
said. 

A  committee  aide  said  that  the 
resolution,  although  not  requiring  the 
media  to  obey,  is  intended  to  give  fair 
warning  of  how  Congress  dislikes  ear¬ 
ly  use  of  exit  polls. 

After  all  voting  places  in  a  state 
close,  broadcasters  and  newspapers 
would  be  welcome  to  use  their  exit 
poll  information  to  analyze  how  var¬ 
ious  groups  cast  their  ballots,  and,  in 
presidential  elections,  could  use  re¬ 
sults  of  statewide  votes  to  report  who 
was  leading  in  the  race  for  the  White 
House. 

Denver  Post 
shifts  agencies 

The  Denver  Post  has  named  the 
Denver-based  firm  of  Schenkein/ 
Associates  as  its  advertising  agency. 
It  replaces  the  Richards  Group  of 
Dallas. 

Post  publisher  Dick  Schlosberg 
said,  “The  Post  has  a  message  of 
excellence  and  dedication  to  Denver 
that  we  want  to  deliver  to  this  commu¬ 
nity.  Bob  Schenkein  and  his  associ¬ 
ates,  as  a  part  of  the  fabric  of  this  city, 
are  in  touch  with  Denver  and  the  role 
a  great  newspaper  ought  to  play.’’ 

Tax  on  newspapers 
called  a  ‘nightmare’ 

The  Texas  Comptroller  called  the 
state’s  newly  reinstated  sales  tax  on 
newspaper  subscriptions  “a  night¬ 
mare  to  enforce’’  and  said  he  will  ask 
the  legislature  to  repeal  it. 

Comptroller  Bob  Bullock  said  it 
would  be  impossible  to  audit  the 
state’s  estimated  20,000  to  30,000 
news  carriers,  some  in  grade  school, 
who  will  be  responsible  for  collecting 
the  tax. 

Bullock  also  called  the  tax  a  puni¬ 
tive  measure  resulting  from  animosity 
towards  the  press  for  news  articles 
critical  of  Texas  House  of  Repre¬ 
sentatives  Speaker  Gib  Lewis  and  his 
failure  to  disclose  campaign  contribu¬ 
tions. 

The  Texas  Daily  Newspaper 
Association  has  also  called  the  sub¬ 
scription  sales  tax  “punitive” 
because  it  singles  out  newspapers  and 
magazines. 

Phillip  J.  Meek,  president  of  TDN  A 
and  publisher  of  Fort  Worth  Star- 
Telegram,  told  the  association’s  sum¬ 


mer  meeting  that  he  is  forming  a  task 
force  to  plan  a  strategy  for  getting  the 
tax  repealed,  including  a  meeting  with 
Gov.  Mark  White  and  Speaker  Lewis. 

The  legislature  reinstated  the  sales 
tax  on  newspaper  subscriptions  last 
June,  after  the  tax  was  repealed  in 
1977.  The  sales  tax  on  subscriptions 
will  raise  an  estimated  $4  million  a 
year.  The  Texas  budget  is  about  $35 
billion  a  year. 

Forcing  publishers  to  collect  the  tax 
would  violate  a  contractural  arrange¬ 
ment  by  which  distributors  maintain 
their  independent  status  and  would 
require  newspaper  companies  to  be 
liable  for  injuries  suffered  by  carriers 
or  inflicted  by  them  during  their  work. 

The  tax  on  subscriptions  was  seen 
as  a  compromise  measure  enacted 
after  the  legislature  failed  in  its 
attempt  to  impose  a  tax  on  media 
advertising. 

ARF  standardizes 
audit  research 

The  Advertising  Research  Founda¬ 
tion  has  standardized  its  audit  cover¬ 
ing  audience  research  for  all  media. 

Mike  Naples,  ARF  president,  said 
the  standardized  approach  will  see 
the  organization  “getting  involved  (in 
research)  before,  during  and  after  the 
field  work.’’ 

The  procedures  involve  greater 
emphasis  on  tabular  data,  the 
establishment  of  special  audit  com¬ 
mittees  to  oversee  research  and  the 
use  of  outside  accouting  firms  to  veri¬ 
fy  results,  Naples  said. 

John  Polich,  president  ofSimmons- 
Scarborough  Syndicated  Research 
Associates,  said  ARF’s  new  pro¬ 
cedures  “will  apply  equally  to  broad¬ 
cast,  magazines  and  newspapers.’’ 

The  standardization  will  enable  ad 
agencies  “to  evaluate  the  quality  of  a 
newspaper  study  against  the  quality 
of  other  media  audience  studies,’’ 
Polich  said;  “It’s  healthy  for  news¬ 
papers  to  be  involved  in  this  kind  of 
effort.’’ 

Polich  was  confident  that  the  stan¬ 
dardized  auditing  would  convince 
advertisers  that  the  “quality  of  data 
for  newspapers  is  at  least  as  good  as 
for  otlier  media.’’ 

Simmons-Scarborough  in  Septem¬ 
ber  will  begin  doing  field  work  for  its 
1985  Newspaper  Ratings  Study 
covering  the  top  50  ADIs. 

Polich  said  ARF  will  audit  the  study 
using  its  new,  standardized  pro¬ 
cedures. 
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Circulation  in 


Now  Alaska's 
Lar3est 
Newspaper 


Daily  Circulation  Sunday  Circulation  Shcire  of  Ad  Mcirket 

The  Daily  News’  tremendous  circulation  The  Daily  News’  Sunday  edition,  intro-  Powered  by  circulation  gains,  the  News’ 

gains  over  the  past  five  years  have  carried  duced  in  February  1981,  went  head-to-  share  of  Anchorage  newspaper  advertis- 

it  well  past  the  competing  Anchorage  head  with  the  long-established  Sunday  ing  has  grown  with  equal  swiftness.  The 

Times.  Starting  with  1 1 ,547  in  1979,  the  edition  of  the  Times  —  and  took  over  News  was  the  market  leader  with  52 

News’  circulation  has  climbed  to  52,493  first  place  In  just  three  years.*  percent  of  field  in  May,  and  linage  is  still 

and  is  still  growing.*  'ABC  Publisher's  SMtem«nt  (or  the  3  months  ended  building. 

•ABC  Publisher's  SMtement  fo-  the  3  months  ended  Merch  31.1 984. 
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What  it’s  all  about 

The  debates  currently  raging  among  editors  and  educators  about 
the  quality  of  reporting  in  today’s  journalism,  the  role  of  newspaper 
editors,  the  curricula  of  journalism  schools  and  the  talent  of  their 
graduates,  are  not  new  discussions.  They  have  been  going  on  in 
various  degrees  for  decades.  That  is  good.  It  is  part  of  the  self- 
examination  process  which  is  so  vital  to  the  future  of  quality  media. 

Sometimes,  however,  we  get  the  feeling  that  today’s  editors  al¬ 
ways  are  trying  to  find  new  answers  to  old  problems  when  solutions 
as  well  as  inspirations  can  be  found  in  the  past. 

There  have  been  many  giants  in  the  history  of  journalism  whose 
genius  can  provide  some  leadership  for  us.  Roy  W.  Howard  was  one 
of  them.  Opening  of  the  Roy  Howard  Archive  at  the  new 
E.W.Scripps  School  of  Journalism,  Indiana  University,  has  brought 
us  some  of  Howard’s  words  of  wisdom  from  which  the  present 
generation  of  reporters,  editors  and  educators  might  benefit.  Wil¬ 
liam  Burleigh,  vice  president  and  general  editorial  manager  for 
Scripps-Howard,  asked  on  that  occasion  if  “we  are  growing  so  blase 
and  laid  back  that  we  no  longer  are  willing  to  articulate  the  heart  of 
what  this  profession  is  all  about,”  and  then  gave  us  this  Roy  Howard 
quote: 

“Thrills  and  some  soul-stirrings  are  still  to  be  had.  Harness  these 
to  zeal  for  public  service.  Re-emphasize  journalism’s  contributions  to 
every  phase  of  our  national  progress.  Keep  alive  in  todays’s  reporters 
and  those  of  tomorrow  the  priceless  spirit  of  adventure.  Develop  a 
better  understanding  of  the  journalist’s  role  on  the  world  stage,  on 
which  he  is  destined  to  play  an  ever-increasingly  important  part. 

“Keep  always  in  mind  that  this  nation  will  never  be  stronger,  it  will 
never  be  freer,  will  never  be  more  worthy  of  respect,  than  is  its 
journalism.  This  being  so,  the  obligations  of  ability,  industry  and 
truth,  of  discipline,  integrity,  courage  and  great  vision,  must  never 
be  forgotten.” 

Roy  Howard’s  vision  of  the  press’  future  was  prophetic  (and  it  is 
just  as  valid  today)  when  he  said  this  in  the  dark  days  of  the  ’30s: 

“American  journalism  will,  I  believe,  prove  to  be  in  the  future  what 
it  has  been  in  the  past — the  people’s  refuge  and  champion  in  times  of 
stress  and  readjustment.  The  newspapers  will  continue  to  be  the 
bane  of  the  demagogue  and  the  liar,  and  the  chief  reliance  of  those 
who  seek  the  truth  to  use  it  in  the  service  of  humanity. 

“Judged  on  the  basis  of  the  past,  I  am  certain  American  journalism 
will  not  fail  in  the  task  that  is  ahead.  Criticize  it,  check  up  on  it,  call  it 
to  account,  but  keep  your  faith  in  it.  Permit  no  force  to  undermine  it 
or  abridge  its  freedom,  for  when  its  freedom  is  abridged  or  ended,  so 
also  will  be  yours.  Ended  also  will  be  this  democracy  of  ours  which, 
with  all  its  shortcomings,  is  still  the  freest  and  the  most  enlight¬ 
ened  government  that  the  mind  of  man  has  yet  evolved.” 

In  pursuing  the  unique  role  the  First  Amendment  to  the  Constitu¬ 
tion  has  bestowed  upon  them,  the  practitioners  of  a  free  press  must 
remember  that  honesty,  integrity  and  truth  must  be  the  basic 
ingredients  upon  which  quality  is  built. 
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Letters  to  the  Editor 


Comments  on  reporter’s  jailing 


Your  editorial  of  July  14  condemn¬ 
ing  the  practice  of  jailing  a  reporter  in 
a  civil  suit  for  refusing  to  disclose  his 
sources,  is  more  than  justified  as  an 
archaic  and  intolerable  exercise  of 
judicial  flat.  The  Hargraves  case 
could  have  been  adjudicated  without 
resorting  to  incarceration. 

Since  1958  when  Garland  v.  Torre 
was  decided,  and  Maria  Torre  spent 
10  days  in  jail,  many  state  courts  have 
devised  solutions  that  avoid 
imprisonment  by  imposing  trial  sanc¬ 
tions  instead,  that  have  only  civil 
implications. 

In  1936,  the  New  Hampshire 
Supreme  Court  solved  the  problem  in 
a  case  involving  a  Concord  Monitor 
reporter  who  refused  to  name  his 
sources.  Instead  of  jailing  the  reporter 
the  court  ruled  that  if  the  reporter  per¬ 
sisted  in  holding  firm  in  his  refusal,  it 
would  presume  that  the  reporter  had 
no  sources. 

This  was  a  procedural  trial  sanction 
which  logically  implied  that  if  the 
reporter  had  no  sources,  then  his 
libelous  article  must  have  been  writ¬ 
ten  maliciously  or  recklessly,  warant- 
ing  a  judgment  for  the  injured  plain¬ 
tiff. 


This  rationale  apparently  appealed 
to  the  U.S.  District  Court  in  Hawaii 
which  adopted  the  same  rule  the 
following  year  in  a  case  in  which  a 
Gannett  newspaper  was  involved. 

Another  procedural  sanction  was 
devised  in  1980  by  the  Idaho  Supreme 
Court  which  ruled  —  in  a  case 
involving  an  insurance  company  plan- 
tiff  —  that  if  the  defendant  newspaper 
refused  to  name  its  sources,  it  would 
be  considered  in  default  and  would 
not  be  permitted  to  continue  with  its 
defense,  thus  warranting  the  entry  of 
judgment  against  it. 

Although  the  judgment  was  later  re¬ 
versed  to  allow  the  newspaper  to 
prove  the  article  was  true  —  a  defense 
that  did  not  involve  confidentiality  — 
the  general  concept  of  the  lower  court 
was  not  disapproved. 

Moreover  its  rationale  was  fol¬ 
lowed  in  California  in  1983  in  a  libel 
suit  in  which  a  former  Iranian  hostage 
was  the  plaintiff.  In  this  case  the  trial 
judge  declared  that  because  the 
defendant  and  reporters  refused  to 
name  their  sources  they  lost  their 
right  to  defend  themselves,  thus 
allowing  the  plaintiff  to  prove  his 
damages. 


Although  the  trial  judge  later  — 
because  of  mitigating  circumstances 
—  allowed  the  reporters  to  present  a 
defense,  the  basic  concept  of 
imposing  a  default  for  failing  to  reveal 
sources  continued  in  effect. 

Concerning  Hargraves  defense  of 
opinion  the  court  may  have  been  on 
more  solid  ground.  Opinion  —  to  be 
legally  secure  —  must  be  predicated 
upon  true  facts. 

If  based  upon  false  facts,  it  is  a  false 
opinion  —  rather  a  false  statement  — 
and  therefore  actionable. 

Consequently  the  plaintiff  had  a 
right  to  know  from  whom  Hargraves 
had  obtained  his  facts,  because  if  his 
source  was  unreliable  or 
untrustworthy  it  would  follow  that  the 
prominent  columnists  —  who  are 
being  sued  for  writing  that  a  college 
professor  was  indoctrinating  his  stu¬ 
dents  with  Marxism  —  claimed  that 
this  was  their  opinion;  but  the  court 
rejected  their  argument  because  their 
column  failed  to  disclose  the  facts 
upon  which  their  opinion  was  predi¬ 
cated.  The  case  is  still  in  litigation. 

Although  the  court  was  egregiously 
wrong  in  jailing  Hargraves,  it  was 
consummately  correct  in  wanting  to 
know  his  sources. 

Joseph  Krasner 


Cites  an  exception  to 

William  F.  Bolger,  Postmaster 
General,  claimed  in  an  E&P  piece 
July  14  that  “Third-class  mailers  are 
given  exactly  the  same  consideration 
as  each  of  the  other  mail  classes.” 

That  has  not  been  true  in  at  least 
one  instance  at  the  Grand  Junction, 
Colo.,  post  office. 

A  bulk  mailer  delivered  flyers  for 
distribution  containing,  among  other 
things,  grocery  ads  the  local  news¬ 
paper  would  love  to  carry.  The  bulk 
mailer  failed  to  provide  the  postal 
service  with  the  little  address  cards 
bearing  the  names  and  addresses  of 
the  city  route  recipients. 


Notice  to  Readers 

Headquarters  of  The  Editor  &  Pub¬ 
lisher  Co.,  Inc.,  will  move  Sept.  30  to 
11  West  I9th  St.,  New  York,  N.Y. 
10011.  The  new  telephone  number 
will  be  212-675-4380  after  that  date. 


the  rule 

The  postal  service  delivered  the  fly¬ 
ers  anyway  with  the  claim  that  the 
material  had  time  value.  I  wonder 
how  many  newspapers  would  have 
been  delivered  if  the  publisher  forgot 
to  put  on  addresss  labels. 

I  would  presume  that  while  they 
were  handling  the  third-class,  they 


Explains  abundance 

There  may  be  a  partial  explanation 
of  the  decrease  in  newsprint  con¬ 
sumption  in  mid-size  newspapers.  A 
larger  and  significant  share  of  news¬ 
paper  advertising  now  is  in  preprinted 
inserts. 

While  they  usually  are  on  news¬ 
print,  they  are  printed  elsewhere,  and 
the  consumption  is  not  computed  into 
the  ANPA  figures. 

1  wonder  whether  the  growth  of 
preprints  parallels  the  slight  decrease 
in  newsprint  tonnage  for  many  news¬ 
papers. 


were  not  handling  the  second-class, 
including  E&P,  which  sometimes 
takes  two  weeks  to  arrive  in  Colorado 
from  Pennsylvania. 

The  fact  is  that  the  Postal  Service  is 
like  any  business:  they  will  go  to  great 
lengths  to  accommodate  big  custom¬ 
ers. 

(Brodell  is  a  broker/appraiser  in 
Grand  Junction,  Colorado.) 


of  newsprint 

A  further  factor  may  be  the  narrow¬ 
ing  of  web  widths  and  page  sizes, 
which  occurred  somewhat  later  in  the 
smaller  papers  than  in  the  metros. 

If  everybody  stays  on  the  same  web 
width  for  a  few  years,  it  will  be 
interesting  to  take  another  look  at 
newsprint  consumption. 

JosiAH  Rowe 

(Rowe  is  general  manager,  Fredrick- 
sburg  (Va.)  Free  Lance-Star.) 
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The  judging  took  place  in  court.  This  town  councilman  wouldn't  allow  wet  t-shirt  con¬ 
tests  in  a  locaTpub.  So  a  local  D.J.  called  him  a  nerd.  The  councilman  sued  for  libel.  But 
the  D.J.  won.  And  ERC  paid  the  contest  fees.  Because  for  just  this  kind  of  unforeseeable 
event,  we  pioneered  libel  insurance  over  50  years  ago.  And  we  keep  innovating  to  meet 
your  changing  legal  needs.  To  find  out  more,  talk  to  your  broker  or  ERC  representative. 
In  Boston,  cainOl?)  723-5330.  Employers  Reinsurance  Corporation. 

BEKTINGIHISGDTIN 
THE  VVET  T-SHIRT  CONTEST  WBSirT 


September  22, 1984 


E&P 

Every  Saturday  since  1 884 


DPI  gets  a  reprieve 

Wire  Service  Guiid  ok’s  pay  cuts,  but  teiis  management 
that  new  investors  must  be  brought  in  as  soon  as  possibie 


By  John  Consoli 

Wire  Service  Guild  members  this 
week,  by  nearly  a  three-to-one  mar¬ 
gin,  approved  sizable  pay  cutbacks 
that  will  enable  financially-troubled 
United  Press  International  to  remain 
afloat  for  the  time  being. 

In  announcing  on  Sept.  17  the  454  to 
164  vote  to  approve  the  pay  cut.  Wire 
Service  Guild  president  William  Mor¬ 
rissey  said,  “from  our  point  of  view, 
this  places  a  tremendous  burden  on 
UPI  owners  and  managers.” 

Morrissey  also  stated,  “It  is  UPI 
which  must  now  swiftly  and  diligently 
seek  additional  capital  support  to 
secure  the  future  of  its  employees  and 
the  company.” 

According  to  Morrissey,  UPI  man¬ 
agement  had  advised  him  that  should 
the  pay  cuts  be  approved,  that  there 
are  “people  on  the  outside  who  would 
be  interested”  in  investing  in  the  wire 
service. 

UPI  management  executives  con¬ 
firmed  that  they  have  had  discussions 
with  outside  investors,  but  would  not 
name  them. 

UPI  had  earlier  announced  its 
intention  to  proceed  with  a  plan  to  sell 
a  30%  interest  in  the  company  for  S12 
million. 

More  than  79%  of  the  eligible  union 
members  voted  on  the  pay  cut  “refer¬ 
endum.”  Of  about  950journalists,  618 
cast  ballots. 

Morrissey  said  he  was  “surprised” 
at  the  margin  of  difference,  indicating 
that  he  thought  the  vote  would  be 
much  closer  than  it  was. 

Morrissey  said  despite  the  approval 
of  the  wage  cuts,  he  expects  a  sizable 
number  of  union  members  to  begin 
looking  for  other  jobs.  He  placed  that 
number  as  between  30  and  75. 

He  added  that  number  of  Journalists 
who  might  leave  is  “small”  compared 
to  the  total  number  of  UPI  staffers 
located  around  the  world. 

The  approved  changes  in  the  col¬ 
lective  bargaining  agreement  mean 
wages  of  editorial  employees  will 


drop  by  25%  for  the  next  three  months 
and  will  then  gradually  rise  back  to 
original  levels.  Eventually  there  will 
be  small  pay  hikes  over  the  original 
peak  salaries,  but  they  will  come 
toward  the  end  of  the  agreement 
which  is  April  of  1986. 

According  to  Morrissey,  each  top 
scale  newsperson,  photographer  and 
artist  working  at  UPI  will 
immediately  suffer  a  S139.40  per 
week  pay  cut.  This  will  drop  each  per¬ 
son’s  weekly  wage  from  $557.60  to 
$423.20. 

At  the  low  end  of  the  pay  scale, 
each  office  aide  will  suffer  a  $54.41 
weekly  cut  in  wages  for  a  three  month 


Morrissey  also  stated, 

“It  is  UPI  which  must  now 
swiftly  and  diligently  seek 
additional  capital  support 
to  secure  the  future  of  its 
employees  and  the 
company.” 


period.  That  will  reduce  each  per¬ 
son’s  weekly  wage  from  about  $220 
per  week  to  $165  per  week. 

“During  the  next  19  months,  the 
news  people  at  UPI  will  lose  an  aggre¬ 
gate  of  almost  $7,888  over  what  they 
had  expected  when  the  company  and 
the  union,  with  membership  approv¬ 
al,  signed  our  contract  18  months 
ago,”  Morrissey  said. 

“These  adjustments  provide  the 
company  with  more  than  $6  million  in 
wage  givebacks  Just  from  union- 
covered  employees.” 

The  wage  cuts,  in  conjunction  with 
a  series  of  layoffs  at  will  reduce  the 
work  force  by  200  people  (including 
some  management  and  non  union  per¬ 
sonnel)  will  save  the  wire  service  a 
total  of  $14  million  through  1985, 
according  to  UPI’s  new  president 
Luis  Nogales. 

One  small  concession  was  also 
granted  to  the  union.  Prior  to  agreeing 


to  endorse  the  pay  cuts,  union  leaders 
“reviewed  multiple  levels  of  UPI 
management”  and  requested  that 
UPI  management  “get  lean  and 
mean.” 

UPI  management  released  one  key 
management  executive  whom  the 
union  had  considered  a  thorn  in  its 
side.  Neither  the  union  nor  UPI 
executives  would  comment  on  the  re¬ 
lease  of  that  individual. 

Nogales,  had  nothing  but  words  of 
praise  for  the  union  employees. 

“The  vote  demonstrates  the  special 
character  and  resolve  of  the  people 
who  work  for  UPI,”  Nogales  said. 
“The  company  now  has  the  best 
chance  it  has  ever  had  to  succeed  wit¬ 
hin  its  own  resources.  This  is  because 
we  have  faced  our  problems  square 
on,  taken  charge  of  the  situation  and 
adopted  a  viable  plan.” 

Nogales  said  the  pay  cuts  and 
layoffs  will  enable  the  wire  service  to 
“produce  positive  cash  flow”  in 
approximately  30  days. 

He  said  the  adoption  of  the  plan 
means  UPI  will  be  profitable  in  the 
fourth  quarter  of  1984  and  for  all  of 
next  year. 

According  to  UPI  management, 
which  is  also  subject  to  the  same  wage 
reductions  as  the  employees,  manag¬ 
ers  and  others  not  covered  by  the 
union  had  their  wages  cut  beginning 
with  paychecks  that  arrived  on  Sept. 
14.  Union  members  will  receive  their 
first  pay  cuts  in  the  checks  they 
receive  for  the  two  week  period  end¬ 
ing  Sept.  28. 

In  addition,  all  UPI  union  em¬ 
ployees  are  now  stockholders  in  the 
company. 

“Today,  that  stock  might  have  lim¬ 
ited  market  value,  but  it  gives  each 
Unipresser  a  geniune  stake  in  the 
company's  success,”  Nogales  said. 

The  employees  will  also  be  repre¬ 
sented  on  the  executive  committee 
and  the  board  of  directors  the  the  wire 
service. 
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The  next  move  is  up  to  UPl  management 

UPl’s  new  president  says  he’s  talking  to  potential  investors 


By  Andrew  Radolf 

Luis  Nogales,  president  of  United 
Press  International,  called  the  Wire 
Service  Guild’s  approval  of  pay  cuts 
and  staff  reductions  a  “necessary 
measure”  that  will  position  the  news 
service  to  become  profitable  and 
attract  new  capital. 

The  union’s  approval  of  pay  cuts 
averaging  13%  over  the  next  13 
months  and  100  layoffs  will  help  UPI 
turn  a  $1  million  profit  in  the  fourth 
quarter  and  a  $3  million  profit  in  1985, 
the  company  stated.  The  pay  cuts  call 
for  a  25%  reduction  from  Sept.  16 
through  Dec.  15,  with  pay  then  res¬ 
tored  in  increments  of  10%,  5%  and 
5%  over  the  next  10  months.  UPI  will 
also  layoff  100  non-union  people. 

UPI’s  managers  also  took  pay  cuts 
equal  to  those  of  the  employees. 

The  austerity  measures  at  UPI  will 
save  the  company  $12  million  on  an 
annualized  basis,  the  company 
stated. 

UPI  expects  other  employees  to  be 
leaving  of  their  own  accord,  but  any 
who  do  leave  in  excess  of  the  200  limit 
for  layoffs  will  be  replaced,  Nogales 
said. 

The  news  service  has  been  circulat¬ 
ing  since  May  a  financial  memo  pre¬ 
pared  by  the  William  G.  Miller  Co.  for 
the  purpose  of  attracting  $  1 2  million  in 
equity  capital. 

Several  investors  have  expressed 
an  interest  in  taking  a  minority 
position  in  UPI  and  some  of  these 
deals  should  be  announced  within  the 
next  few  months,  Nogales  said. 

He  declined  to  name  any  of  UPI’s 
potential  partners,  explaining  that 
dicussions  were  being  held  on  a  con¬ 
fidential  basis. 

Nogales  insisted  that  UPl’s  prin¬ 
cipal  co-owners,  Douglas  Ruhe  and 
William  Geissler,  do  not  have  any 
plan  to  liquidate  UPI’s  assests  in  com¬ 
ing  months.  Nor  do  they  have  any 
plans  to  sell  UPI  to  another  company, 
he  said. 

Nogales  confirmed  “there’s  a 
whole  bunch  of  people  waiting”  to 
acquire  UPI  should  the  company  not 
make  it. 

He  said  Reuters  was  one  of  those 
companies  with  which  UPI  has  had 
some  talks,  commenting  the  meetings 
have  been  “off  and  on”  ever  since 
UPI  sold  its  24  foreign  photo  bureaus 


to  the  London-based  news  service 
last  June. 

Nogales  said  the  interest  of  these 
companies  in  UPI  demonstrates  the 
company  is  “an  invaluable  resource. 
UPI  as  a  viable  business  is  worth  a 
lot.” 

Saying  that  as  a  “service  busi¬ 
ness,”  UPI  is  “not  an  asset-rich  com¬ 
pany,”  Nogales  said  there  is  little  eco¬ 
nomic  gain  to  be  had  from  shutting 
down  the  news  service  and  selling  its 
properties  piecemeal. 

One  of  the  people  on 
that  team  is  Hugh 
Cullman,  director  of 
planning,  who  joined  UPI 
seven  months  ago  from 
the  Port  Authority  of  New 
York  and  New  Jersey 
where  he  was  a  financial 
analyst. 


Besides  seeking  investors,  UPI  will 
also  be  spending  more  time  on 
“diversification  efforts,”  Nogales 
said. 

Ruhe  and  Geissler  recently  entered 
into  a  preliminary  joint  venture  agree¬ 
ment  with  Prudential  and  Comsat  for 
the  development  of  a  nationwide 
direct  broadcasting  satellite  network. 
Nogales  noted  that  if  the  deal  goes 
through,  the  DBS  network  will  aid 
UPI  by  opening  up  new  consumer 
markets  for  the  company’s  informa¬ 
tion. 

Although  UPI  officials  maintain 
that  the  DBS  joint  venture  will  be 
separate  from  the  news  service, 
Nogales  said  direct  broadcast  sat¬ 
ellites  offer  UPI  a  “more  economical 
way  of  distributing  the  news”  which 
could  be  used  for  “delivering  the 
service  to  newspapers.” 

He  said  UPI  would  have  to  do  an 
economic  analysis  to  determine  “how 
fast  a  change-over”  from  existing  sat¬ 
ellite  dishes  to  the  much  cheaper  DBS 
is  feasible.  However,  he  said  the  DBS 
dishes,  costing  about  $400  each,  were 
particularly  feasible  for  “new 
clients.” 


The  preliminary  DBS  agreement 
reportedly  calls  for  Ruhe  and  Geissler 
to  invest  $25  million  in  their  DBS  ven¬ 
ture  —  a  sum  which  is  double  the 
amount  to  be  saved  from  the  austerity 
measures. 

The  co-owners  have  justified  mak¬ 
ing  this  investment  in  a  speculative 
venture  rather  than  putting  the  money 
into  UPI  on  the  grounds  that  capital  is 
available  for  new  communications 
companies  but  not  for  companies  that 
have  been  unprofitable  for  20  years 
(E&P,  Sept.  8). 

In  addition  to  the  staff  layoffs, 
Nogales  said  UPI  has  let  go  about  12 
members  of  senior  management.  He 
denied,  however,  that  the  managers 
who  left  were  targeted  by  the  Wire 
Service  Guild  as  people  who  had  to  go 
in  exchange  for  the  union’s  agreeing 
to  the  contract  concessions. 

“There  was  no  specific  dictate  from 
the  Guild,”  Nogales  said. 

However,  UPI  officials  later  con¬ 
ceded  that  at  least  one  of  the  manag¬ 
ers  who  left  was  “unpopular”  with 
the  union  and  had  engaged  in 
“unnecessary”  personnel  practices. 

UPI’s  turnaround  plan  is  based  on 
“conservative  figures”  and  the  com¬ 
pany  should  be  able  to  withstand 
another  recession  if  it’s  “not  a  long 
one,”  Nogales  said. 

As  part  of  that  effort  to  deal  with 
economic  contingencies,  he  said  UPI 
is  assembling  an  “early  warning” 
team  of  executives  with  the  task  of 
helping  the  company  spot  and  “ad¬ 
just”  to  any  shifts  in  the  economy. 

One  of  the  people  on  that  team  is 
Hugh  Cullman,  director  of  planning, 
who  joined  UPI  seven  months  ago 
from  the  Port  Authority  of  New  York 
and  New  Jersey  where  he  was  a  finan¬ 
cial  analyst. 

Cullman  said  he  is  a  member  of 
UPI’s  “reorganization  task  force,” 
but  he  denied  rumors  that  he  was 
brought  into  the  company  specifically 
to  analyze  staffing  figures  and  target 
areas  for  employee  cutbacks. 

“I  help  create  financial  statements 
and  translate  information  we  get  into 
what’s  actually  going  on,”  Cullman 
said. 

He  said  that  despite  the  wage  re¬ 
ductions,  he  is  still  getting  more  in 
salary  than  he  did  at  the  Port 
Authority. 
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UPl  co-owners:  No  comment  on  pay  cut  vote 


The  principal  owners  of  United 
Press  International,  Douglas  Ruhe 
and  William  Geissler,  refused  to  com¬ 
ment  to  newspaper  publishers  and 
editors  about  how  the  Wire  Service 
Guild’s  approval  of  pay  cuts  and 
layoffs  will  affect  UPI’s  service. 


When  one  called  out  to 
the  departing  Ruhe  to 
ask  how  he  felt  about  his 
employees’  agreeing  to 
25%  wage  reductions  and 
the  loss  of  100  Jobs, 

Ruhe  shot  back  “I  feel 
great”  and  went  out  the 
door. 


The  two  men  hurried  out  of  U Pi’s 
New  York  offices  shortly  after  the 
union  vote  was  announced  and  re¬ 
fused  to  stop  and  answer  reporters’ 
questions. 


When  one  called  out  to  the 
departing  Ruhe  to  ask  how  he  felt 
about  his  employees’  agreeing  to  25% 
wage  reductions  and  the  loss  of  1 00 
jobs,  Ruhe  shot  back  “I  feel  great” 
and  went  out  the  door. 

UPl  officials  later  sought  to  clarify 
Ruhe’s  remark,  saying  it  “should  not 
be  taken  out  of  context.” 

Ruhe  didn’t  “feel  great”  about  the 
pay  cuts  and  layoffs,  said  UPl  presi¬ 
dent  Luis  Nogales.  He  said  Ruhe  felt 
great  that  UPI’s  profitability  plan 
“can  go  ahead.” 

Related  UPl  stories  on  page  16. 

Nogales  did  not  agree  with  the  con¬ 
tention  that  Ruhe  and  Geissler,  as 
UPI’s  principal  owners,  should  speak 
to  the  newspaper  industry  about  their 
plans  and  the  company’s  prospects. 

“I  don’t  think  it’s  usual  for  owners 
to  be  spokespeople,”  he  said. 

William  K.  Adler,  UPI’s  vice  presi¬ 
dent  for  information,  added:  “When 
they  (Ruhe  and  Geissler)  came  into 


UPl,  everyone  said  they  shouldn’t  try 
to  be  part  of  the  industry,  that  they 
were  outsiders  and  should  find  some¬ 
one  else  to  speak  for  the  company.” 


UPl  officials  later 
sought  to  clarify  Ruhe’s 
remark,  saying  It  “should 
not  be  taken  out  of 
context.” 


One  of  the  people  Ruhe  and  Geis¬ 
sler  hired  to  speak  for  UPl  was  Wil¬ 
liam  J.  Small,  Nogales’s  predecessor 
as  president  who  was  fired  on  Sept.  8. 

Though  Small  was  brought  into  UPl 
to  represent  it  publicly,  UPl  officials 
later  criticized  him  for  attending  too 
many  outside  functions. 

Ruhe  and  Geissler  have  been  vir¬ 
tually  inaccessible  to  the  press  during 
the  entire  financial  crisis  at  UPl.  They 
do  not  return  phone  calls  or  issue 
statements  in  their  names. 


Bill  Small  is  escorted  from  UPl  office 


United  Press  International  had  the 
head  of  building  security  and  a 
uniformed  guard  tell  William  J.  Small 
to  leave  its  premises  on  East  42nd 
Street  in  New  York  City  after  the 
former  president  continued  to  show 
up  at  his  office  after  being  terminated 
on  Sept.  8  by  UPl. 

Small  said  that  on  advice  from  his 
attorney,  he  was  reporting  for  work 
because  “I  have  a  legal  contract  that 
can’t  be  abrogated  unilaterally.” 

UPl  said  it  terminated  Small  after 
negotiations  for  a  resignation  agree¬ 
ment  broke  down.  UPl  president  Luis 
Nogales  explained  the  company 


decided  to  move  unilaterally  on  Sept. 
8  'oecause  Small  was  using  the  delay  in 
reaching  an  agreement  “to  position 
himself’  to  round  up  support  from 
publishers. 

Small  said  that  when  he  went  to  his 
office  on  Sept.  17,  he  found  the  lock 
on  his  main  office  door  was  changed 
and  “the  stuff  on  my  desk  had  been 
put  on  a  chair  outside.”  However, 
Small  said  the  lock  on  a  second  door 
to  his  office  was  not  changed  and  he 
went  inside. 

Once  in  his  office,  he  called  his 
lawyer  who  advised  him  to  stay 


because  of  the  contract  situation. 

UPl  officials  summoned  building 
security  and  Small  was  told  that  “the 
tenant”  was  asking  him  to  leave  the 
premises.  UPl  officials  then  drew  up  a 
letter  formally  stating  that  the  news 
service’s  lawyers  requested  him  to 
leave. 

Small  said  he  placed  another  call  to 
his  attorney  who  this  time  told  him  to 
comply  with  the  request. 

Small,  who  said  his  contract  was 
extended  last  June  to  run  through 
1989,  has  called  his  termination 
“improper  and  without  cause”  and 
stated  he  intends  to  sue  UPL 


UPl  financial  executive  resigns 


Thomas  P.  Haughney,  a  vice  presi-  c 
dent  with  financial  duties  for  United  • 
Press  International,  has  resigned  r 
from  the  news  service  to  pursue  oi  her  t 
business  opportunities. 

The  announcement  of  his  resigna-  I 
tion  stated  that  Haughney  “did  not  I 
play  a  role  in  the  senior  operating  f 
team  assembled  to  implement”  the  I 
company’s  turnaround  plan.  f 

Haughney  said  that  language  was 
contained  in  the  release  because  there  r 
“is  so  much  speculation  about  the  < 
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continued  existence  of  UPl,  it  was 
important  for  everyone  to  know  I’m 
not  the  cornerstone  of  the  organiza¬ 
tion.” 

Based  in  Brentwood,  Tenn., 
Haughney  worked  with  William  G. 
Miller  Co.  in  the  preparation  of  the 
financial  memorandum  being  circu¬ 
lated  by  UPl  to  attract  $12  million  in 
new  capital. 

That  memo,  which  revealed  the 
news  service’s  continuing  need  for 
cash,  was  leaked  to  the  press  just  a 


couple  of  weeks  before  UPl 
announced  that  it  was  asking  the  Wire 
Service  Guild  for  salary  and  staff  re¬ 
ductions. 

Haughney  stated  that  he  is  not  the 
person  responsible  for  the  leak,  add¬ 
ing  “I  know  how  it  happened.” 

Haughney’s  wife,  Patricia,  is  “a 
small  owner”  of  UPl,  he  said. 

Haughney  said  his  wife  will  keep 
her  ownership  position  in  UPl  despite 
his  leaving  the  company. 
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Who’s  covering  whom? 

When  it  comes  to  assigning  reporters  to  cover  the  nationai 
candidates,  do  women  cover  women  and  biacks  cover  biacks? 


By  M.K.  Guzda 

When  the  timbre  of  the  political  scene  changed  this  year 
with  the  propulsion  of  black  and  female  leaders,  the  ampli¬ 
tude  of  reporters  covering  those  candidates  evolved  as 
well. 

Unlike  four  years  ago,  the  ’84  election  has  introduced 
blacks,  females  and  other  minority  journalists  to  the  poli¬ 
tical  trail  traditionally  and  predominantly  tracked  by  white 
males. 

And  though  editors  are  slow  to  describe  the  changes  as 
deliberate,  some  reporters  say  the  conductor  of  the 
impetus  is  clear. 

“Especially  early  on,  it  was  my  impresssion  that  an 
unusual  number  of  blacks  were  covering  (Jesse  Jackson's) 
campaign,”  said  Washington  Post  reporter  Milton  Cole¬ 
man,  who  stimulated  the  scrutiny  of  the  relationship 
between  black  reporters  and  black  sources  when  he  re¬ 
ported  Jackson’s  “Hymietown”  remark.  “If  you  would 
have  taken  the  regular  press  corps  and  grouped  them  all 
together  in  a  hall,  you  would  have  been  able  to  pick  out  the 
Jackson  reporters.” 

However,  (and,  said  Coleman,  more  importantly),  edi¬ 
tors  often  selected  black  reporters  to  cover  Jackson 
because  they  followed  him  as  a  civil  rights  activist  in  the 
South,  and  are  familiar  with  the  candidate’s  background. 

“A  good  editor  would  take  that  into  account  —  familiar¬ 
ity  with  the  individual,”  Coleman  said.  “It  was  a  dis¬ 
proportionate  amount  though.” 

Luix  Overbea,  a  black  reporter  with  the  Christian  Sci¬ 
ence  Monitor  for  14  years  and  who  covered  Hart,  Mondale 
and  Jackson,  said  he  thinks  “the  media  assigns  reporters 
on  the  basis  of  culture  sometimes,”  but,  he  emphasized, 
“you  do  have  to  prove  yourself.” 

“If  you  look  at  all  three  sets  of  reporters  —  Jackson, 
Hart  and  Mondale  —  there  are  at  least  two-to-one  more 
blacks  covering  Jackson,”  said  Overbea,  who  has  covered 
Jackson  since  the  reverend  was  a  student  body  leader  in 
North  Carolina. 

Itabari  Njeri,  a  black  female  journalist  with  the  Miami 


Herald  studying  political  science  through  a  fellowship  at 
the  University  of  Michigan,  said  her  appointment  to  cover 
Jackson  was  prepensed. 

“I  don't  think  I  would  ever  have  gotten  to  cover  a  major 
presidential  candidate  if  I  wasn’t  black  and  Jesse  Jackson 
wasn’t  black,”  said  Njeri.  “I  was  a  general  feature  writer 
for  the  past  three  and  a  half  years.  Because  I’m  considered 
very  good  at  covering  black  affairs,  (the  paper)  assumed  1 
knew  a  lot  about  him.” 

Njeri  covered  Jackson  sporatically,  she  said,  from  the 
beginning  of  this  year  until  the  primary  on  Super  Tuesday. 
Considering  the  race  issue,  she  took  the  minority  question 
one  step  further. 

“I  wasn’t  the  only  female,  but  not  one  of  many,”  she 
observed. 

One  female  who  writes  about  Ferraro  for  the  Christian 
Science  Monitor  said  she  perceives  a  slight  infiltration  into 
the  conventional  reporting  ranks. 

“Publishers  have  a  white  male  perspective,”  said  Vic¬ 
toria  Irwin,  New  York  news  reporter  for  the  Monitor. 
“Things  have  been  status  quo  for  so  long,  they  need  to  be 
jogged  a  little.  But,  it’s  better  than  10  years  ago.” 

On  the  contrary  .  .  . 

Those  who  make  the  assignments  didn’t  emphasize  race 
or  sex  as  a  prevailing  criterion  one  way  or  the  other.  Most 
editors  interviewed  posted  the  quality  of  reporter  pre- 
eminant  over  cultural  or  gender  affiliation. 

“We  looked  for  people  who  might  bring  various  insights 
to  the  campaign,”  explained  Mike  Haggerty,  executive 
news  editor  of  the  Miami  Herald.  Njeri,  for  example, 
“particularly”  was  chosen  to  cover  Jackson  because  of 
her  background  knowledge  of  him,  he  said. 

Knight-Ridder  news  editor  Kent  Bernhard  in  the  Wash¬ 
ington  bureau  said  a  large  consideration  is  availability.  The 
ten  reporters  assigned  to  national  politics  are  culled  from 
regional  and  national  desks  and  seven  to  eight  of  them 
cover  the  presidential  campaign. 

“Much  of  the  selection  is  based  on  situation:  who  is 


I  Ferraro 


“I  don’t  think  I  would  ever  have  gotten 
to  cover  a  major  presidential  candidate 
if  I  wasn’t  black  and  Jesse  Jackson 
wasn’t  black,”  said  Njeri. 
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New  York  Times  national  news  editor 
Dave  Jones  said  Ferraro  reporter  Jane 
Perlez  “was  the  logical  choice”  since  she 
had  been  covering  the  candidate's 
congressional  district  from  the  paper’s 
Washington  bureau. 


m 


available  when  needed?”  Bernhard  said.  “A  white  repor¬ 
ter  was  assigned  to  Jackson  and  we  had  a  female  covering 
Hart.  She  was  moved  to  Ferraro  when  Hart  dropped  out  of 
the  picture,  but  we  intended  to  put  her  on  the  vice- 
presidential  candidate  whomever  that  person  would  be.  It 
was  no  consideration  to  put  a  female  on  the  candidate 
since  we  didn't  know  the  candidate  would  be  female.” 

New  York  Times  national  news  editor  Dave  Jones  said 
Ferraro  reporter  Jane  Perlez  “was  the  logical  choice” 
since  she  had  been  covering  the  candidate’s  congressional 
district  from  the  paper’s  Washington  bureau.  Jones  said 
general  assignment  reporter  Maureen  Dowd,  who  had 
been  covering  women’s  issues  in  the  campaign,  late  last 
week  replaced  Perlez,  who  moved  to  the  Bush  camp. 

“At  some  point  down  the  line  I’m  sure  we’ll  have  a  male 
reporter  covering  Ferraro,”  Jones  said,  adding  that  black 
reporter  Gerald  Boyd,  who  covered  Bush,  returned  to  the 
Washington  bureau  to  do  “general  political  coverage” 
when  Perlez  took  over. 

Metro  staff  reporter  Ron  Smothers,  a  black,  was  moved 
up  at  the  end  of  last  year  to  cover  Jackson,  said  Jones.  As 
the  campaign  progressed,  he  said,  the  Times  rotated 
coverage. 

“Jackson,  at  various  times,  was  covered  by  black 
reporters,  white  reporters,  both  men  and  women,”  Jones 
said.  Smothers  returned  to  his  black  and  minority  issues 
beat  when  Jackson  did  not  emerge  the  Democratic 
nominee. 

At  the  Washington  Post  assigning  women  to  Ferraro 
was  not  pure  coincidence,  said  political  coordinator  Dan 
Balz.  Reporters  Rick  Atkinson,  who  has  been  traveling 
with  the  vice-presidential  hopeful,  and  Kathy  Sawyer  in 
Washington  have  been  assigned  to  Ferraro.  They  will 
exchange  places  in  the  next  few  weeks,  Balz  explained. 

“Yes,  we  talked  about  it,”  he  said  about  assigning  a 
woman.  “We  didn’t  want  to  do  the  knee-jerk  thing,  but  we 
wanted  a  woman  involved.  It’s  probably  helpful,  but  not 
necessary.” 

Robert  C.  Nelson,  national  news  editor  at  the  Christian 
Science  Monitor,  concurred  with  Balz,  saying  he  chooses 
the  “best  available  people,”  who  happen  sometimes  to  be 
of  the  same  ilk  as  their  subject. 

“It’s  not  a  conscious  decision  to  assign  women  to 
women,  .  .  .we  use  the  best  available  people,  not  try  to 
particularize  it  according  to  race  or  sex,”  Nelson 
explained,  adding  that  he  assigned  black  reporter  Overbea 
to  cover  Jackson  because  of  the  reporter’s  history  with  the 
southern  candidate.  “1  certainly  ask  him  if  he  has  contacts 
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that  would  give  him  ready  or  unusual  access,  then  he  might 
follow  the  story.  Historically,  1  think  the  paper  has  tried  to 
pinpoint  the  people  best  able  by  location  and  assignment.” 

Peter  Silberman,  the  Post’s  assistant  managing  editor 
for  national  news  and  one  responsible  for  Jackson  cover¬ 
age,  dismissed  the  idea  of  coordinating  “types”  of  report¬ 
ers  with  their  sources. 

“We  are  color  and  sex  blind  in  terms  of  assigning  peo¬ 
ple,”  Silberman  said.  “We  assign  people  on  the  basis  of 
competency.  In  the  infancy  of  women  and  minority  report¬ 
ers  breaking  into  journalism,  that  was  probably  more  pre¬ 
valent.  That  was  10  years  ago;  we  outgrew  that  method  of 
assigning  reporters.” 

Los  Angeles  Times  political  news  editor  Bart  Everett 
said  his  paper  does  not  assign  on  the  basis  of  race  or 
gender,  but  coincidentally  the  pool  of  journalists  has 
grown  culturally  diverse.  He  said  the  Times  has  had  “a 
woman  on  Jackson,  a  black  on  Jackson  and  white  males  on 
Jackson.” 

Covering  Ferraro,  the  paper  has  “done  it  both  ways.  In 
the  past  we’ve  had  men  covering  her  exclusively.  That’s 
how  our  manpower — or  our  personpower  —  worked  out. 
Ending  September  3,  we  had  a  female  on  Ferraro. 

“We’ve  had  reporters  that  could  be  called  specialists 
and  others  that  are  good  reporters.” 

Everett  said  he  thought  “more  black  reporters  are  get¬ 
ting  into  the  business,”  and  more  women  are  surfacing  as 
well.  “My  hunch  is  we  do  have  more  women  (than  four 
years  ago),  but  we  tend  to  think  of  them  in  terms  of 
geography,  not  sex  or  color.” 

Quite  simply,  other  editors  have  observed,  times  have 
changed. 

“You  see  a  lot  more  women  and  blacks  in  the  news¬ 
room,  covering  the  campaign.  .  .  It’s  a  reflection  that  a  lot 
of  jobs  traditionally  held  by  men  are  now  covered  by 
women,  blacks,  minorities,”  said  Chicago  Tribune  nation¬ 
al  editor  Ron  Yates.  Three  men,  which  included  one  black, 
covered  Jackson,  he  explained.  Two  men  and  two  women 
have  been  monitoring  Ferraro. 

“That  works  out  very  well  for  us.  1  don’t  know  that  it’s 
necessary  to  have  a  woman  covering  Ferraro  or  black 
covering  Jackson.  There  might  be  some  white  reporters 
who  have  a  better  handle  on  Jackson  and  some  blacks  who 
might  cover  Mondale  better  ...” 

(Continued  on  page  17) 


Is  quality  reporting  on  the  decline? 

Top  journalists  warn  that  due  to  an  excessive  desire  to 
please,  the  quality  of  public  affairs  reporting  is  slipping 


By  Mark  Fitzgerald 

Either  from  arrogance  or  an 
excessive  desire  to  please,  the  quality 
of  public  affairs  reporting  by  news¬ 
papers  is  slipping,  several  top  jour¬ 
nalists  warned  at  an  Indiana  Univer¬ 
sity  seminar  Sept  10. 

Speaking  in  a  seminar  dedicated  to 
Roy  W.  Howard,  the  Journalists 
argued  that  modern  day  newspapers 
have  lost  much  of  the  fervor  that  moti¬ 
vated  the  late  Scripps-Howard  chief. 

“I  must  confess  that  I  often  wonder 
if  newspapers  aren’t,  like  television, 
too  caught  up  in  the  business  of 
entertaining  rather  than  in  both 
entertaining  and  informing,”  said 
Dan  K.  Thomasson,  Washington 
bureau  chief  and  editor  for  the 
Scripps-Howard  News  Service. 

Much  the  same  point  was  made  by 
Scripps-Howard  vice  president  and 
general  editorial  manager  William 
Burleigh,  who  deplored  what  he  said 
was  a  tendancy  of  editors  to  con¬ 
centrate  more  on  color  weather  maps 
than  valuable  public  affairs  reporting. 

‘‘How  many  of  today’s  editors 
focus  on  the  heart  of  things  and  com¬ 
municate  this  spirit  (in  which  journal¬ 
ism  is  considered  a  unique  calling)  in 
the  newspaper — or  are  they  too  busy 
negotiating  labor  contacts,  meeting 
with  lawyers,  drafting  MBOs  or 
budgets? 

“I  must  confess  that  I 
often  wonder  if  newspapers 
aren’t,  like  television,  too 
caught  up  in  the  business 
of  entertaining said 
Dan  K.  Thomasson, 
Washington  bureau  chief 
and  editor  for  the 
Scripps-Howard  News 
Service. 

‘‘In  this  age  of  accelerating 
specialization  were  they  selected  for 
their  positions  because  they  could 
design  handsome  feature  pages,  color 
pretty  graphics  or  master  marketing 
jargon? 

‘‘Could  we  be  creating  a  generation 


of  editorial  eunuchs,  devoid  of  pas¬ 
sion  and  commitment?”  Burleigh 
added. 

It’s  not  just  a  concentration  on 
packaging,  however,  that  is  con¬ 
tributing  to  the  decline  of  public 
affairs  reporting,  Burleigh  said. 

“Some  of  the  problems  are 
internal,  of  our  own  making:  arro¬ 
gance,  inaccuracy,  fabrication, 
anomalies  in  the  reporter-  source 
relationship,  and  difficulity  reporting 
complicated  issues  in  a  context  that 
gives  them  meaning,”  he  said. 

And  the  problem  is  not  new,  Bur¬ 
leigh  added. 

“Almost  prophetically,  Roy 
Howard  foresaw  in  his  day  the  trends 
that  would  threaten  to  become 
epidemic  in  ours,”  he  said. 

Burleigh  quoted  from  a  speech 
Howard  gave  to  a  Stanford  Univer¬ 
sity  audience  in  1939: 

‘‘Perhaps  American  journalism  has 
become  intoxicated  and  slightly  puf¬ 
fed  up  by  its  own  importance. 

‘‘Perhaps  it  has  become  a  bit  self- 
righteous  and  arrogant.  ‘‘Perhaps  it 
is  meeting  its  comeuppance.  If  so,  the 
experience  is  not  going  to  be  fatal.” 

Speakers  also  noted,  however,  that 
newspapers  face  outside  pressures 
and  problems  in  their  public  affairs 
reporting. 

Public  respect  for  the  press  has  fal¬ 
len,  symbolized  by  government  res¬ 
trictions  and  huge  jury  libel  verdicts 
against  news  organizations. 

Speaking  to  an  overflow  audience 
at  lU’s  journalism  school  in  the  Ernie 
Pyle  Hall,  United  Press  International 
Washington  correspondent  Helen 
Thomas  related  the  sometimes 
ridiculous  efforts  to  insulate  Presi¬ 
dent  Reagan  from  the  press. 

‘‘Now  when  he  is  at  an  airport,  the 
President’s  aides  have  the  helicopter 
or  jet  race  its  engines  so  he  can’t  be 
heard,”  she  said. 

‘‘(Reagan’s  aides)  have  so  circum¬ 
scribed  his  comings  and  goings  to  re¬ 
strict  his  access  to  the  press,”  she 
said,  ‘‘In  short,  the  President  is  en¬ 
capsulated.” 

The  seminar  was  sponsored  in  con¬ 
junction  with  the  award  of  $1,000 
scholarships  to  10  winners  of  the  Roy 


W.  Howard  National  Contest  in  Publ¬ 
ic  Affairs  Reporting. 

In  their  questions  to  the  journalists, 
the  students  indicated  that  while  they 
were  committed  to  journalism,  they 
expected  to  receive  disappointingly 
low  salaries, 

‘‘It  seems  to  me  that  journalism 
gets  a  knock  for  poor  pay  it  doesn’t 
deserve  anymore,”  Burleigh  told  the 
students.  ‘‘Newspapering  has  been 
good  to  me.  It’s  provided  me  and  my 

Scripps-Howard  vice 
president  and  general 
editorial  manager  William 
Burleigh  . . .  deplored  what 
he  said  was  a  tendency  of 
editors  to  concentrate  more 
on  color  weather  maps 
than  valuable  public  affairs 
reporting. 

family  with  a  decent  living.” 

Despite  the  repeated  questions 
about  salaries,  today’s  journalism 
students  are  probably  the  best  the 
profession  has  ever  seen,  both 
academics  and  professionals  said. 

‘‘We  are  seeing  a  lot  more  commit¬ 
ment  and  understanding  about  the 
values  we  are  talking  about  here  in  the 
students  today,”  lU  journalism  assis¬ 
tant  dean  Trevor  Brown  said. 

‘‘Journalism  today  is  much  more 
academically  demanding  than  it  was 
just  a  few  years  ago,”  dean  Richard 
G.  Gray  told  E&P.  ‘‘It’s  not  old  hacks 
who  come  in  and  tell  war  stories  any¬ 
more.” 

Miami  Herald  associate  editor 
Gene  Miller  agreed. 

‘‘I  do  a  lot  of  recruiting  .  .  .  and 
there  are  a  lot  of  very  qualified  stu¬ 
dents  out  there,”  he  said.  ‘‘They  are 
asking  for  more  in  money  —  and  I 
don’t  believe  they  are  so  wrong  for 
doing  that.” 

In  his  own  talk  with  the  students, 
Miller  emphasized  practical  con¬ 
siderations. 

He  told  how  he  cultivates  libra¬ 
rians,  how  he  gets  around  ‘‘snotty 
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THE  ROY  W.  HOWARD  ARCHIVE  at  Indiana  University 
includes  an  extensive  collection  of  correspondence  v/ith  world 
leaders  like  Winston  Churchill,  Carlos  Romulo  and  numerous 
American  presidents.  The  archive  also  includes  a  wide  variety 
of  photos  and  articles  on  Roy  W.  Howard. 


THREE  GENERATIONS  of  the  Howard  family  attended  the 
opening  of  the  Roy  W.  Howard  Archive  at  Indiono  University. 
Pictured  standing  left  to  right  ore:  Michael  B.  Howard,  Roy 
Howard's  grandson;  Pomelo  Howard  Gumprecht,  Howard's 
granddaughter;  Jack  R.  Howard,  Howard's  son;  Roy  Howard 
Perkins,  Howard's  great  grandson;  Timothy  Howard  Perkins, 
Howard's  grandson;  Jennifer  Howard  Perkins,  Howard's 
granddaughter;  and,  seated,  Jane  Howard  Perkins,  Ho¬ 
ward's  daughter. 


secretaries”  and  how  he  com¬ 
pulsively  saves  all  telephone  numbers 
and  old  phone  directories. 

In  interviewing.  Miller  advised, 
students  should  avoid  a  con¬ 
frontational  style. 

“The  fact  is  flattery  will  get  you 
further  than  you  think,”  he  said. 

He  also  advised  students  not  to 


depend  on  editors  to  do  their  legwork. 

“The  only  thing  they’ll  find  for  you 
is  errors  in  your  expense  account,”  he 
said. 

These  students  were  winners  of  the 
Roy  W.  Howard  scholarships:  Kate 
Duffy,  University  of  Kansas;  Laurie 
Howell,  Oklahoma  State  University; 
Rob  Karwath,  University  of  Kansas; 


Alan  Kelley,  University  of  Florida; 
Bradley  Kuhn,  University  of  Neb¬ 
raska;  and  Philip  Kuntz,  University 
of  Florida. 

Also,  Timothy  Race,  American 
University;  Stephen  Sanders,  Indiana 
University;  Alan  Stolfus,  Kansas 
State  University;  and  Roger  White, 
University  of  Texas. 


Roy  Howard  Archive  opens  at  Indiana  University 


When  Scripps-Howard  Foundation 
president  Jacques  A.  Caldwell  first 
proposed  an  archive  for  Roy  W. 
Howard,  he  found  that  “all  the  papers 
were  scattered  to  hell  and  gone.” 

Newspapers  that  were  donated  to 
the  Library  of  Congress  “were  just 
sitting  there  collecting  dust,”  Cald¬ 
well  recalled. 

Worse,  when  Scripps-Howard’s 
New  York  offices  in  the  Pan  Am 
Building  were  relocating,  “They  were 
just  going  to  pitch  a  lot  of  (papers) 
out.” 

It  seemed  to  Caldwell  no  way  to 
treat  the  legacy  of  a  man  whose 
reporting  achievements  were  legen¬ 
dary  and  whose  impact  on  American 
journalism  was  so  great. 

“There  were  two  things  I  wanted  to 
do  when  1  became  foundation  presi¬ 
dent:  establish  an  E.W.  Scripps 
School  of  Journalism  and  have  a  biog¬ 
raphy  of  Roy  Howard  written,”  Cald¬ 
well  said  in  an  interview  with  E&P. 

Groundbreaking  for  the  E.W. 
Scripps  School  at  Ohio  Universty  in 
Athens  took  place  Sept.  12. 

The  school  received  a  $250,000  gift 
from  Scripps-Howard  on  the  same 


day  that  ground  was  broken  for  the 
$3.2  million  project. 

An  earlier  $1.5  million  endowment 
by  the  Scripps-Howard  Foundation 
was  the  stimulus  for  the  journalism 
school  project. 

On  Sept.  9,  a  big  step  towards  the 
first  full-scale  biography  was  taken 
with  the  dedication  of  the  Roy  W. 
Howard  Memorial  Room  at  Indiana 
University  in  Bloomington. 

The  room,  in  the  journalism 
school’s  Ernie  Pyle  Hall,  contains 
letters,  memorabilia  and  oral  history 
videotapes. 

“There’s  a  small  fortune  in  auto¬ 
graphs  in  this  room”  Indiana  School 
of  Journalism  dean  Richard  G.  Gray 
said  as  the  first  visitors  (vere  shown 
autographed  letters  from  Winston 
Churchill,  Franklin  Roosevelt  and 
others. 

Material  in  the  room  will  be  cross- 
referenced  by  computer  with  papers 
in  the  Library  of  Congress,  graduate 
student  Larry  Oates  said. 

‘‘With  the  database  and 
instructions,  a  user  can  use  the  com¬ 
puter  without  ever  having  used  a  com- 
puter  before,”  Oates  said.  By 


selected  key  words,  researchers  will 
be  able  to  quickly  pinpoint 
information. 

“For  example,  Howard  corres¬ 
ponded  frequently  with  Gen.  Douglas 
MacArthur.  By  plugging  in  key  words 
about  censorship,  you  could  see  what 
Howard  said  to  MacArthur  about, 
say,  censorship,”  Oates  said. 

lU  researchers  have  also  been  busy 
making  videotapes  of  people  who 
knew  and  worked  with  Howard. 

Excerpts  from  a  tape  of  former  Phi- 
lipines  foreign  secretary  Carlos 
Romulo  were  typical  of  the  re- 
minicenses. 

“Newspaper  men  go  to  a  foreign 
country  and  after  24  hours  they  write 
a  book  —  not  Roy  Howard.  He  really 
researched,”  Romulo  recalled  on  the 
tape. 

The  videotapes,  the  room  — 
decorated  to  reflect  Howard’s  Orien¬ 
tal  tastes  —  and  a  Roy  W.  Howard 
public  affairs  reporting  scholarship 
are  part  of  the  three-year  research 
program  largely  funded  by  a  $450,(X)0 
from  the  Scripps-Howard  Founda- 
(Continued  on  page  23) 
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UPl  executive  disputes  E&P’s  coverage 

Adler  contends  mood  at  UPl  is  upbeat  and  positive 


Many  of  us  at  UPl  were  dis¬ 
appointed  by  E«&P’s  coverage  of  the 
change  of  presidents  at  the  news  serv¬ 
ice.  The  E&P  report  offered  a  blend  of 
unrelated  and  inaccurately-reported 
events  as  “reaction,”  while  at  the 
same  time  failing  to  include  illuminat¬ 
ing  reaction  that  was  readily  avail¬ 
able. 

The  sidebar  headlined  “Stevenson, 
others  leave  UPl”  was  the  worst 
offender.  Bulletins  teasing  this  side- 
bar  said  former  editor-in-chief  “H.L. 
Stevenson  .  .  .  will  also  leave  the 
wire  service”  and  “UPl  state  news 
editors  begin  to  defect.”  Readers 
could  take  all  of  this  to  be  reaction. 

In  fact,  three  mid-managers  in  dif¬ 
ferent  parts  of  the  country  made 
independent  decisions  to  accept  jobs 
at  newspapers  prior  to  the  change  of 


presidents.  Using  the  word  “defect” 
to  describe  their  personal  decisions 
did  a  disservice  to  all  three. 

E&P  erred  in  reporting  that 
Stevenson  “chose  to  leave  rather 
than  complete  (his)  assignment.” 
Stevenson’s  role  has  been  an  advisor 
to  senior  management  and  that  is 
unchanged.  Stevenson  and  UPl  both 
are  honoring  the  contract. 

E&P  failed  to  report  the  reaction 
that  was  loudest  and  closest  to  the 
scene  —  that  of  managers  and  staff¬ 
ers.  Statements  were  made  by  some 
of  UPI’s  best-known  editors  among 
others,  not  one  word  of  which  was  in 
E&P.  Forthright  and  informed  reac¬ 
tion  was  available  from  many  ele¬ 
ments  in  UPl. 

And,  overwhelmingly  this  reaction 
has  been  that  the  move  strengthened 


the  company. 

Using  terms  like  “defect”  also  does 
injustice  to  the  many  staffers  who 
continue  to  work  hard  despite 
austerity  measures  being  taken  to 
insure  the  company’s  future.  Many 
top  editors  and  “big  name”  corre¬ 
spondents,  whose  bylines  appear 
daily  in  newspapers,  have  said  openly 
they  will  stick  by  UPl. 

While  turnover  has  not  increased  to 
date,  it  would  be  logical  to  expect  this 
to  happen  during  the  austerity  period. 
UPl  is  fully  prepared  and  will  hire 
replacements  promptly. 

In  the  meantime,  most  at  UPl  are 
encouraged  by  moves  being  made  to 
provide  the  best  possible  leadership. 

William  K.  Adler 
UPl  vice  president  of  information 


UPl  exec  insists  Stevenson  has  not  ieft 


United  Press  International  execu¬ 
tive  vice  president/editorial,  H.L, 
Stevenson,  has  not  left  his  position  at 
the  wire  service,  according  to  UPl 
vice  president  for  information  Wil¬ 
liam  K.  Adler. 

Stevenson,  Adler  said,  has  simply 
moved  out  of  his  UPl  office  in  New 
York  City  and  between  now  and  the 


end  of  his  contract  in  June  of  1985, 
will  be  working  out  of  his  home. 

“He  will  be  called  in  on  a  project  by 
project  basis,”  said  Adler.  “He  plans 
to  honor  his  contract  and  we  plan  to 
honor  it.” 

E&P  reported  in  its  Sept.  15  issue 
that  Stevenson  would  be  leaving  UPl 
on  Sept.  14.  That  turned  out  to  be  the 


day  Stevenson  moved  out  of  his  UPl 
office. 

I 

j 

According  to  UPl  executive  vice 
president  and  general  sales  manager 
Thomas  Beatty,  Stevenson  “has  been 
functioning  as  an  advisor  to  senior 
management  and  would  continue  in 
that  role.” 


UPl  hews  execs  praise  Nogales  as  new  president 


Mike  Hughes,  recently  named 
executive  editor  of  United  Press 
International,  had  words  of  praise  for 
new  UPl  president  Luis  Nogales. 

In  a  press  release  issued  by  UPl, 
Hughes  was  quoted  as  stating,  “I 
can't  think  of  a  'oetter  qualified  man. 
He  is  relatively  new  to  UPl,  but  he 
understands  our  traditions  and  the 
importance  of  service  to  subscrib¬ 
ers.” 

In  the  press  release,  several  other 
UPl  news  execs  offered  glowing  com¬ 
ments  in  praise  of  Nogales,  who  re¬ 


placed  William  Small. 

Edward  Majeski,  vice  president 
and  executive  newspictures  editor 
called  “Luis”  the  “kind  of  guy  1  can 
put  a  lot  of  faith  in.” 

Majeski  added,  “I  saw  how  he 
worked  when  he  negotiated  with 
Nikon  last  winter.  We  came  out  with 
an  agreement  that  got  us  cameras  we 
haven’t  had  in  years.” 

Perhaps  the  most  glowing  words  of 
praise  came  from  UPl  sports  editor 
Milt  Richmond  who  said,  “To  me, 
Luis  Nogales  as  president  is  one  of  the 


best  things  to  happen  to  UPl  since  I 
joined  it  40  years  ago.” 

UPl  vice  president  for  information 
William  Adler  this  week  sent  E&P  a 
letter  (reprinted  on  this  page)  which 
labeled  the  handling  coverage  of 
Small’s  ouster  as  president  of  UPl  as 
too  negatively  reflecting  on  UPl. 

“Many  news  executives  at  UPl  feel 
it  was  a  positive  moves  and  many  of 
the  middle-level  managers  around  the 
country  are  excited  about  the  move,” 
Adler  said. 


AP  officials  say  UPl  problems  don’t  affect  AP 


If  United  Press  International  goes 
out  of  business,  it  won’t  affect  the 
rates  charged  to  members  by  the 
Associated  Press,  said  chairman 
Frank  Batten. 

“I  don’t  see  any  impact  on  AP’s 
rates  one  way  or  the  other  because 
AP’s  rates  are  tied  to  our  costs,”  said 
Batten,  who  is  also  chairman  of  Land¬ 


mark  Communications  in  Norfolk, 
Va^ _ 

AP  board  votes  a  general  assessment 
increase  of  4.7%,  the  lowest  in  14  years. 
See  page  31 . 

“We’re  a  membership  organiza¬ 
tion,”  he  continued,  “and  the  memb¬ 
ers  pay  the  difference  of  whatever  it 


costs  us  to  operate  and  whatever 
other  profits  we  can  make  from  out¬ 
side  services.” 

At  the  same  time,  the  executive 
vice  president  of  AP,  Louis  Boccardi, 
declined  to  comment  on  UPI’s  finan¬ 
cial  woes. 

“We’re  not  going  to  say  anything 
about  UPl  and  its  troubles,”  Boccar¬ 
di  said. 
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Election  coverage 


(Continued  from  page  13) 

Being  a  larger  publication,  the  Tribune  is  able  to  rotate 
its  political  campaign  staff  —  as  do  most  of  the  other 
papers  interviewed  —  so  each  reporter  experiences  the 
various  camps.  Additionally,  the  rotation  is  geared  “to 
keep  a  freshness  to  the  copy  and  to  keep  people  from 
getting  too  cozy  with  any  one  candidate,”  Yates  said.  “In 
the  long  run  the  candidate  is  going  to  get  the  fairer  shake.” 

Does  it  matter? 

Regardless  of  the  slight  disparity  between  editors’  and 
reporters’  perceptions,  does  assigning  blacks  to  Jackson 
or  females  to  Ferraro  result  in  a  noticeable  difference  in 
coverage?  Is  it  enhanced  with  inside  knowledge  or  is 
objectivity  rationed  for  the  sake  of  what  the  Post’s  Balz 
called  a  “knee-jerk  reaction?” 

“If  I  had  been  a  man,  I  don’t  know  if  anything  would  be 
any  different,”  opined  Julia  Malone,  congressional  corre¬ 
spondent  who  follows  Ferraro  for  the  Christian  Science 
Monitor.  “I  watched  her  a  little  more  as  an  up  and  coming 
female  politician,  but  my  coverage  would  have  been  the 
same.” 

Malone  said  Ferraro  neither  favors  nor  foils  women 
reporters,  but  is  very  aware  of  representing  her  gender. 
Since  Ferraro  was  nominated,  Malone  said  she  has  noticed 
a  positive  change  in  the  status  of  women  on  Capitol  Hill, 
which  she  attributes  to  Ferraro. 

The  Monitor’s  Irwin  said  she  “might  be  more  in  tune 
with  women  in  politics,”  but  denied  any  preferential  treat¬ 
ment  to  or  from  anyone  because  of  her  sex. 

“I  did  a  ‘what  if  a  woman  was  vice  president’  story  last 
October  on  my  own  enterprise.  I’ll  do  that  when  I  don’t 
think  they’re  (the  paper)  sitting  up  and  taking  notice,”  said 
Irwin,  explaining  that  she  and  her  colleagues  are,  for  the 
most  part,  enterprise  reporters.  “Our  interests  are  repre¬ 
sented  by  our  story  lists.” 

Overbea,  also  of  the  Monitor,  admitted  to  having  a  slight 
edge  with  Jackson,  but  based  that  on  experience  and 
familiarity. 

“It’s  a  two-way  thing.  If  I  hadn’t  been  black,  I  probably 


wouldn’t  have  known  as  much  about  him.  It’s  like  the  egg 
or  the  chicken  question. 

“Most  black  reporters  are  expected  to  know  about 
black  events,”  he  said.  “I  try  to  tell  it  as  it  is;  sometimes 
critical  and  sometimes  showing  his  (Jackson’s)  short¬ 
comings.  You  can’t  get  too  personally  involved  or  too 
sympathetic.  It’s  not  a  black  reporter’s  job  to  promote  a 
candidate  because  he’s  black.  You  were  hired  because  you 
were  black  to  give  an  insight  that  another  reporter  from 
another  race  might  not  have.” 

The  Herald’s  Njeri  said  being  black  and  female  is  to 
confront  a  third  category  of  reporter.  “Absolutely.  It’s  a 
double  effort  for  any  woman  and  a  treble  effort  if  you’re  a 
woman  of  color.” 

However,  because  Jackson  “is  very  saavy  about  his  use 
of  the  media,”  she  doesn’t  feel  white  or  black,  male  or 
female  were  excluded  from  his  camp. 

“In  general  terms,  there’s  a  certain  unspoken  com¬ 
munication  between  people  of  the  same  culture.  In  an 
abstract  sense  that  might  be  true.  But  Reverend  Jackson 
goes  to  where  power  and  exposure  are  going  to  help  him,” 
she  said,  “regardless  of  race  or  ethnicity.” 

Yates  of  the  Chicago  Tribune,  said  he  doesn’t  recall  any 
complaints  about  access  from  any  reporters  covering 
either  of  the  “minority”  camps. 

“I  don’t  think  so  in  Ferraro’s  case,”  he  remembered. 
“And  the  white  reporters  (covering  Jackson)  felt  they  had 
no  trouble  having  access  to  him.  It’s  just  like  any  other 
relationship;  if  people  get  along  with  each  other  .  .  . 

“If  you’re  a  black  candidate  speaking  to  a  black  elector¬ 
ate,  that’s  one  thing.  But  a  candidate  like  Jesse  Jackson, 
he’s  speaking  to  200  million  people  who  are  not  black.  I 
don’t  know  that  having  a  so-called  ‘brother’  is  con¬ 
structive.  If  you’re  in  the  same  boat,  pulling  the  same  oar, 
you  end  up  going  around  in  circles. 

“Special  interest  is  one  thing,  but  for  the  general  media, 
that’s  the  last  thing  you  need.  You  need  somebody  who 
can  see  the  big  picture,  be  aware  of  the  broad  issues.” 

But,  Yates  added,  the  newsroom  of  enviable  societal 
values  is  probably  limited  to  the  larger  papers  with  the 
means  to  employ  a  large  pool  of  reporters. 

“There’s  a  versatility  that  exists  at  the  larger  papers,” 
he  said.  “The  smaller  papers  don’t  have  the  resources.” 


Reuters  denies  desire  to  acquire  UPl 


Rumors  have  been  circulating  in  the  news  media  that 
Reuters  is  waiting  in  the  wings  to  acquire  fmanically  trou¬ 
bled  United  Press  International  at  a  “fire  sale  price.” 

“They’re  the  ones  hovering  over  the  grave,”  com¬ 
mented  an  executive  with  a  supplemental  news  service. 
He  said  if  UPI  fails,  Reuters  “will  try  to  move  into  the 
void.” 

Desmond  Maberley ,  Reuters  editor  and  deputy  manager 
of  North  American  services,  denied  the  company  has  any 
intention  of  taking  over  UPI. 

Maberley  said  Reuters’  only  plans  are  to  continue  with 
the  implementation  of  its  acquisition  of  UPI’s  foreign 
photo  bureaus. 

The  sale,  announced  in  June  called  for  Reuters  to  pay 
$3.3  million  immediately  to  acquire  UPI’s  24  non-U. S. 


photo  bureaus  and  will  pay  UPI  an  additional  $2.46  million 
over  the  next  five  years. 

Luis  Nogales,  UPI  president,  confirmed  that  Reuters 
and  UPI  have  had  “talks  off  and  on”  ever  since  the  photo 
bureaus  deal,  but  he  said  no  sale  of  UPI  to  Reuters  or  any 
other  company  is  being  planned. 

Reuters  and  E.W.  Scripps  Co.  entered  talks  a  few  years 
ago  over  the  possible  sale  of  UPI  to  the  London-based 
news  service. 

However,  the  negotiations  broke  off  without  Reuters 
making  a  definite  offer.  According  to  managing  director 
Glen  Renfrew,  Reuters  pulled  out  of  the  talks  because  it 
did  want  to  assume  the  costs  of  continuing  to  provide  state 
and  local  coverage  as  part  of  UPI’s  service  (E&P,  Aug.  13, 
1983). 


UPI  advisory  board  head  meets  with  Ruhe 


James  Hoge,  publisher  of  the  New  York  Daily  News  and 
chairman  of  UPI’s  newspaper  advisory  board,  met  with 
the  news  service’s  co-owner,  Douglas  Ruhe,  on  Sept.  17  to 
discuss  the  company’s  turnaround  plan  and  UPl’s  failure 
to  notify  Hoge  in  advance  that  William  J.  Small  was  to  be 
“terminated”  as  president. 

Hoge  told  E&P  that  he  was  “concerned”  about  having 
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to  read  of  Small’s  termination  in  the  press  and  that  no 
effort  was  made  to  explain  the  move  to  the  newspaper 
advisory  board  (E&P,  Sept.  15). 

Hoge  said  at  that  time  that  he  wanted  to  speak  with  Ruhe 
and  Geissier  about  not  being  notified. 

Hoge,  however,  said  he  had  no  comment  about  his 
meeting  with  Ruhe. 
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NEWSPAPER  RESEARCH 

Using  census  data  in  newspapers 


By  Beverly  Barnum 

Sometimes  a  new  technology 
emerges  allowing  marketers  a;  fresh 
perspective  on  commonplace  know¬ 
ledge.  Accessing  1980  census  data  via 
computer  is  a  good  example. 

While  most  of  Harte-Hanks  Com¬ 
munications  (HHC)  advertising/ 
marketing  executives  had  access  to 
printed  1970  census  information  from 
either  the  City  and  County  Data  Book 
or  the  more  detailed  state  General 
Population  Characteristics,  creative 
applications  of  1970  census  data  were 
not  commonplace.  Census 
information  for  1970  was  never  pack¬ 
aged  or  used  except  in  a  very  general 
way  for  sales.  When  the  research 
department  suggested  HHC  contract 
with  an  on-line  service  company  for 
retrieving  1980  data,  the  initial  reac¬ 
tion  was,  “It’s  awfully  expensive;  can 
we  justify  the  cost?” 

In  three  years  during  which  we've 
made  special  efforts  to  provide  our 
newspapers  with  customized  census 
information,  the  answer  to  that  has 
been  overwhelmingly  “Yes!” 

One  of  the  first  applications  re¬ 
quired  collecting  newspaper  house¬ 
hold  circulation  data  by  census  tract. 
Using  software  embedded  within  the 
census  data  retrieval  system,  the 
newspaper  was  able  to  identify  cen¬ 
sus  characteristics  that  correlate 
highly  with  tracts  having  the  best 
household  penetration  of  readership. 

This  information  was  used  to  “pre¬ 
dict”  census  tracts  with  the  greatest 
potential  for  building  additional 
circulation. 

For  the  first  time,  circulation 
directors  were  not  facing  an 
amorphous  goal:  “Increase  circula¬ 
tion  by  1%  this  year.” 

Instead,  they  were  given  a  tract-by- 
tract  analysis  of  newspaper  coverage 
and  told  that,  in  tract  X,  50  new  starts 
might  be  forthcoming;  in  tract  Y,  20; 
but  in  tract  Z,  saturation  has  probably 
been  reached. 

Now  circulation  promotion  efforts 
can  be  targeted  toward  tracts  or  zones 
with  higher  anticipated  payoffs. 
Retention  of  starts  can  be  examined 
the  same  way. 

Other  early  efforts  involved  screen¬ 
ing  data  for  specific  target  criteria. 
Once  I  was  called  upon  to  identify  the 
100  census  tracts  in  the  United  States 


(Barnum  is  corporate  director,  market 
research,  Harte  Hanks  Com¬ 
munications,  Inc.) 


that  have  the  densest  population. 
Prior  to  the  new  technology,  requests 
of  this  nature  were  practically 
impossible  to  meet  (that  one  was  met 
only  semi-successfully). 

Now  screening  is  commonplace. 

One  newspaper  started  a  magazine- 
type  publication,  delivered  by  mail, 
and  targeted  toward  high  income 
families. 

The  HHC  research  department  was 
able  to  screen  county  data  and  list  all 
qualified  tracts  by  average  household 
income. 

HHC  has  screened  areas  to  locate 
tracts  with  high  concentrations  of 
school  age  children  or  used  multiple 
screening  criteria  to  identify  tracts 
that  have  college-educated,  pro¬ 
fessional/managerial  type  males, 
making  over  $35,000  annually. 


Some  newspapers  have 
become  a  community’s 
regional  distribution  point 
for  census  information. 


Another  use  for  screening  is  to  per¬ 
mit  the  quantifying  of  ideas.  A 
marketing  manager  thought  there 
might  be  an  opportunity  to  sell 
advertisers  a  marriage  mail  program 
targeted  toward  older  .■\mericans  liv¬ 
ing  in  a  large  Southwest  metro 
market. 

Two  very  basic  questions  —  (a) 
how  many  of  these  people  would  an 
advertiser  reach,  and  (b)  how  much 
money  do  they  have  to  spend  —  can 
be  answered  by  screening,  either  at 
the  tract  level  or,  more  recently,  at  the 
postal  carrier  route  level. 

Screening  allows  managers  to 
accept/reject  market  segmentation 
ideas  for  additional  feasibility 
analysis  rationally  rather  than  sub¬ 
jectively. 

A  story  that  every  newspaper  likes 
to  tell  is  that  (a)  this  paper’s  readers 
are  different,  (b)  that  readers  are 
upscale,  and  (c)  that  readers  are  the 
best  prospects  for  a  specific  adver¬ 
tiser. 

More  and  more  newspapers  are 
zoning  (that  is,  dividing  their  market 
into  circulation  areas)  in  order  to  do  a 
better  job  of  serving  the  needs  of  both 
advertisers  and  readers.  Using  hard 
copy  demographic  information,  it  is 
difficult,  if  not  impossible,  to  describe 
irregularly  shaped  circulation  zones 


that  gerrymander  through  a  county. 
Using  a  computer,  one  can  describe 
any  subset  of  a  market  as  defined  by 
townships,  street  boundaries,  or  even 
postal  carrier  routes. 

In  addition  to  describing 
demographic  characteristics  of  our 
own  readers,  by  zone,  we  can  also 
provide  our  advertisers  with  vital 
information  about  their  own  custom¬ 
ers. 

An  advertiser  can  define  a  per¬ 
ceived  trade  area  by  travel  contours, 
by  drive  time,  by  rings  of  any 
dimension  around  the  store,  or  by  any 
other  reasonable  criteria. 

Some  newspapers  have  become  a 
community’s  regional  distribution 
point  for  census  information.  In  one 
metro  area,  HHC  prepared  dozens  of 
ring  studies  around  every  shopping 
center  and  major  freestanding  retail 
location.  The  advertisers  loved  it. 

The  value  of  this  was  illustrated  as 
HHC  analyzed  one  trade  area  for  a 
major  department  store  chain.  There 
were  a  number  of  reasons  this  particu¬ 
lar  store  did  not  perform  as  well  as 
other  stores  in  the  state,  but  a  “sur¬ 
prise”  to  management  was  the  high 
number  of  mobile  homes  in  the  coun¬ 
ty.  Furniture  sales  were  particularly 
dismal,  but  not  surprising  in  light  of 
the  24%  of  all  families  living  in  mobile 
homes.  . 

Mobile  home  owners  are  a  special¬ 
ized  target  market.  A  marketing 
minded  publisher,  recognizing  this, 
planned  a  publication  that  would  be 
mailed  to  mobile  home  residents 
throughout  Texas. 

Extracting  marketing  intelligence, 
at  a  glance,  from  a  mailing  list  is 
difficult.  In  a  state  as  large  and  geog¬ 
raphically  diverse  as  Texas,  wouldn’t 
it  be  helpful  to  map  areas  of  high 
mobile  home  concentration?  A  com¬ 
puter  can  screen  state  data  and  iden¬ 
tify  these. 

There  are  two  approaches  valid  for 
doing  this. 

The  first  is  to  us  “pure”  census 
screening  to  determine  tracts  with  a 
predetermined  percentage  of  mobile 
homes,  thus  defining  dense  concen¬ 
tration. 

The  other  method  is  to  use  geocod¬ 
ing  to  match  your  mailing  list  against  a 
master  list  that  attaches  census  tract 
numbers  to  your  list.  Using  geocod¬ 
ing,  the  actual  mailing  list  defines 
dense  concentration. 

Any  master  file  lists  such  as  sub¬ 
scriber  addresses,  or  charge  custom¬ 
ers,  can  be  geocoded  and  used  for 
subsequent  demographic  analysis. 

Using  either  method,  an  editor  can 
(Continued  on  page  22} 
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‘‘ZIP+4  codes 
willsave 

Pacific  Gas  & 
Electric  CompaiQ^ 
^200,000  this  year.” 

MAIL  THIS  COUPON  TO  SEE  HOW  YOUR  COMPANY  CAN  SAVE,  TOO. 


PG&E  was  one  of  the  first  companies 
to  convert  to  ZiP+4  codes— the  Postal 
Service’s  9-digit  system  for  First-Ciass 
Maii?  Now  its  once-a-month  maiiing  to  4 
miiiion  customers  is  made  at  considera¬ 
ble  savings.  “About  $18,000  a  month,” 
Mr.  Bankard  explained,  “is  purely  ZIP+4 
savings.  That’s  on  top  of  our  Presort 
savings.” 

As  for  the  conversion,  “we  contracted 
it  out.  And  got  it  done  for  less  than  ex¬ 
pected.  All  the  conversion  costs  will  be 
paid  back  in  only  3  months.” 

Find  out  how  the  ZIP+4  program  can 
work  for  you.  Complete  this  coupon.  For 
immediate  assistance  or  the  number  of  a 
local  postal  customer  service  repre¬ 
sentative,  call  1  800  842-9000,  ext.  368. 


Please  check  your  line  of  business: 

□  Insurance,  □  Banking,  □  Manufacturing, 

□  Securities,  □  Utilities,  □  Education, 

□  Retail,  □  Government,  □  Publishing, 

□  Service  Company,  □  Other.  And  check 
your  yearly  First-Cuiss  Mall  volume: 

□  Up  to  10,000,  □  10,001-50,000,  □  50,001- 

100,000,  □  100,001-1,000,000,  □  1,000,000+ 

U.S.  Postal  Service,  Regular  Mail  Services 
P.O.  80x2999 

Vifeshington,  D.C.  20013-2999 

Name _ 


.Company. 


Address. 
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ADDRESSING  TOMORROW  TODAY. 


James  N.  Keen,  73,  retired  photo- 
graher  for  The  Courier  Journal  and 
the  Louisville  Times,  died  September 
7  after  suffering  a  heart  attack  while 
participating  in  a  swim  meet. 

He  joined  the  Louisville  papers  in 
1948  from  the  Dayton  Journal- 
Herald.  Before  that  he  worked  for  the 
Associated  Press  in  Atlanta. 

*  *  * 

Alexander  Keneas,  46,  a  film  cri¬ 
tic  for  Newsday,  Long  Island,  since 
1972,  died  of  lung  cancer  August  10  at 
his  New  York  City  home.  He  joined 
Newsweek  magazine  as  an  associate 
editor  and  features  editor  in  the  arts  in 
1%9  after  having  worked  at  the  New 
York  Times  as  an  editor. 

♦  ♦  ♦ 

Hugh  M.  McGovern,  62,  long-time 
Worcester  (Mass.)  Telegram  sports 
writer,  died  August  29. 

♦  *  ♦ 

Henry  F.  McKenna,  78,  retired 
sports  editor,  former  Boston  Herald- 
Traveler  Newspapers,  died  August 
29.  He  was  an  honorary  life  member 
of  the  Boston  Baseball  Writers 
Association  of  America  and  a  charter 
member  of  The  Newspaper  Guild. 

♦  ♦  ♦ 

Norma  (Allen)  Plumb,  88,  former 
reporter  and  columnist  for  the  Bristol 
(Conn.)  Press,  died  September  4. 


KIRK-RUDY,  INC. 

A  leading  supplier  of  mailroom  equipment 
to  the  newspaper  industry. 

Kirk-Rudy  offers  what  professionals  demand: 

•  Value  •  Performance 

•  Quality  •  Extended  capabilities 

•  Durability  •  Service 

So,  BEFORE  you  buy  inserting,  labeling 

and/or  folding  equipment  CALL  KIRK-RUDY 

Kirk-Rudy  offers  the  industry  the  opportunity  to  use  an  established  supplier  with  over 
17  years’  experience  in  the  mailroom.  Kirk-Rudy  is  dedicated  to  provide  and  improve  its 
quality  products  while  keeping  prices  to  the  lowest  possible  levels.  Kirk-Rudy  is  also  the 
only  manufacturer  of  a  complete  product  line  of  mailroom  equipment  today.  No  other  firm 
can  offer  you  labeling,  folding,  inserting,  sorting  and  stacking  from  just  one  company. 

Come  see  us  at  the  NNA  Show  in  Reno,  Both  41 7 

Kirk-Rudy,  INC.  •  PO  Box  3045, 2700  Due  West  Rd,  Kennesaw,  GA  30144 
Call  (404)  427-4203  Telex  810-763-4702 


OBITUARIES 


Barney  G.  Cameron,  73,  who  re¬ 
tired  as  president  of  the  Pittsburgh 
Press  in  June  of  1976,  collapsed  and 
died  August  16  as  he  was  entering  his 
car  in  a  downtown  parking  garage. 

His  50-year  career  in  the  newspaper 
business  began  in  the  circulation 
department  of  the  Portland  (Ore.) 
News  while  he  was  in  high  school.  He 
also  worked  at  the  Portland  News- 
Telegram,  Scripps  League  Newspap¬ 
ers  on  the  West  Coast  and  the  Seattle 
Star  before  joining  the  Pittsburgh 
Post-Gazette  in  1946.  He  left  the  Post- 
Gazette  as  circulation  director  to  take 
the  same  position  for  the  New  York 
Herald  Tribune  in  1951. 

He  became  vice  president  and  busi¬ 
ness  manager  of  the  Herald  Tribune 
and  played  a  leading  role  in  the 
Publishers  Association  of  New  York 
City,  one  year  as  vice  chairman  and 
another  as  chairman. 

He  joined  the  Pittsburgh  Press  in 
1961  as  business  manager  when  dis¬ 
cussions  were  underway  for  an  agen¬ 
cy  agreement  with  the  Post-Gazette 
that  led  to  the  Press  acting  as  agent  for 
the  Post-Gazette  in  mechancial, 
advertising  and  circulation  matters. 
In  1%5  Cameron  became  vice  presi¬ 
dent  of  the  Press  while  continuing  as 


business  manager.  He  was  promoted 
to  president  on  January  1,  1976. 

Known  as  a  pugnacious  bargainer 
with  newspaper  unions,  Cameron  in 
retirement  called  the  newspaper  busi¬ 
ness  “a  crazy,  cockeyed,  wonderful, 
stimulating,  nerve-wracking,  lovable, 
exciting,  rewarding  and  completely 
unpredictable  occcupation,  but  I  have 
loved  it.” 

ik  4!  4: 

Michael  Hudoba,  71 ,  former  pres¬ 
ident  of  the  National  Press  Club  in 
Washington,  and  his  wife,  Frances, 
61 ,  drowned  September  9  in  the  Poto¬ 
mac  River  near  Colonial  Beach,  Va. 

They  were  in  a  19-foot  outboard 
boat,  along  with  another  former  presi¬ 
dent  of  the  press  club,  Lucian  War¬ 
ren,  and  his  wife  Katherine.  The  War¬ 
rens  survived  without  serious  injury. 

The  group  was  planning  to  fish,  but 
the  waters  turned  suddenly  rough, 
and  the  boat  capsized.  Hudoba  died 
while  trying  to  save  his  wife  who 
could  not  swim.  The  Warrens  also 
attempted  a  rescue  but  failed. 

For  many  years,  Hudoba  wrote  for 
Sports  Afield  magazine  and  later 
wrote  an  outdoors  column  for  the  old 
Washington  Daily  News.  He  was 
president  of  the  press  club  in  1970. 
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Newspaper  research 

(Continued  from  page  18) 


then  look  at  a  shaded  map  and  realize 
he’s  writing  for  roustabouts  in  oil 
country,  for  migrant  fruit  pickers  in 
the  Valley,  for  the  military  around  an 
airbase,  for  shift  workers  at  a  refin¬ 
ery  ,  or  for  vacation  home  owners  near 
a  lake. 

Pictures  seem  to  mean  more  to  edi¬ 
tors  than  lists  of  tabular  material. 
Areas,  once  identified  as  having  high 
mobile  home  concentrations,  can  be 
described  in  terms  of  other 
demographics  as  well.  Our  mailing  list 
becomes  people. 

Census  information  is  used  to  pro¬ 
file  demographics  of  people  living  in 
particular  areas  compared  with  other 
areas. 

If  a  chain  has  stores  of  vying  pro¬ 
fitability  levels,  an  analysis  of 
customers  in  successful  locations  ver¬ 
sus  customers  surrounding  a  store 
with  problems  is  illuminating. 

If  people  in  the  two  areas  look  the 
same,  management  can  look  beyond 
physical  market  characteristics,  for 
other  variables  that  may  affect  per¬ 
formance,  such  as  internal  manage¬ 
ment  and  policy,  general  county  retail 
sales  receipts,  or  retail  sales  by  cate¬ 


gory.  On  the  other  hand,  management 
may  indeed  be  able  to  say,  “These 
people  are  different.” 

Proprietary  market  research  pro¬ 
files  newspaper  reader  demograpics 
in  some  detail.  Often,  demographic 
profiles  for  advertisers’  customers 
are  a  part  of  the  proprietary  report  as 
well.  HHC  includes  summary  county 
levels  census  information  in  market 
reports  so  that  these  data  can  be  used 
for  comparison  bases  or  as  numerical 
bases  for  percentaging. 

For  example  (fabricated  data  used 
for  example),  if  we  find  34%  of  people 
aged  18-35  attend  movies  frequently 
(once  a  month  or  more),  and  we  know 
100,000  people  within  the  survey  area 
fall  into  this  age  range,  we  can  trans¬ 
late  this  to  say,  “Theater  managers 
can  expect  34,000  different  viewers 
18-35  years  of  age,  within  an  average 
30-day  period. 

If  we  know  that,  among  all  ages, 
25%  attend  movies  once  a  month  or 
more,  and  that  there  are  250,000  peo¬ 
ple  living  in  the  market,  then  62,500 
different  people  will  attend  a  movie 
during  an  average  month. 

If  ticket  sales  are  80,000,  then 
17,5000  (or  22%)  are  repeat  theatergo¬ 
ers.  We  also  learn  that  43%  of  all 
moviegoers  are  between  18  and  35 
(34,000  divided  by  80,000).  By  com¬ 
bining  proprietary  data  with  census 
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For  the  answer  see 
page  29. 
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data,  we  can  learn  even  more  about 
market  characteristics  and  help  our 
advertisers  better  understand  their 
customers. 

Sometimes  looking  at  a 
demographic  map  is  like  turning  on  a 
light  bulb.  One  HHC  favorite  is  a 
county  tract  map  by  income  quartiles. 
Those  green  pockets  of  extremely 
high  income,  and  the  blue  areas  of 
high  income,  contrast  dramatically 
against  the  yellows  and  reds  of  lower- 
income  tracts. 

A  research  analyst  was  looking  at 
revenue  data  for  a  multiply  zoned 
shopper-type  publication.  Some 
.zones  were  doing  very  well,  other 
zones  were  not.  The  revenue  data  was 
over-printed  on  a  distribution  zone 
map.  The  analyst  looked  at  the  reve¬ 
nue  map,  then  at  a  census  income 
map. 

While  the  boundaries  of  the  two 
maps  were  not  congruent,  the 
implication  was  nevertheless  clear. 
Successful  shopper  zones  cover  high 
income  tracts. 

This  might  be  a  truism,  but  the 
maps  drive  the  point  home  dramati¬ 
cally.  It  can’t  hurt  to  remember  this 
when  expanding  into  new  neighbor¬ 
hoods  or  realigning  zone  boundaries. 

There’s  a  new  syndicated  news¬ 
paper  column  on  demographics,  writ¬ 
ten  by  Peter  Francese,  founder  of 
“American  Demographics’’ 
(magazine).  The  idea,  personalizing 
demographics,  is  not  new. 

Stories  on  local  demographics  can 
be  interesting  “news”  to  readers  — 
perhaps  a  shock  —  to  learn  the  per¬ 
cent  increase  on  non-family  house¬ 
holds  in  a  conservative  neighbor¬ 
hood,  or  that  the  Hispanic  “minor¬ 
ity”  is  now  a  majority  in  their  town. 
Dollar  expenditure  on  demograpjics 
is  not  solely  Imited  to  the  marketing 
department  —  editors  love  them  and 
write  news  stories,  too. 

Charting  occupational  classifica¬ 
tions  across  the  board  expanse  of 
West  Texas  was  of  interest  to  a 
publishing  executive  who  thought 
there  might  be  a  market  for  regional 
business  news  beyond  that  offered  by 
daily  newspapers. 

Much  of  a  researcher’s  life  is  spent 
gazing  into  his  or  her  favorite  crystal 
ball.  Analyzing  past  trends  may  be 
tricky,  but  soured  data  exists.  The 
limb  you’re  on  is  connected  to  the 
trunk  of  the  tree. 

Gazing  into  the  future  is  not  as  com¬ 
forting. 

One  of  my  personal  frustrations  is 
that  future  looking  sources  usually 
pick  different  end  points:  one  year, 
three  years,  five  years,  ten  years,  or 
the  year  2000. 

(Continued  on  page  30) 
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Howard? 

“I  don’t  think  he  really  wanted 
one,”  his  son,  Jack  Howard,  told 
E&P.  “I  asked  him  once,  ‘Why  not 
have  a  book  done?’  He  said,  ‘Nah, 

I’ve  had  friends  who  had  books  done 
on  them  —  and  they  never  got  the 
stories  straight.” 

"In  part,  nothing  has  been  written 
because  (Howard)  was  a  self-effacing 
man ,  ’  ’  Dean  Gray  said He  was  not  a 
shy  or  retiring  man.  In  fact,  he  really 
was  a  firecracker  —  that’s  putting  it 
mildly.” 

Caldwell,  who  retired  as  Scripps- 
Howard  general  manager,  remembers 
Howard  as  a  mercurial  boss,  with  a 
sometimes  sharp  temper. 

But  he  also  remembers  him  as  "the 
most  compassionate,  energetic  per- 
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Howard  archive 

(Continued  from  page  15) 

tion.  Another  $150,000  was  contrib¬ 
uted  by  lU. 

Some  valuable  material  is  still  not 
included  in  the  archives.  An 
extensive  series  of  diaries,  for 
example,  was  recently  discovered 
and  Caldwell  says  he  is  hoping  the 
Howard  family  will  decide  to  contrib¬ 
ute  the  books. 

They  could  throw  further  light  on 
the  career  of  a  journalist  with  many 
firsts:  first  Westerner  to  interview 
Emperor  Hirohito  of  Japan  and  the 
first  during  the  years  before  World 
War  II  to  interview  Joseph  Stalin. 

Why  is  there  no  full  biography  of 


son  I  met  in  the  business  world,  not 
just  in  this  business.” 

During  the  1950  strike  against  the 
New  York  Sun,  for  example,  Howard 
talked  with  a  picketing  worker,  was 
told  the  man’s  false  teeth  plate  had 
cracked  —  and  wrote  in  a  clause  in  the 
eventual  settlement  providing  new 
dental  plates  for  workers. 

In  Caldwell’s  own  experience, 
Howard  somehow  found  out  that 
Caldwell’s  son  had  eye  trouble.  He 
scheduled  an  appointment  with  one  of 
New  York  City’s  top  opthamologists, 
who  charged  just  $100  for  a  com¬ 
plicated  operation  that  saved  the 
boy’s  sight. 

"He  would  never  say  he  paid,  but 
there  is  no  way  a  doctor  of  that  caliber 
would  charge  just  $100,”  Caldwell 
said. 
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The  Des  Moines  Sunday  Register 
now  joins  the  Cedar  Rapids  Gazetjte, 
the  Sioux  City  Journal,  and  the 
Quad  City  Times  in  bringing 
Parade  Magazine  to  the  readers 
of  Iowa.  Testimony  to  the  fact  that 
the  quality  journalism  found  in 
today’s  Parade  continues  to, attract 
America’s  leading  newspapers. 


NEWSPEOPLE  IN  THE  NEWS 


W.  Thomas  Johnson,  publisher  of 
the  Los  Angeles  Times,  was  named 
chairman  and  chief  executive  officer 
of  the  Dallas  Time s-Her aid,  succeed¬ 
ing  Lee  Guittar,  who  is  moving  to 
USA  Today.  (See  story  at  right) 

Johnson  also  was  appointed  a  group 
vice  president  of  the  Times  Mirror 
Co.,  parent  firm  of  both  newspapers, 
and  will  be  in  charge  of  the  Times  and 
Times  Herald  immediately.  A 
former  editor  and  publisher  of  the 
Times  Herald,  Johnson  went  to  the 
Los  Angeles  Times  in  1977  as  presi¬ 
dent  and  was  named  publisher  in 
1980. 

Johnson’s  career  at  the  Times 
Herald  began  in  1973  as  executive  edi¬ 
tor  and  in  1975,  he  was  named  pub¬ 
lisher.  Earlier  he  had  been  executive 
vice  president  of  the  Texas  Broadcast 
Corp.  in  Austin. 

♦  *  ♦ 

James  E.  Blinn  has  been  named 
vice  president  of  advertising  for  the 
Boston  Herald.  He  replaces  Tom 
Smith,  who  left  the  newspaper  to 
start  his  own  consulting  firm. 

Blinn,  in  newspaper  sales  and 
marketing  for  eleven  years,  was  most 
recently  a  regional  sales  manager  with 


Fellowships  in 
Science  Broadcast 
Journalism 

WGBH-Boston,  a  major  producer  of 
radio  and  television  programs,  including 
NOVA,  is  soliciting  applications  from 
proven  science  writers  who  want  to  learn 
the  skills  and  make  a  career  of  science 
broadcast  journalism.  We  are  creating  six 
year-long  fellowships  for  experienced 
science  journalists  willing  to  risk  their 
talents  on  a  major  career  change. 

The  program  will  begin  in  January,  1985. 
Fellows  will  train  intensively  in  the  art 
and  craft  of  producing  and  writing 
science  programs  for  radio  and  television, 
in  a  working  professional  environment. 

For  details  of  the  Fellowships  and  an 
application,  please  write  to: 

David  Kuhn 

Director,  Science  Fellowships 
WGBH 

125  Western  Avenue 
Boston,  MA  02134 
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GUIHAR  JOINS  GANNEn— 

Lee  J.  Guittar,  chairman  of  the  Dallas 
Times-Herald  and  a  vice  president  of  the 
parent  Times  Mirror  Co.,  becomes  president 
of  Gannett's  national  daily,  USA  Today,  on 
October  1. 

With  Times  Mirror  the  past  seven  years, 
Guittar  has  served  as  president,  publisher 
and  chairman  af  the  Dallas  Times  Herald  and 
president,  publisher  and  chairman  of  the 
Denver  Post.  While  with  Knight-Ridder  ten 
years,  he  was  circulation  director  of  the 
Miami  Herald  and  then  president  of  the 
Detroit  Free  Press. 

Guittar  succeeds  Paul  Flynn  at  U.S.A. 
Today.  Flynn,  who  has  been  interim  presi¬ 
dent,  will  wark  with  Guittar  during  the  transi¬ 
tion  and  by  year's  end  return  to  executive 
assignment  for  a  Gannett  community  paper. 


Gannett  Newspaper  Advertising 
Sales,  responsible  for  national 
advertising.  He  also  worked  on  a 
special  project  in  developing  and  sell¬ 
ing  the  combined  advertising  and 
editorial  section  for  USA  Today. 

*  *  ♦ 

Mike  Weinblatt,  president  and 
chief  operating  officer  of  Showtime/ 
The  Movie  Channel,  Inc.,  was  named 
president  of  Multimedia  Entertain¬ 
ment.  He  succeeds  Donald  L.  Dahl- 
MAN,  who  will  continue  as  vice  presi¬ 
dent  of  Multimedia,  Inc. 

♦  *  * 

Rick  Sadowski,  a  vice  president/ 
consumer  marketing  at  the  Long 
Beach  (Calif.)  Press-Telegram,  has 
begun  a  six-month  training  schedule 
focusing  on  newsroom  activities.  The 
move  is  part  of  Knight-Ridder’s  man¬ 
agement  training  program.  Circula¬ 
tion  director  Steve  Pope  takes  over 
Sadowski’s  duties  in  his  absence. 

In  other  changes,  James  D.  Car¬ 
lisle  has  been  named  retail  advertis¬ 
ing/sales  supervisor.  Brad  Zucroff 
replaced  Mark  Wigginton  as  art 


director.  Bob  Walls  has  become 
commercial  services  coordinator  for 
marketing  services  and  design,  and 
Dick  Brodowski  moved  from  vice 
president/business  manager  to  vice 
president/systems. 

Bruce  Chambers,  formerly  with 
the  Tucson  Citizen,  joined  the  photog¬ 
raphy  staff,  and  Michael  Rondou 
rejoined  the  staff  after  working  for  the 
Hartford  Courant. 

*  *  * 

Lesley  Owens,  classified  manager 
for  the  Bakersfield  Californian  since 
1975,  has  been  named  classified 
telemarketing  manager  of  the  Fresno 
(Calif.)  Bee. 

*  ♦  * 

Susan  Carson  has  been  named  edi¬ 
tor  of  the  Chandler  Arizonan,  a  daily 
in  the  Cox  Arizona  Publications 
group. 

Carson  joined  the  staff  as  city  editor 
when  the  paper  was  acquired  by  Cox 
Enterprises  in  May  of  1983.  A  native 
of  Tucson,  she  has  worked  for  the 
Associated  Press  and  the  Tempe  Dai¬ 
ly  News,  another  Cox  newspaper. 
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Boccardi  to  succeed  Fuller  at  AP  In  January 


Louis  D.  Boccardi,  executive  vice 
president  of  The  Associated  Press 
since  last  December,  will  become 
president  and  general  manager  in  Jan¬ 
uary  when  Keith  Fuller  retires. 

Fuller,  61,  has  headed  the  news 
cooperative  since  1976. 

Frank  Batten  of  Norfolk,  chairman 
of  the  AP  board  of  directors, 
announced  the  forthcoming  change. 

“This  step  culminates  a  planned 
transition  that  began  a  year  ago,”  Bat¬ 
ten  said.  “Last  year  Keith  advised  me 
that  he  wished  to  step  down  early. 
Recently  he  asked  to  set  his  62nd 
birthday  in  January  as  the  date. 
“Keith  Fuller  leaves  with  a  long  list  of 
accomplishments.  He  guided  the  AP 
through  a  period  of  enormous  change 
in  communications  technology,  and 
he  leaves  a  fine  record  of  membership 
growth  and  service  expansion.” 

Fuller  will  have  completed  35  years 
with  AP.  He  started  as  a  writer  in  the 
New  Orleans  bureau  in  1949,  trans¬ 
ferred  to  Jackson,  Miss.,  in  1952  and 
in  1953  was  assigned  as  regional 
broadcast  executive  for  Texas  and 
New  Mexico.  He  was  chief  of  bureau 
in  Little  Rock  in  the  late  50s  during  the 
school  integration  struggles  and 
directed  news  coverage  that  earned 
AP  a  Pulitzer  Prize.  He  moved  to 
Denver  as  chief  of  bureau  until  1960 
and  transferred  to  New  York  where 
he  first  was  named  general  executive, 
then  headed  personnel  and  news- 
features  departments  and  became  an 
assistant  general  manager  in  1964.  He 
was  elected  a  vice  president  in  1972 
and  became  deputy  general  manager 
in  1974. 

Boccardi  joined  AP  as  executive 
assistant  to  the  general  news  editor  in 
1%7  following  eight  years  with  New 
York  City  newspapers.  He  was  assis¬ 
tant  managing  editor  of  the  World 
Journal  Tribune  when  that  newspaper 
ceased  publication  in  1967;  was 
appointed  AP  managing  editor  in 
1%9,  executive  editor  in  1973,  and 
was  named  a  vice  president  in  1975. 

Boccardi  was  graduated  from  Ford- 
ham  College  ad  holds  a  master’s 
degree  from  Columbia  University’s 
Graduate  School  of  Journalism. 


Louis  D.  Boccardi 


ing  Co.  seven  years  ago,  coming  to  the 
newspapers  with  a  research/ 
management  background  from  the 
Institute  for  Social  Research  in  Ann 
Arbor,  Mich. 

:1ft  * 

Michael  J.  Murray  has  joined 
Ingersoll  Publications  Company  of 
Lakeville,  Conn.,  as  corporate 
director  of  circulation  and  will  over¬ 
see  the  circulation  functions  for  the 
newspaper  group. 

Murray  previously  was  circulation 
director  for  the  Des  Moines  Register 
and  Tribune  Company. 

He  earlier  had  been  with  Paddock 
Publications  and  the  Thomson  organ¬ 
ization  where  he  was  a  corporate 
circulation  executive  until  moving  to 
Des  Moines  in  April  of  1980. 


Thomas  G.  Clancy,  a  vice  presi¬ 
dent  and  marketing  director  of  the 
Chicago  Tribune,  has  been  appointed 
vice  president  for  advertising  at  the 
Denver  Post. 

He  has  worked  for  the  Tribune  Co. 
since  1959,  when  he  began  as  a  classi¬ 
fied  advertising  salesman  and  since 
then  has  been  associated  with  all  seg¬ 
ments  of  the  advertising  and  circula¬ 
tion  operations,  including  a  seven- 
year  stint  in  the  New  York  advertising 
office. 


Jane  Peppard,  survey  planning 
analyst  for  the  research  department  of 
the  St.  Petersburg  Times  and  Evening 
Independent ,  was  promoted  to 
research  manager. 


Peppard  joined  the  Times  Publish' 


The  quality  features  you  expect 
from  America’s  great 


newspapers 


From  the  Pulitzer  Prize-winning  science  and  medical  writing  of 
Jon  Franklin  to  the  Happy  Eater’s  wry  food  column,  The 
Baltimore  Sun  News  Service  adds  variety  to  your  feature  pages. 
Regular  columns  on  television,  magazines,  wine,  personal 
computers,  fashion  and  social  trends  are  lively,  informative  and 
well-written.  It’s  a  package  editors  nationwide  depend  on 
day  after  day. 

For  a  trial  offer,  call  Dan  Barber  or  Chuck  Weiss  at  The  New 
York  Times  Syndication  Sales  Corporation,  212-972-1070. 


Expertise  and  Reliability 
For  Owners  Considering 
Sole  of  Doily  Newspopers 


(919)  782-3131 

BOX  17127  RALEIGH,  N.C.  27619 

39  Taan  Notlen-Wlil*  9«noiMl  SwvIm 
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NEWSPEOPLE  IN  THE  NEWS 


Maxwell  E.  McCombs  has  been 
appointed  chairman  of  the 
department  of  journalism  at  the  Uni¬ 
versity  of  Texas  effective  September 
1  of  1985. 

During  the  current  academic  year, 
Mike  Quinn,  the  George  Christian 
Centennial  Professor  in  Communica¬ 
tion,  is  serving  as  acting  chairman  of 
the  department. 

Dr.  McCombs  has  been  the  John 
Ben  Snow  Professor  of  Newspaper 
Research  in  the  Newhouse  School  of 
Public  Communications  at  Syracuse 
University  since  1973.  He  also  has 
taught  at  the  University  of  North 
Carolina  and  at  the  University  of  Cali¬ 
fornia,  Los  Angeles,  and  has  worked 
as  a  reporter  for  the  New  Orleans 
Times-Picayune. 

*  ♦  * 

Roger  Silvey  was  named  vice  pre¬ 
sident — operations  for  the  Harte- 
Hanks  Southern  California  Division 
of  the  Penny  saver.  His  14  years  with 
the  communications  firm  led  him  up 
the  ladder  from  composing  supervisor 
to  director  of  operations  of  a  news¬ 
paper  publishing  division  in  South 
Carolina  before  being  named  a  corpo¬ 
rate  vice  president.  He  had  pre¬ 
viously  been  editor/manager  of  three 
newspapers  in  Georgia  and  then  vice 
president  of  Silvey  Printers  Inc. 

♦  *  * 

Donald  T.  Barry,  a  former  Buffa¬ 
lo  Courier-Express  news  executive, 
was  named  editor  of  the  new  Buffalo 
Business  Journal.  The  weekly  news¬ 
paper  is  expected  to  make  its  debut  in 
mid-November. 

Barry  was  assistant  managing  edi¬ 
tor  for  administration  at  the  Courier- 
Express  when  the  newspaper  ceased 
publication  in  1982.  He  had  been  a 
reporter,  city  editor  and  metro  editor. 

Barry  also  worked  for  the  Bradford 
(Pa.)  Era,  the  Wellsville  (N.Y.) 
Reporter  and  Tonawanda  (N.Y.) 
News  earlier  in  his  career. 


McCombs  Bi 

Richard  Bilotti,  publisher  of  the 
Trenton  (N.J.)  Times,  received  the 
National  News  Media  Award  of  the 
Italian- American  Hall  of  Fame  during 
the  annual  awards  dinner  in  Trenton. 

Bilotti  was  named  publisher  of 
Allbritton  Communications’  Trenton 
daily  last  February  after  three  years 
as  president  and  publisher  of  the 
Gloucester  County  Times,  Wood¬ 
bury,  N.J. 

♦  ♦  * 

James  L.  Davy,  formerly  president 
of  Metro  Sunday  Comics  Network,  is 
now  president  of  his  own  ad  agency 
consultant  firm,  Davy  Associates,  lo¬ 
cated  at  26  Monteros  Drive  in  Laguna 
Niguel,  California. 

*  *  * 

Jim  Foster  has  been  promoted 
from  assistant  news  editor  to  metro¬ 
politan  news  editor  and  Gordon 
Hirsch,  from  assistant  news  editor  to 
night  news  editor  at  The  State, 
Columbia,  S.C. 

Foster  has  been  assistant  news  edi¬ 
tor  for  two  years  and  before  moving  to 
Columbia  was  with  the  Greenville 
(S.C.)  News. 

Hirsch  worked  for  daily  newspap¬ 
ers  in  Charleston,  Greenville  and 
Orangeburg  before  joining  Columbia 
Newspapers  in  1981  as  editor  of  the 
Neighbors  zoned  editions. 


PRESSROOM  CLEANERS 

DIVISION  OF  NATIONAL  AER  VENT  SERVICE 


Call  Pressroom  Cleaners  (25  years  experience)  to  make  a  thorough  inspec¬ 
tion  and  evaluation  of  your  entire  pressroom  area  at  no  obligation  to  you. 
We  will  make  recommendations  on  any  areas  found  that  require  attention  to 
correct  any  current  problems  or  to  eliminate  potential  hazards. 

★  ★  COMPLETE  PRESSROOM  CLEANING  ★  ★ 

8602  South  42nd  street,  Omeha,  NE  68t47  •  Phone  (402)  7344)928 


itti  Kirkpatrick 

John  Kirkpatrick,  who  has 
directed  the  San  Francisco 
Examiner’s  coverage  of  the  1984  poli¬ 
tical  campaigns  and  conventions,  was 
named  to  the  new  post  of  metropoli¬ 
tan  editor.  He  will  be  responsible  for 
local  coverage,  overseeing  a  news¬ 
gathering  staff  of  60  reporters 
throughout  the  Bay  Area  and  Sac¬ 
ramento. 

Creation  of  the  new  post  reflects 
the  newspaper’s  increased  commit¬ 
ment  to  news  from  areas  surrounding 
the  city,  according  to  editor  Dave  E. 
Halvorsen.  Previously,  the  local 
news  staff  was  directed  by  a  city 
editor. 

♦  *  * 

David  R.  Runkel,  a  reporter  for 
the  late  Philadelphia  Bulletin,  was 
promoted  to  press  secretary  for  Penn¬ 
sylvania  Gov.  Richard  Thornburgh, 
at  a  salary  of  $59,000  a  year.  Runkel, 
deputy  press  secretary  since  July, 
previously  was  with  the  Thornburgh 
administration  in  the  state’s  Washing¬ 
ton  office. 

♦  *  ♦ 

Additions  to  the  San  Diego  Tribune 
staff  include: 

David  Coddon,  to  copy  editor  from 
Copley  Videotex. 

T.  Michael  Crowell,  to  financial 
copy  editor,  from  the  Grand  Junction 
(Colo.)  Daily  Sentinel. 

John  Freeman,  to  sports  copy  edi¬ 
tor,  from  editor  for  the  National  Bas¬ 
ketball  Association,  New  York. 

Clark  Judge,  to  sportswriter, 
from  the  Baltimore  Evening  Sun. 

Robert  Blair  Kaiser,  to  staff 
writer,  from  the  University  of  Nevada 
at  Reno,  where  he  was  chairman  of 
the  journalism  department. 

Penny  Lingo,  to  staff  artist,  from 
the  Union-Tribune  platemaking. 

Valerie  Scher,  to  music  and 
dance  critic,  from  the  Philadelphia 
Inquirer. 

Sharon  Spivak,  to  staff  writer, 
from  The  Daily  Transcript,  San 
Diego. 
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HOPE  FOR  CLEVELAND— 

Bob  Hope  returned  to  his  home 
town  for  a  television  production 
session  for  the  Sun  Newspapers 
and  took  on  appropriate  photo 
opportunity  stance  at  the  Acacia 
Country  Club  in  Cleveland. 

The  message  from  Hope,  a  form¬ 
er  newsboy  in  Cleveland,  is  that  the 
18  Sun  Newspapers  covering  67 
communities  are  '’the  best  source  of 
community  news."  The  television 
campaign  will  carry  into  1985. 


Thomas  Dardenne  has  been 
named  assistant  news  editor  of  the 
Burlington  (Vt.)  Free  Press.  He 
joined  the  newspaper  as  a  copy  editor 
in  1981  and  returned  last  February 
after  a  year  as  assistant  news  editor  at 
the  Niagara  Gazette,  Niagara  Falls, 
N.Y.  Both  newspapers  are  owned  by 
Gannett  Co. 

♦  ♦  * 

Richard  D.  Popp,  assistant  to  the 
publisher  and  advertising  director  of 
the  Hutchinson  (Kan.)  News,  was 
promoted  to  assistant  publisher. 

Fred  Hipp,  retail  advertising  mana¬ 
ger,  was  promoted  to  advertising 
director  with  responsibility  for  the 
national,  retail  and  classified 
advertising  departments. 

♦  ♦  * 

Greg  Hafdahl  has  become 
circulation  director  of  the  Duluth 
News-Tribune  &  Herald,  replacing 
Fred  Foutz,  who  has  been  promoted 
to  circulation  manager/ 
administration,  reporting  to  the  vice 
president  of  circulation  for  the  Detroit 
Free  Press.  Both  papers  are  owned  by 
Knight-Ridder  Newspapers,  Inc. 

Hafdahl  started  with  the  News- 
Tribune  &  Herald  in  1978  and  from 
late  1981  to  March  of  1983  worked  in 
Tampa  for  a  computer  program  com¬ 
pany  and  then  returned  to  the  news¬ 
paper  as  assistant  circulation 
director. 

Foutz  joined  the  newspaper  in  1977 
as  assistant  circulation  director  and 
became  director  in  1978.  He  pre¬ 
viously  was  circulation  director  for 
the  Hartford  (Conn.)  Times. 

♦  ♦  ♦ 

The  deputy  director  for  the  Univer¬ 
sity  of  Warsaw’s  Institute  of  Journal¬ 
ism,  Jerzy  Oledski,  is  a  visiting  pro¬ 
fessor  in  journalism  and  political  sci¬ 
ence  at  Ohio  University- Athens  for 
the  current  academic  year. 

Dr.  Oledzki,  a  specialist  in 
international  communication,  will 


teach  graduate  and  undergraduate 
courses  in  international  communica¬ 
tion  and  the  theory  and  development 
of  the  Polish  press.  He  also  will  teach 
seminars  on  information  flow 
between  totalitarian  systems  and 
third  world  nations,  and  on  com¬ 
munist  political  theories. 

He  is  spending  the  year  at  the  uni¬ 
versity  as  the  Morton  Distinguished 
Visiting  Professor. 


—NEWSPEOPLE  EDITOR 
Lenora  Williamson 

Larry  Persily  and  Leslie  Mur¬ 
ray  have  sold  the  Wrangell  (Alaska) 
Sentinel  to  Alvin  Bunch  and  Ann 
Kirkwood,  formerly  of  Anchorage. 

Persily  and  Murray  had  owned  the 
1 ,4(X)-circulation  weekly  since  May, 
1976.  For  the  past  year.  Bunch  work¬ 
ed  as  a  copy  editor  at  the  Anchorage 
Daily  News  and  before  that  was  wth 
the  Idaho  Statesman,  Boise,  four  and 
a  half  years. 

Kirkwood  most  recently  was  a  pub¬ 
lications  consultant  for  Norgaard 
Consultants  in  Anchorage  and  pre¬ 
viously  worked  four  years  as  a  repor¬ 
ter  and  editor  for  United  Press 
International  in  Boise. 

♦  ♦  ♦ 

Gerard  E.  Grabowski  was 
appointed  classified  advertising  out¬ 
side  sales  manager  for  the  Buffalo 
News,  moving  from  the  general 
advertising  department  where  he  was 
a  sales  representative  in  travel. 

:)i  9|c  :|t 

Steve  Ward  was  named  manager 
of  the  Denver  office  of  Cresmer, 
Woodward,  O’Mara  &  Ormsbee, 
Inc.,  newspaper  advertising  repre¬ 
sentative  firm.  He  Joined  the  com¬ 
pany  in  1982  as  a  sales  representative 
in  the  Dallas  office. 


Answer;  | 

WEATHER,  \£/  I 

CHEMICALS,  ^  I 

EROSION,  TRAFFIC,  ACE,  1 
CONSTRUCTION  DEFECTS. . . ' 

ESPECIALLY  AGE  &  WEATHER. 


For  the  question  see 
page  22. 

And  whenever  you  have 
questions  about  the  Amer¬ 
ican  trucking  industry, 
call  (202)  797-5236. 


Trucks.  The  driving  force 
behind  American  business. 


The  American  Trucking  Associations  Foundation,  Inc  .  1616  P  St.,  N  W.,  Washington,  D  C  20036 
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Shop  talk 

(Continued  from  page  48) 


Sometimes  it’s  hard  to  remain 
detached  on  sensitive  stories,  to  be 
interested  but  not  involved.  When 
Shulins  interviewed  women  in  the  Ku 
Klux  Klan,  for  example,  she  found 
them  seeking  her  approval  for  their 
beliefs. 

In  such  cases,  a  debate  wouldn’t  be 
productive  but  a  reporter  shouldn’t 
mislead  them,  either,  just  to  keep 
them  talking.  Shulins  said  she  hand¬ 
led  it  by  telling  them:  “I’m  not  here  to 
judge  you.  I’m  here  to  find  out  what 
you  think.  I’m  not  writing  an  edito¬ 
rial.’’ 

Photographs  can  be  a  touchy  sub¬ 
ject.  It’s  usually  better  to  ask  the 
photographer  to  arrive  as  you  are 
finishing  the  interview  or  after  you’ve 
left.  But  there  are  times  when  a  photo¬ 
grapher  can  be  an  asset  during  the 
interview. 

John  Filo,  now  a  Philadelphia 
Inquirer  photographer,  and  1  used  to 
team  up  on  assignments  when  we  both 
worked  for  the  AP  in  Kansas  City. 
Filo  is  friendly,  a  good  listener,  asks 
good  questions,  and  always  waits 
until  the  appropriate  moment  to  sugg¬ 
est  he  be  allowed  to  take  some 
photographs. 


Being  flexible  about  logistics  is 
important  on  sensitive  interviews.  I 
was  fortunate  with  “Family  Obses¬ 
sed”  because  AP  assistant  managing 
editor  William  E.  Ahearn  encouraged 
me  to  spend  a  week  or  longer  to 
interview  them. 

As  a  result,  I  talked  to  them  in  three 
settings  —  each  producing  material  I 
couldn’t  have  gotten  any  other  way. 
In  the  first  interview,  in  their  living 
room,  they  retraced  their  search, 
week  by  week,  beginning  with  the  day 
their  daughter  was  raped. 

The  next  day,  we  piled  into  a  car 
and  revisited  the  places  that  figured  in 
their  search  —  the  car  dealerships ,  the 
parks,  the  alleyways  and  the 
elementary  school  where  their  search 
ended. 

On  another  day,  I  talked  with  Lucy 
Dixon  on  the  phone  from  my  hotel 
room.  She  found  it  easier  to  talk  can¬ 
didly  on  the  phone,  after  her  children 
had  gone  to  school,  because  she  had 
confided  in  her  sisters  in  similar  daily 
phone  calls. 

Patience  and  the  willingness  to  fill 
notebook  after  notebook  with  what 
may  seem  to  be  extraneous  detail 
pays  off.  The  more  1  talked  with  the 
Dixons,  the  more  they  revealed  about 
their  struggle  and  their  feelings. 

“I  stopped  being  a  good  Mommy,” 
Lucy  Dixon  said  during  the  last 


interview.  “I  was  just  living  day  to 
day.  I  didn’t  know  it  then,  but  I  can 
see  it  now.” 


Ney\fspaper  research 

(Continued  from  page  22) 


While  the  future  of  newspapers, 
retail  sales  or  even  interest  rates  still 
has  me  baffled,  population  and  house¬ 
hold  projections  for  five  years  into  a 
rolling  future  are  now  easy. 

Furthermore,  I’m  not  restricted  to 
“Sales  &  Marketing  Management’s” 
county  boundary  limitations. 

Thanks  to  the  luxury  of  census 
data,  a  computer  and  the  genius  who 
wrote  the  software,  I  can  sit  comfort¬ 
ably  in  my  office  and  provide  house¬ 
hold  projections  for  any  market  jig¬ 
saw  piece  with  which  I’m  challenged. 

Since  everyone  knows  “If  it’s  on 
computer  paper,  it’s  the  truth,”  that 
alone  is  worth  the  price  of  admission, 
isn’t  it? 


Notice  to  Readers 

Headquarters  of  The  Editor  &  Pub¬ 
lisher  Co.,  Inc.,  will  move  Sept.  30  to 
11  West  19th  St.,  New  York,  N.Y. 
10011.  The  new  telephone  number 
will  be  212-675-4380  after  that  date. 


UNDERWRITER? 

Insurance  is  a  confusing  business  . . .  especially  so  since  the 
language  we  use  in  it  very  often  means  something  entirely  differ¬ 
ent  to  non-insurance  people.  To  us,  an  underwriter  is  someone 
that  evaluates  risks.  To  others  . . .  who  knows? 

If  you’re  working  on  a  story  on  insurance . . .  and  need  to  piug 
into  "our"  language  . . .  give  us  a  call.  If  it's  personal  insurance 
—auto,  home,  life,  boat— chances  are  we  can  help  you  come  up 
with  a  translation  that  everyone  can  understand. 


Media  Information  Service 
State  Farm  Insurance  Companies 
One  State  Farm  Plaza 
Bloomington,  IL  61701 
Phone:  309-766-2625 
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AP  board  ok’s  4.7% 
assessment  hike 

The  board  of  directors  of  Associ¬ 
ated  Press  approved  Sept.  13  a  gener¬ 
al  assessment  increase  of  4.7%  for 
1985,  the  lowest  in  14  years. 

The  assessment  increase  goes  into 
effect  Jan.  6,  1985,  for  AP’s  1,300 
newspaper  and  5,700  broadcast 
members. 

For  several  months,  members  of 
the  board  and  its  finance  committee 
have  worked  with  AP  management  to 
determine  AP’s  minimum  operating 
and  capital  needs  for  1985. 

The  1985  budget  will  finance  con¬ 
tinued  enlargement  of  AP’s  satellite 
distribution  system  to  reduce  AT&T 
increase  for  remaining  land-line  cir¬ 
cuits  and  will  maintain  the  quality  of 
news  reports  and  services  we  demand 
from  our  cooperative. 

The  budget  does  not  provide  for 
expansion. 

The  board  advanced  its  customary 
October  consideration  of  the 
upcoming  year’s  budget  to  facilitate 
member  budget  planning. 

Since  1985  will  be  the  first  year  of 
operation  under  the  new  formula, 
here’s  how  the  change  will  be 
implemented: 

•  The  change  itself  produces  no 
new  revenue  for  the  cooperative. 

•  Those  members  receiving 
increases  under  the  new  formula  will 
go  up  a  maximum  of  five  percent  a 
year  until  they  reach  the  appropritate 
rate.  The  4.7%  operating  assessment 
increase  is  in  addition  to  the  5%  step. 

•  Those  receiving  decreases  under 
the  new  formula  will  go  down  in  six 
equal  annual  steps.  The  1985  decrease 
will  be  offset  to  varying  degrees  by  the 
4.7%  operating  assessment  increase. 

Exact  figures  for  each  member  will 
be  available  before  the  end  of  Octo¬ 
ber. 

Also  at  the  board  meeting,  Richard 
C.  Wald,  senior  vice  president  of 
ABC  News,  was  appointed  to  a  two- 
year  term  as  a  board  member. 

Wald  succeeds  Reuven  Frank,  the 
retired  president  of  NBC  News, 
whose  term  expired.  Wald  will  hold 
one  of  three  broadcast  appointed 
positions  on  the  21 -person  board. 

Wald  joined  ABC  News  in  1978  as 
senior  vice  president.  In  that  position, 
Wald  oversees  all  news  operations 
including  “World  News  Tonight.’’ 

Wald  came  to  ABC  News  from  the 
Times-Mirror  Company  in  Los 
Angeles  where  he  served  briefly  as 
assistant  to  the  chairman  of  the  board. 
He  spent  nine  years  with  NBC  News 
in  various  executive  positions,  and 
from  1973  until  1977  served  as  presi¬ 
dent  of  NBC  News. _ 


The  John  S.  Knight  Fellowships 
for  Professional  Journalists 
at  Stanford  University 


For  complete  information  and  application  forms, 
write: 

Director 

John  S.  Knight  Fellowship  Program 
Department  of  Communication,  Bldg.  120 
Stanford  University 
Stanford,  California  94305-2069 
(415)497-4937 


The  program’s  purpose  is  to  improve  the  quality  of 
American  journalism  by  providing  opportunities  for 
outstanding  mid-career  professionals  to  broaden  and 
deepen  their  understanding  of  the  historical,  social, 
economic,  cultural  and  philosophical  dimensions 
of  major  issues  and  trends  shaping  the  nation  and 
the  world. 

Up  to  12  fellowships  are  awarded  each  year  to  full¬ 
time  employees  of  newspapers,  wire  services,  radio 
or  television  news  departments,  magazines  in  the 
area  of  news/commentary/public  affairs,  film  and 
television  documentarists,  and  photo-journalists. 

No  more  than  two  of  these  may  be  awarded  to 
employees  in  business/management  positions  who 
are  interested  in  broadening  their  educational 
background,  as  opposed  to  developing  further  a 
particular  skill,  and  who  are  likely  to  move  into 
positions  where  their  decisions  will  affect  the 
editorial  quality  of  the  mass  media  (e.g.,  publishers, 
general  managers,  station  managers). 

The  program  seeks  applicants  who  have 
demonstrated  uncommon  excellence  in  their  work 
and  who  have  the  potential  of  reaching  the  top  ranks 
in  their  speeialization.  Nominations  are  encouraged 
from  employers  as  well  as  applications  from 
individuals. 

All  candidates  must  have  at  least  seven  years  full¬ 
time  news  experience  and  must  be  U.S.  citizens 
employed  by  U.S.  news  organizations.  Stipend  is 
$2(),(K)()  for  nine  months  plus  tuition  and  a  book 
allowance.  Deadline  for  applications  is  February  1 
of  each  year. 
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NEWS/TECH 


Mergenthaler  sells  Mycro-Tek  division 

Company  also  introduces  a  new  typesetter 


Mergenthaler  Linotype  has  sold  its 
Mycro-Tek  division  to  a  “group  of 
venture  capitalists’’  and 
“executives’’  within  the  Mycro-Tek 
company. 

Bob  Trenkamp,  president  of 
Mergenthaler  Linotype,  made  the 
announcement  at  a  press  conference 
in  New  York  City,  but  would  not  dis¬ 
close  the  purchase  price  nor  would  he 
name  the  buyers. 

The  Mycro-Tek  division  makes 
newspaper  front-end  systems.  In 
addition,  Mycro-Tek  has  also 
developed  video  character  generators 
for  cable  television. 

Mycro-Tek  has  contended  that  the 
development  of  video  character 
generators  does  not  mean  that  it  is 
abandoning  the  newspaper  business, 
but  at  the  press  conference,  Tren¬ 
kamp  said  that  new  direction  is  not  in 
keeping  with  the  goals  of  his  com¬ 
pany. 

Beyond  that,  he  said  of  Mycro-Tek, 


“It’s  a  good  company.  I  think  they’ll 
do  very  well.’’ 

Trenkamp,  in  reference  to  the  fact 
the  Mycro-Tek  is  just  a  small  part  of 
the  Mergenthaler  operation,  said  that 
“it  takes  as  much  effort  to  run  a  $5 
million  company  as  a  $50  million 
one.’’ 

He  said  he  would  concentrate  on 
“the  financial  interests  of  Allied,’’ 
which  owns  Mergenthaler  Linotype. 

Mergenthaler  Linotype  is  a 
diversified  company  which  makes  a 
number  of  products  for  newspapers, 
including  phototypesetters  and  pro¬ 
cessors. 

Mycro-Tek  has  been  making  news¬ 
paper  front-end  systems  under  the 
Mycro-Comp  name  since  1977. 

Executives  for  Mycro-Tek  have 
stated  in  the  past  the  the  development 
of  their  video  character  generator  is 
helpful  to  newspapers  because  many 
newspapers  are  getting  into  cable  tv. 

Mergenthaler  also  announced  that 


it  will  begin  marketing  a  new 
phototypesetter  known  as  the 
Linotronic  300. 

Mergenthaler,  which  revolutio¬ 
nized  composing  rooms  in  1886  with 
the  Linotype,  is  now  offering  a  wide- 
measure,  high-speed  device  that 
interfaces  with  CRTerminals  and  the 
ML-214  processor. 

Features  of  the  new  products  are: 

•  Speeds  up  to  225  lines  a  minute. 

•  Full  72  pica  measure. 

•  Character  point  sizes  from  4  to 
186  (in  increments  of  1/10  points.) 

The  machine,  which  is  about  the 
size  of  a  typical  office  copier,  may  be 
driven  by  up  to  four  CRTerminals  or 
CRTronics. 

The  ML-214,  an  automatic  pro¬ 
cessor,  has  one  motor  and  front  drain 
controls  for  its  three  baths.  There  is 
also  a  built-in  dryer. 

The  Linotronic  300  is  produced  in 
Eschborn,  West  Germany,  and  sells 
for  $33,950.  The  ML-214  is  made  in 
Peabody,  Mass.,  and  sells  for  $2,495. 


Reorganization  within  Compugraphic  Corp. 


Marketing  and  sales  functions  at 
Compugraphic  Corp.  have  been 
reorganized,  executive  vice  president 
Deward  F.  (Dewey)  Manzer 
announced  in  Wilmington,  Mass. 

The  company,  which  manufactures 
front-end  systems  as  well  as 
phototypesetters,  will  reorganize  the 
marketing  and  sales  function  of  the 
equipment  group  this  way: 

•  There  will  be  a  new  North  Amer¬ 
ican  Division,  reporting  to  Manzer. 

•  A  new  newspaper  systems 
division  will  also  report  to  Manzer. 
That  division  includes  product 
development,  production,  market 
management  and  newspaper  market 
sales. 


•  There  will  be  a  reconditioned 
equipment  operation,  a  new  unit  of 
the  firm’s  Field  engineering  division. 
This  operation  will  focus  attention  on 
the  growing  reconditioned  equipment 
market  by  combining  marketing, 
sales  and  reconditioning  into  one 
market. 

George  Carlisle  will  head  the  news¬ 
paper  systems  divison  as  general 
manager.  He  joined  the  company  in 
1973  as  sales  representative  and  holds 
a  degree  in  economics  from  Dart¬ 
mouth. 

Vice  president  of  the  North  Amer¬ 
ican  division  is  James  J.  Winters, 
formerly  vice  president  of  sales. 


Compugraphic  is  “trying  to 
improve  efficiency,’’  said  Barbara 
Yagerman,  a  spokeswoman  for  the 
company. 

Yagerman  said  the  reorganization 
is  designed  “to  address  our  market  in 
smaller  segments,  with  particular 
emphasis  on  the  newspaper  market.’’ 

She  noted  that  the  company  en¬ 
joyed  record  revenues  in  the  second 
quarter  of  this  year. 

There  were  revenues  of 
$94,754,000  reported  for  the  quarter 
ended  June  30, 1984.  Those  revenues, 
Yagerman  added,  were  up  20%  over 
the  same  reporting  period  of  1983. 


Harris  Corp.  forecasts  strong  fiscal  1985 


The  Harris  Corp.,  of  Melbourne, 
Fla.,  went  before  Wall  Street  analysts 
this  month  to  forecast  gains  in  the 
1985  fiscal  year  which  ends  next  June 
30. 

Joseph  A.  Boyd,  chief  executive 
officer  of  the  company  which  makes 
products  for  the  newspaper  industry, 
said:  “We  believe  that  with  the  large 
number  of  new  products  introduced 
in  fiscal  1984,  our  continuing  strong 


emphasis  on  (research  and 
development)  and  our  substantial 
backlog  of  more  than  $1  billion,  we 
will  have  a  year  of  good  growth  in 
fiscal  1985.’’ 

Boyd  also  predicted  that  profits  will 
show  “a  substantial  increase  over  the 
previous  twelve  months.’’ 

In  fiscal  1984,  Harris’  net  income 
rose  26%  to  $80.4  million  as  sales  rose 
10%  to  $2  billion.  Sales  and  profits  for 


1  the  year  included  the  merger  with 
I  Lanier  Business  Products,  Inc., 
:  which  took  place  in  October  1983. 

’  Harris  manufactures  for  the  news- 
.  paper  business  front-end  systems;  the 
[  Harris  8300  page  layout  system, 
'  which  offers  full  page  editorial  and 
display  advertising  capability;  and 
'  System  90  copy  processing  system. 

r  (Continued  on  page  34) 
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Ironing  out  the  wrinkles 

ComputeMo-plate  test  continues  at  Utica  (N.Y.)  Observer-Dispatch 


By  Lloyd  Carver 

Ninety  percent  of  the  computer-to- 
plate  system  is  up  and  running  at  the 
Utica  (N.Y.)  Daily  Press  and  Obser¬ 
ver-Dispatch,  but  the  prime  vendor  is 
still  ironing  out  wrinkles  in  the  other 
10%. 

The  problem  Hastech  Inc.  tech¬ 
nicians  confronted  in  late  summer 
was  hyphenation  and  justification  for 
the  classified  system.  Agate  type  in 
some  August  tests  butted  against  the 
rules.  That  problem  has  since  been 
resolved  by  the  technical  staff  at  the 
Utica  newspapers. 

There  remains  a  spacing  and  a  rule 
problem  which  Hastech  executives 
say  they  can  solve  “quickly.” 

The  Utica  newspapers  and  Has¬ 
tech,  based  in  Manchester,  N.H., 
made  newspaper  history  in  January 
1983,  when  most  elements  of  the  daily 
papers  were  produced  computer-to- 
plate. 

The  evening  Observer-Dispatch 
and  the  morning  Daily  Press  have 
published  without  missing  an  edition 
since  the  computer-to-plate  conver¬ 
sion  began  21  months  ago. 

The  newspapers  have  reduced 
news  and  editorial  close  times  to  30 
minutes  and  regularly  make  catch- 
plates  on  late-breaking  stores  with  10 
minutes  to  press. 

However,  Charles  J.P.  Gallagher, 
the  production  director  at  Utica,  is 
voicing  some  impatience  with  Has¬ 
tech  over  the  classified  columns: 

“We  were  told  to  jerry  rig  this  thing 
with  formats  if  we  wanted  to  prevent  a 
delay  of  two  or  three  more  months.  In 
a  spirit  of  cooperation,  we  spent 
several  days  writing  formats  to  con¬ 
vert  the  information  for  the  Hastech 
system.” 

Walter  Salvy,  Hastech  vice  pre¬ 
sident — engineering,  noted  that  the 
Utica  system  is  a  hybrid.  It  employs 
front-end  equipment  from  the  Digital 
Equipment  Corp.,  page  layout  ter¬ 
minals  from  Hastech,  and 
phototypesetters  from  Compugraph- 
ic.  Laserplate  equipment  comes  from 
EOCOM  (now  owned  by  Gerber 
Scientific  Instruments  of  South  Wind¬ 
sor,  Conn.) 

“We’re  trying  to  honor  the  (line) 
endings,”  Salvy  said  of  the  challenge 
presented  by  the  classified. 

“There  was  originally  going  to  be  a 


software  solution.  We  took  the  format 
approach.” 

Jean  M.  Gard,  marketing  com¬ 
munications  manager  for  Hastech, 
said  that  in  March  of  this  year,  the 
company  had  “successfully 
installed”  expanded  memory  for  the 
equipment.  Next,  Gard  added, 
“ClassPro,  the  classified  pagination 
software,  was  installed  ...  At  this 
point,  it  is  ready  to  run.” 

Put  by  the  middle  of  this  month. 


But  while  Gallagher  is 
impatient  that  the  system 
is  not  working  at  100% 
efficiency  after  21  months 
of  testing,  he  is  not 
giving  up  yet. 


Gallagher  indicated  that  he  is 
impatient  with  the  delay. 

“I’m  budgeting  the  composing 
room  into  1985,”  said  Gallagher,  who 
would  like  to  eliminate  some  compos¬ 
ing  room  staffers  but  cannot  do  so 
until  he  is  certain  the  system  will  work 
at  1(X)%  efficiency. 

“If  at  any  time  he  is  not  satisified, 
he  could  return  all  the  equipment,” 
Salvy  said  of  Gallagher. 

But  while  Gallagher  is  impatient 
that  the  system  is  not  working  at  100% 
efficiency  after  21  months  of  testing, 
he  is  not  giving  up  yet. 

“We  are  close  to  the  end  (a  final 
solution).”  When  that  happens,  he 


added,  Hastech’s  competitors  can 
“pack  up  and  go  home.” 

The  graphics  area  right  now  lags 
behind  classified  advertising. 

A  Hastech  news  release  of  Jan.  19, 
1983,  the  month  of  the  first  computer- 
to-plate  generation,  said: 

“The  addition  of  Hastech’s  Graph- 
Pro  system  next  month  will 
incorporate  all  newspaper  production 
into  the  Utica  system.” 

As  of  Sept.  19,  1984,  photographs, 
logos  and  display  ads  were  being  pro¬ 
duced  by  camera,  and  made  plate- 
ready  using  XY  coordinates  for  place¬ 
ment  on  the  grid  sheet  and  then  merg¬ 
ing  together  with  the  news  text  using 
coincident  imaging. 

Gallagher  said  that  storage  and  pro¬ 
cessing  time  by  ImagiTek  is  not  effi¬ 
cient  in  its  present  state.  ImagiTek  is 
an  original  equipment  manufacturer 
(OEM),  which  builds  a  graphics  sys¬ 
tem  for  Hastech,  which,  in  turn,  mar¬ 
kets  the  equipment. 

But,  he  added,  “There  has  been 
noticeable  improvement  in  the  quality 
in  ImagiTek.  They  have  lightened  up 
the  mid-tone  and  highlights  and  made 
some  hardware  equipment  changes. 
However,  the  pictures  continue  to 
appear  out  of  focus,  although  the  sys¬ 
tem  doesn’t  have  a  lens  per  se.” 

A  two  column  by  72  pica  photo  of 
shoppers  at  a  new  Utica  retail  store 
led  Page  One  August  30.  It  was  pro¬ 
duced  the  conventional  way,  through 
camera  and  paste-up. 

(Continued  on  page  34) 
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Computer-to-plate 

(Continued  from  page  33) 


Gallagher  was  asked  what  that 
photo  would  look  like  if  it  was  part  of  a 
complete  computer-to-plate  system 
using  GraphFro  II. 

“Unacceptable.  The  processing 
time  is  much  too  long." 

“We  can’t  handle  those  new  pic¬ 
tures  efficiently.  Some  storage  pro¬ 
blems  are  horrendous,"  he  said. 

The  Hastech  graphics  equipment  is 


being  tested  at  Utica  to  iron  out  the 
wrinkles. 

“We  have  worked  constantly  to  re¬ 
solve  the  problems,"  said  Gard.  “We 
all  want  this  site  to  be  exemplary.  It  is 
certainly  worthwhile  from  our  stand¬ 
point  to  work  long  and  hard  to  make 
sure  all  bugs  are  corrected  and  that 
the  system  works  smoothly." 

Gard  added,  “I  hope  that  the  big 
picture  of  the  importance  of  what  is 
happening  at  Utica  is  not  submerged 
in  a  sea  of  detail.” 

Material  savings  in  the  90%  com¬ 
plete  system  according  to  Gallagher 
are:  laserplates  cost  $1.17  a  page  as 


compared  to  $3.00  a  page  for  plates 
and  film  using  the  old  equipment. 

Dow  Jones  offers 
expanded  stock  info 

Dow  Jones  &  Co.  has  announced 
that  an  expanded  stock  quotation 
service  is  available  to  the  160,000  plus 
business  subscribers  to  Dow  Jones/ 
News  Retrieval  and  to  subscribers 
with  personal  computers. 

The  new  service  is  available 
through  News  Retrieval  and  is  trans¬ 
mitted  on  telephone  lines  to  video  dis¬ 
play  terminals. 

In  the  past,  company  officials  said, 
customers  could  receive  current  mar¬ 
ket  quotes  with  a  minimum  delay  of  1 5 
minutes.  Exchanges  covered  include 
the  New  York,  American,  Pacific  (in 
San  Francisco)  and  Midwest  (in  Cin¬ 
cinnati).  National  over  the  counter 
issues  are  also  part  of  the  service. 

There  are  two  new  options,  Dow 
said: 

•  Enhanced  Current  Quotes  adds  a 
news  alert  message  to  the  current 
quotes,  which  are  some  times  delayed 
15  minutes. 

The  news  alert  flags  current  day 
news  with  a  message  that  appears 
after  the  stock  quote: 

NEWS  AVAILABLE  FOR  IBM 
2:30  p.m. 

The  subscriber  can  access  the  story 
by  calling  it  up  from  the  News/ 
Retrieval  database. 

•  Real  Time  Quotes,  couples  news 
alert  with  real  time  stock  quotes  that 
come  directly  from  the  major 
exchanges.  Real  Time  Quotes  are 
available  for  all  floor  activity  on  the 
NYSE,  Amex,  Pacific  and  Midwest 
Exchanges,  including  composites. 

The  usage  price  for  the  quotation 
service  will  be  reduced  by  25%  Oct.  1 . 


Harris  forecasts 

(Continued  from  page  32) 


In  addition  to  the  Lanier  merger, 
which  reportedly  added  4,600  sales 
and  service  personnel  in  the  United 
States,  the  sales  force  strength  was 
increased  with  particular  progress  in 
information  systems. 

At  the  same  time,  Harris  Graphics 
Corp.,  which  until  April,  1983,  had 
operated  as  the  Printing  Equipment 
Sector  of  Harris  Corp.  and  is  now  an 
independent  company,  announced  it 
is  expanding  the  physical  production 
capacity  of  its  French  and  English 
manufacturing  facilities. 

Harris  Graphics  is  also  introducing 
new  web  offset  presses  and  bindery 
systems  to  be  made  in  those  plants. 


'Software  without  people  is 
a  script  without  actors. 

Here  are  a  few  of  our  people. 


Dann  Kroeger,  Pres. 
Creative  Data  Systems 


“From  consultation  through  software 
installation  of  CDS  Circulation,  Advertising 
and  Business  Systems,  extremely  competent 
and  experienced  people  maintain  them  as 
“Living  Systems."  We  keep  pace  with  the 
changes  you  face  in  your  newspaper 
business. 

“We  specialize  in  systems  exclusively  on 
IBM  S/34,  S/36  and  since  1979,  have 
numerous  turn-key  installations  we'd  like  to 
tell  you  about." 


For  information  on  how  a  CDS  System  can  enhance  your 
operations... and  profitability,  call  913  381-1109 

May  we  see  you  at  NN  A/RE  NO  Sept.  26-28  Booths  500~502/ 
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Bob  Hamilton 
President 

King  Press  Corporation 


As  President  and  CEO  of  Publishers  Equipment  Corporation  I  am 
proud  to  announce  that  Evans  Kostas  has  been  named  Executive  Vice 
President  and  Chief  Operating  Officer  effective  September  10,  1984. 

I  wish  also  to  announce  that  Publishers  Equipment  has  acquired 
King  Press  Corporation  in  Joplin,  Missouri,  a  manufacturer  of  single 
width  newspaper  printing  presses  for  25  years.  Effective  with  the  acqui¬ 
sition  on  September  S  Bob  Hamilton,  former  Executive  VP.  of  our  firm 
has  been  named  President  of  King  Press  Corporation. 

Edward  F.  Meihofer 
President  and  CEO 
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3230  Commander  Drive 
Carrollton,  Texas  75006 


Phone  (214)  931-2312 
Telex:  732561  (TELESERV  DAL) 


Post  Office  Box  802326 
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SYNDICATES 


Six  decades  of  Washington  journaiism 

Richard  L  Strout,  who  has  covered  12  U.S.  Presidents,  stiii  writes 
a  coiumn  for  the  Christian  Science  Monitor  and  other  papers 


One  of  his  most  frightening  assign¬ 
ments,  declared  Strout,  was  covering 
the  D-day  invasion  at  Normandy 
Beach  in  1944.  But  he  said  his  fear 
became  submerged  under  the  irrita¬ 
tion  he  felt  trying  to  do  a  story  with 
‘‘guns  banging  away’’  and 
interrupting  his  concentration.  How 
was  he  to  meet  his  deadline,  laughed 
Strout,  with  all  this  “fighting  and 
commotion’’  going  on? 

Strout  may  not  be  taking  dangerous 
airplane  trips  and  covering  wars  any¬ 
more,  but  the  I978  winner  of  a  special 
Pulitzer  Prize  citation  is  still  using  his 
column  to  talk  about  many  of  the 
important  issues  of  the  day.  Last 
month,  for  instance,  he  did  pieces 
about  the  federal  deficit,  taxes,  and 
the  Electoral  College. 

In  the  tax  column,  Strout  displayed 
his  powers  of  description  and  sense  of 
humor  when  talking  about  the  room  in 
the  Dirksen  Senate  Office  Building 
knickers,  told  the  assembled  jour-  where  the  Senate  Committee  on  Fi¬ 
nalists:  “Be  nice  to  me,  gentlemen.  1  reporters  covering  Truman  on  the  nance  was  holding  hearings.  “Room 

want  to  play  golf.”  campaign  trip  215,”  he  wrote,  “is  a  paneled  room  as 

Strout  went  on  to  cover  eleven  fhat  helped  the  Democratic  ^  basketball  court,  with  a  40- 

more  Presidents— Calvin  Coolidge,  incumbent  score  a  stunning  upset  ceiling.  A  tray,  with  five  tinkling 

Herbert  Hoover,  Franklin  Roosevelt,  Republican  Thomas  Dewey.  The  glasses  of  ice  water  and  a  carafe,  sits 

Harry  Truman,  Dwight  Eisenhower,  Monitor  journalist  said  he  had  before- witnesses;  there  are  more 

John  Kennedy,  Lyndon  Johnson,  mixed  emotions  when  he  heard  the  reporters  than  the  guards  can  handle; 

Richard  Nixon,  Gerald  Ford,  Jimmy  election  results.  On  the  one  hand,  ^  senators  sit  on  a 

Carter,  and  Ronald  Reagan — and  has  Strout  personally  wanted  horseshoe  dais  looking  at  the  wit- 

numerous  memories  connected  with  win-  Gn  the  other  hand,  he  had  nesses,  asking  them  questions, 

all  of  them.  already  prepared  an  article  ^bout  There’s  a  row  ofmovie  cameras  set  up 

The  Monitor  columnist  said  he  President  Dewey  tor  the  New  on  one  side  with  operators  all  looking 

accompanied  Hoover,  who  was  then  tiepiihlic  magazine,  which  could  not  bored,  wishing  they  were  at  the  Olym- 
Secretary  of  Commerce  under  pull  the  story  in  time.  What  lessened  instead  they  are  cranking  out 

Coolidge,  to  a  demonstration  of  a  new  embarrassment,  said  btrout,  was  figures  in  this  dreary  place  and  the 
invention  in  1927.  The  invention  was  that  other  publications  weie  caught  m  number  of  tripods  they  use  is — 

television,  and  Strout  remembered  the  same  bind  as  is  known  by  any-  goodness  me — dozens!  This  accounts 

with  a  laugh  that  the  New  York  Times  the  famous  f^oto  of  fgp  dazzling  spotlights  they  have 

the  next  day  ran  a  front-page  story  Trurnan  holding  a  Chuaf>o  Tiihune  stuck  in  the  ceiling,  which  blind 

with  the  subhead,  “Commercial  Use  proclaiming  Dewey  s  victory.  everybody.  Everyone  is  talking  ‘bil- 

In  Doubt.”  Strout,  who  wrote  the  “TRB”  col-  lions,’  and  if  there  is  one  thing  duller 

Strout  attended  virtually  all  of  the  for  the  New  Republic  from  1943-  than  a  billion  I  don’t  know  what  it  is.” 

almost  1,000  press  conferences  held  1983,  has  reported  on  many  other  In  the  Electoral  College  column, 
by  Roosevelt,  and  considers  him  the  things  besides  presidential  politics.  In  Strout  illustrated  how  he  tries  to  put 

greatest  President  he  has  covered.  1928,  for  instance,  he  rode  on  one  of  an  issue  into  historical  perspective. 

“He  was  always  amusing  and  articu-  ^he  nation’s  first  cross-country  air-  “(Political  scientist  Theodore  S. 

late,”  said  Strout.  And  he  noted  that  plane  flights  to  do  a  series  of  articles.  Arrington)  thinks  the  Electoral  Col- 

two  “revolutions”  came  about  while  “The  plane  flew  so  low  that  1  can  still  lege  system  is  undemocratic,  com- 

FDR  was  in  office — the  institution  of  remember  a  little  dog  yapping  at  it  and  plicated,  and  dangerous,”  the  col- 

social  programs  under  the  New  Deal,  a  cow  getting  disturbed  and  running  umnist  wrote.  “In  1948  Harry  Tru- 

andtheendof U.S. isolationismasthe  off,”  said  Strout.  man  beat  Tom  Dewey  by  more  than 


By  David  Astor 

In  1921,  Richard  Lee  Strout 
accepted  a  “temporary”  Job  with  the 
Christian  Science  Monitor.  In  1984, 
he  is  still  working  for  the  newspaper. 

The  86-year-old  Strout  actually 
“retired”  several  months  ago,  but  he 
continues  to  write  a  weekly  column 
for  the  Monitor  and  other  papers  that 
receive  the  Christian  Science  Monitor 
News  Service  distributed  by  the  Los 
Angeles  Times  Syndicate. 

Strout  comments  on  U.S.  gov¬ 
ernment-related  matters  from  his 
base  at  the  Monitor  Washington 
bureau.  He  originally  arrived  in  the 
nation's  capital  in  1923  after  a  three- 
day  drive  from  Boston  in  his  Model  T. 

Soon  after  coming  to  D.C.,  the 
young  reporter  attended  a  White 
House  press  conference  held  by  Pres¬ 
ident  Warren  Harding.  Strout  recal¬ 
led  that  Harding,  who  was  wearing 


Richard  L.  Strout 

country  was  drawn  into  World  War  11 . 
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SYNDICATES 


cy  and  Caucus  into  the  “plastic  arts.” 
Quarterback  B.D.  gets  a  shot  at  pro 
football,  and  does  miserably.  Boopsie 
is  a  movie  actress.  Duke  takes  refuge 
in  Haiti  after  doing  something  that 
may  be  illegal,  and  helps  found  the 
Baby  Doc  College  of  Physicians  for 
Americans.  Honey  becomes  the  dean 
of  women  at  the  college.  Zonker  Har¬ 


ris  is  apparently  hiding  at  Walden. 
And  radio  interviewer  Mark  Slack- 
meyer  will  have  White  House  press 
credentials — and  not  be  a  particular 
favorite  of  President  Reagan. 

“Doonesbury”  is  expected  to  deal 
with  the  presidential  election,  which 
will  only  be  about  five  weeks  away 
when  Trudeau's  strip  resumes. 


impending  “Doonesbury”  return. 
Sales  of  Berke  Breathed’s  comic  were 
said  to  have  benefited  from  the 
“Doonesbury”  sabbatical. 

And  changes  in  Trudeau’s  comic 
have  finally  been  revealed. 

Mike  Doonesbury  and  J.J.  Caucus 
are  married,  with  E)oonesbury  work¬ 
ing  at  a  large  New  York  City  ad  agen¬ 


Write-ups  for  Briggs 

Edwin  Diamond  wrote  in  the 
National  Journal  magazine’s  “Con¬ 
vention  Daily”  last  month  that  “it’s 
just  possible  that  the  two  best  col¬ 
umnists  covering  this  (Republican) 
convention  are  John  Bloom  and  Joe 
Bob  Briggs.” 

Briggs ,  the  zany  alter  ego  of  Bloom , 
does  the  weekly  “Joe  Bob  Goes  to  the 
Drive-In’’  for  the  Dallas  Times 
Herald  and  the  Los  Angeles  Times 
Syndicate  (LATS).  The  column  is  part 
tongue-in-cheek  reviews  (of  films 
such  as  Hells  Angels  Forever  and 
Bloodsucking  Freaks),  part  humor, 
and  part  social  commentary. 

The  columnist  has  been  known  to 
say  things  like,  “Did  you  read  all  that 
bullstuff  about  how  Dustin  Hoffman 
understands  bimbos  now  because  he 
dressed  up  like  a  porkchop  himself.’ 
Good.  Neither  did  I.”  One  of  his  favo¬ 
rite  phrases  is,  “If  you  know  what  I 
mean  and  I  think  you  do.” 

Briggs,  whose  column  was  picked 
up  by  LATS  in  February,  is  also  the 
subject  of  a  story  in  the  September  27 
issue  of  Rolling  Stone.  The  piece, 
written  by  Vanderbilt  University 
junior  Mike  Cornwell,  won  the  maga¬ 
zine’s  1984  College  Journalism  Com¬ 
petition. 


LATS  reported  that  Dell  this  fall  is 
scheduled  to  publish  Briggs’  first 
book,  A  Guide  to  Western  Civiliza¬ 
tion.  It  will  be  followed  by  Blood, 
Breasts  and  Beasts,  an  anthology  of 
the  columnist’s  criticism. 

Two  credit  columns 

Two  weekly  columns — the  600- 
word  “Buying  on  Credit”  and  the 
200-word  “Credit  Chats’’ — have 
been  introduced  by  Royal  Features. 
Initial  subscribers  include  the  San 
Francisco  Chronicle. 

Both  question-and-answer  col¬ 
umns  are  written  by  Don  Henry,  a 
certified  consumer  credit  executive 
who  is  listed  in  A  Who’s  Who  of  Con¬ 
sumer  Credit  Management.  He  has 
written  numerous  newspaper  and 
magazine  articles  as  well  as  four 
books,  including  Henry  on  Credit  and 
Collections  (Prentice-Hall).  His  latest 
work.  The  Professional  Practice 
Desk  Book,  is  scheduled  for  release 
later  this  year. 

Henry’s  columns  focus  on  the 
opportunities  of  buying  on  credit, 
problems  in  credit  situations,  alter¬ 
nate  choices  for  buying  on  credit, 
ways  to  safeguard  credit  power, 
etc. 

The  syndicate  is  based  at  P.O.  Box 
58174,  Houston,  Tex.  77258. 


Speaks  on  terrorism 

New  York  Daily  News  editorial  car¬ 
toonist  V ic  Cantone  has  put  together  a 
speech  about  terrorism  and  the  way  it 
is  covered  by  the  media. 

In  the  talk,  Cantone  suggests — 
among  other  things — that  political 
cartoonists  avoid  using  “monstrous 
overbearing  figures”  to  represent  ter¬ 
rorists  because  it  makes  them 
“appear  masterful.” 

Cantone,  whose  work  is  syndicated 
by  Rothco  Cartoons,  has  given  the 
speech  to  the  Association  of  Amer¬ 
ican  Editorial  Cartoonists  and  other 
groups. 

‘Lolly’  comic  ceases 

Pete  Hansen’s  “Lolly”  comic  en¬ 
ded  29  years  of  syndication  with  a 
September  1  episode  featuring  all  the 
characters  waving  goodbye  to  read¬ 
ers.  A  Tribune  Media  Services 
spokesperson  said  the  “Lolly”  client 
list  had  dipped  too  low  for  the  strip  to 
continue. 

Star  purchased  strip 

The  August  25  story  about  “On  The 
Fastrack”  should  have  stated  that  the 
Toronto  Star,  not  the  Toronto  Sun,  is 
one  of  the  comic’s  newspaper  clients. 


AP  Newsfeatures  offering  sleeping  disorders  series 


30  million  Americans  snore  while 
sleeping,  one  in  five  people  sleep  less 
than  six  hours  a  night,  more  women 
than  men  sleep  longer  hours,  U.S. 
doctors  write  over  20  million  sleeping 
pill  prescriptions  a  year,  normal 
adults  dream  during  approximately 
one-fifth  of  their  sleep  periods,  the 
average  person  moves  in  his  or  her 
sleep  about  30  times  a  night,  early 
sleep  is  sounder  than  later  sleep  in  the 
sleep  period,  one  in  seven  people 
grind  their  teeth  while  sleeping,  etc. 

Barbour  has  covered  the  APN  sci¬ 
ence  beat  for  many  years.  He  has 
written  about  America’s  space  effort, 
allergies,  “Marijuana  and  Your 
Child,”  and  numerous  other  topics. 


A  10-part  series  called  “Sleep 
Well!”  is  being  offered  by  AP  News- 
features  (APN)  beginning  October  22. 


John  Barbour’s  series  discusses  the 
most  common  sleep  disorders,  pro¬ 
vides  the  latest  scientific  research  in 
the  area,  and  mentions  some  of  the 
new  aids  that  help  make- sleep  more 
satisfactory.  Millions  of  Americans 
have  trouble  sleeping,  according  to 
APN. 


The  illustrated  series — which  runs 
about  700  words  a  part — includes  the 
following  information:  people  who 
sleep  over  10  hours  a  night  have  twice 
as  many  heart  attacks  as  those  who 
sleep  only  seven  hours  a  night,  about 


John  Barbour 
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Classified  Advertising 


BENEFIT  FROM  OUR  VAST 
NEWSPAPER  AUDIENCE 


FEATURES 

AVAILABLE 


COMPUTERS 


COMMUNICATIONS  &  COMPUTERS  j 

A  newly  established  weekly  column  for  j 
mildly-interested  general  readers.  Pro-  ! 
vides  C  &  C  unusual  uses,  news,  and  j 
tutorials  in  a  lively  fashion-straight  from 
"the  source.”  Pres  Childs,  PO  Box  308, 
Three  Bridges,  NJ  08887.  (201)  782- 
1134.  ! 


20  MILLION  DUES-PAYING 
UNION  MEMBERS  IN  US 
Now  a  column  for  and  about  the  working 
population:  "The  Union  View,"  by  an 
experienced  union  writer.  Running  two 
years  in  New  York  independent  weekly. 
For  samples  or  columns  ready  to  publish, 
write  Box  8039,  Editor  &  Publisher. 


r'cnr^  CCMCC  i:.,  ,  roc  ^  \  FOR  YOUR  MONEY"-Proven 

GOOD  SENSE  FILLERS,  12  goodies  of  |  weekly  column  and  fillers  of  money  sav-  I 
horse  sense  One-liners,  100  words,  $2.  !  ing  consumer  news.  Mike  LeFan,  1802 
Feature  fillers.  Buy-try  24  go(^;^es  on  sl3th.  Temple  TX  76501. 
approval.  Eppv  Features.  PO  Box  I 

20356,  New  York,  NY  10025.  !  UOVIE  REVIEWS  ' 


ENTERTAINMENT 

CELEBRITY  INTERVIEWS,  movie  re¬ 
views,  "Around  Entertainment"  with 
photos.  Our  12th  year.  International 
Photo  News,  Box  2405,  West  Palm 
Beach  FL  33402. 


"SENIOR  CLINIC."  Specialist  treats 
medical  problems  past  middle  life. 
Warm,  Witty,  Authorative.  Samples. 
HFM  Enterprises  INC.  Box  307,  Edmon¬ 
ton,  Alberta,  (Canada,  T5J  2J7;  (403) 
973-2361. 

Feature  Your  Feature  in 
Features  Available 
and  watch  your 
syndicate  sales  soar! 


MINI  REVIEWS  (Cartoon  illustrated). 
Great  for  weekend  section  or  entertain 
ment  pages.  Camera  ready.  Star  photos. 
Our  10th  year.  Cineman  Syndicate,  7 
Charles  Court,  Middletown  NY  10940; 
(914)  692-4572. 

I _ REAL  ESTATE _ 

HOUSE  CALLS-Houston  Post,  Miami 
I  Herald,  90  others.  6  national  awards: 
one  said  "concise,  entertaining,  wealth 
I  of  real  estate  knowledge,  solid  writing 
I  skills."  8th  year.  Edith  Lank,  Box 
18447,  Rochester  NY  14618;  (716) 
271-6230. 


"GREAT  AMERICAN  CONSUMER  DER- 
I  BY,”  weekly  review.  First  Amendment 
I  Co.,  Box  551,  Torrance  CA  90508. 


National  Copy  Editors  School 

The  National  Copy  Editors  School,  founded  by  Carl 
Riblet  )r.,  is  now  afriliated  with  the  University  of  South¬ 
ern  California's  College  of  Continuing  Education  and 
will  offer  a  correspondence  course  in  news  editing  and 
headline  writing  for  working  professionals  starting  Sept. 
1 ,  1 984.  Mr.  Riblet  serves  as  a  consultant  to  the  school. 
Most  NCES  teachers  are  editors  who  have  worked  for 
"top  10"  dailies.  For  particulars,  write  to  College  of 
Continuing  Education,  Registration  Services  DCC  103, 
Univ.  of  Southern  Calif.,  Los  Angeles,  CA  90089-0871 . 
Editors  who  wish  to  travel  to  the  Los  Angeles  area  for 
more  intensive  private  instruction  may  do  so.  Write  to 
NCES,  Box  1999,  Thousand  Oaks,  CA  91360. 


ANNOUNCEMENTS 

BUSINESS  OPPORTUNITIES 

INVESTORS  wanted  for  weekly  news¬ 
paper  chain.  10  years  and  still  ^rwing. 
Reply  in  confidence  Box  8036,  Editor  & 
Publisher.  Zone  2. 

NEWSPAPER  APPRAISERS 

NEWSPAPER  APPRAISALS  for  estate 
planning,  tax,  partnership,  loan, 
depreciation,  insurance,  corporate  and 
personal  worth.  Sensible  fees.  Brochure. 
Krehbiel-Bolitho,  Inc.,  Robert  N. 
Bolitho,  PO  Box  7133,  Shawnee  Mission 
KS  66207. 

NEWSPAPER  BROKERS 

MEL  HODELL,  Newspaper  Broker, 
PO  Box  2277,  Montclair  CA  91763 
(714)  626-6440 


Appraisals,  Mergers,  Sales.  ; 

No  Charge  for  Consultation. 

WHITE  NEWSPAPER  SERVICE 
James  W.R.  White 
Box  109,  McMinnville  TN  37110 
(6 1 5)  473-2 1 04  or  473-37 15.  | 

ALAN  G  LEWIS,  MEDIA  BROKER 
On  file  over  100  active  qualified  buyers 
for  daily,  top  weekly  or  shopper  publica¬ 
tions.  Ridge  Rd,  Hardwick  MA  01037; 
(413)  477-6009. 

BILL  MATTHEW  COMPANY  conducts 
professional,  confidential  negotiations 
for  sale  and  purchase  of  highest  quality 
daily  and  weekly  newspapers  in  the 
country.  Before  you  consider  sale  or  pur¬ 
chase  of  a  property,  you  should  call 
(813)  733-8053  daytime;  (813)  446- 
0871  nights:  or  write  Box  3364,  i 
Cleanwater  Beach  FL  33515.  Noobllga-  | 
tion,  of  course.  I 


ANNOUNCEMENTS 

NEWSPAPER  BROKERS 

Above  Average 
PERFORMANCE 

SYD  S.  GOULD  ASSOCIATES,  Inc. 
Rte  1,  Box  146,  Theodore  AL  36582 
(205)  973-1653 

Brokers*Consultants«Appralsers 
James  A.  Martin  Associates 
Columbus  Office:  (614)  889-9747 
PO  Box  798,  Dublin  OH  43017 


EDWIN  0.  MEYER,  ASSOCIATES 
Appraisers,  Brokers,  Consultants 
7200  Hermitage  Rd,  Richmond  VA 
23228 

Ed.  0  Meyer . (804)  266-1522 

Robin  R.  Lind . (804)  784-3713 

Frank  L.  Thomas . (919)  563-3365 


J  EPSON  &  ASSOCIATES 
CRIBB  MEDIA  '  ERVICES 
John  T.  Cribb,  Box  1220,  Townsend  MT 
59644;  (406)  266-4223. 

JAMES  W.  HALL,  JR. 
Newspaper 

Sales,  Appraisals,  Consultations 
Jim  Hall  Media  Services,  Inc. 

408  Elm  St.  Troy  AL  36081 

(205)  566-7198 


BROKERS  and  CONSULTANTS 
for  the  purchase  and  sale  of 
WEEKLY  AND  DAILY  NEWSPAPERS 
W  B  GRIMES  &  CO 
1511  K  St,  NW 
Washington  [JC  20005 
(202)  NAtlonal  8-1133 


JIMMY  CROWE 

CONFIDENTIAL  NEGOTIATIONS 
Specializing  in  the  best  Southern  mar¬ 
kets.  1 14  Wickersham  Dr,  Savannah  GA 
31411;  (912)  598-0931,  day  or  night. 

KREHBIEL-BOLITHO,  INC 
I  Brokers-Appralsers-Consultants 
Over  550  Newspaper  Sales 
j  ROBERT  N.  BOLITHO 

I  PO  Box  7133,  Shawnee  Mission  KS 
I  66207.  Office:  (913)  381-8280 

j  MASSACHUSETTS  WEEKLY  serving  ru- 
I  ral  area.  Modern  photoWpesetting 
j  equipment  and  dark  room.  Good  growth 
’  opportunity.  $20,000  down  payment  re- 
I  quired.  W.B.  Grimes  &  Co.,  1511  K 
!  Street  NW,  Washington,  DC 


ANNOUNCEMENTS 


EDUCATIONAL  OPPORTUNITY  I  EDUCATIONAL  OPPORTUNITY  ' 


ATTENTION 

ADVERTISERS! 

On  September  30,  the 
offices  of  the  Editor  & 
Publisher  Co.,  Inc.  will 
move  to  11  West  19th 
Street,  New  York  NY 
10011.  Our  telephone 
number  will  be  (212)  675- 
4380  after  that  date. 
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ANNOUNCEMENTS 


NEWSPAPER  BROKERS 


MEDIA  CONSULTANTS.  INC. 


PO  Box  1584 
Tubac,  AZ  85640 
(602)  398-9112 


Pacific  NW  Newspaper  Associates 
Rod  Whitesmith,  (206)  892-7196 
Box  4487,  Vancouver  WA  98662 


WAYNE  CHANCEY  CONSULTANTS 
PO  Box  86,  Headland  AL  36345 
(205)  693-2619 

NEWSPAPERS  FOR  SALE 

CENTURY-OLD  EXCLUSIVE  WEEKLY 
and  job  shop  serving  two  counties  in 
Zone  3.  Netting  better  than  10  per  cent 
after  owners  salaries  on  $200K  gross. 
One-third  up  front.  Owner  will  take  back 
secured  note  on  remainder  and  stay  on  to 
direct  complete  production  plant.  Tel: 
(804)  784-3713.  Robin  R.  Lind,  PO  Box 
244,  Manakin/Sabot,  VA  23103. 

Edwin  0.  Meyer  Associates 


GROWING  SELECT  MARKET  MONTH¬ 
LY,  national  and  international  circula¬ 
tion.  Box  8006,  Editor  &  Publisher. 

IF  YOU  WOULD  seriously  and  really  like 
to  own  a  weekly  newspaper  in  the  Cats¬ 
kills  of  New  York  state,  I'M  make  it  possi¬ 
ble.  My  name  is  Dion  at  (914)  439- 
4601. 

LOCAL  WEEKLY  NEWSPAPER  for  sale. 
Approximately  2000  paid  subscribers. 
Owned  by  local  businesspeople.  Re¬ 
spond  to  Bentworth  Times,  825A  Main 
Street.  Bentleyville,  PA  15314  or  call 
(412)  239-4333. 

NORTHEAST  WEEKLY  in  booming  scen¬ 
ic  area.  Retiring  owners  want  to  move  to 
sunbelt.  $205K  gross.  Fabulous  poten¬ 
tial.  Newspaper  press  and  equipment 
available  to  purchase.  Write  Box  8024, 
Editor  &  Publisher. 

WEEKLIES  FOR  SALE  in  U.S.A-  Idaho, 
with  building,  $130,000.  Wyoming, 
computerized,  $115,000  California. 
Border  town,  $50,000.  Ohio,  County 
seat,  $300,000.  Illinois,  $15,000 
down,  $100,000.  Ohio,  twice  weekly, 
$1.5  million.  Contact  James  A.  Martin 
Associates,  Columbus  office,  (614) 
889-9747.  Box  798,  Dublin  OH 
43017. 


OUTSTANDING  WEEKLY  in  Carolines. 
Circulation  near  10,000.  Two  other 
businesses  included  in  the  asking  price 
of  $500,000.  $200,000  down  and 
negotiable  terms  on  the  balance. 
Richard  Brips  &  Associates  (912)  236- 
1596  PO  Box  8225,  Savannah,  GA 
31412. 

PROFITABLE  30  year  old  weekly  news¬ 
paper  in  Houston.  Strong  retail  base. 
Gross  500M.  Price  1.2  x  gross.  Dale 
Pearson  (512)  428-4488. 

PROSPEROUS  DEEP-SOUTH  WEEKLY 
with  allied  shopper.  $3,000,000  firm 
with  1/3  down.  Web  printing  revenue 
included  in  gross.  For  details,  call  or 
write  Jim  Hall,  Media  Services,  Inc., 
408  Elm  St.,  Troy,  AL  36081.  (205) 
566-7198. 

RAPIDLY  GROWING  printing  and 
publishing  company  with  weekly  news¬ 
papers  and  shoppers  in  Zone  7  looking 
for  investor  or  part  owner.  Growth  history 
and  potential  outstanding.  Now  grossing 
over  $3  million.  Contact  Box  8042,  Edi¬ 
tor  &  Publisher. 


ANNOUNCEMENTS 


NEWSPAPERS  FOR  SALE 


SMALL,  PROFITABLE  west  central 
Texas  county  seat  weekly  with  office 
supply.  $70K  price  includes  inventory, 
real  estate,  substantial  equipment. 
Associated  Texas  Newspapers,  Inc.,  Bill 
or  Ed  Berger,  1801  Exposition  Blvd., 
Austin,  TX  78703,  tel.  (512)  476- 
3950. 


SAN  DIEGO  AREA  adjudicated  weekly, 
over  75  years  old,  needs  a  mom  and  pop 
to  take  it  over.  Covers  separate 
incorporated  city  of  50,000  that  lies  wit¬ 
hin  urban  San  Diego  market.  A  well  re¬ 
spected  and  comprehensive  local  news¬ 
paper,  it  will  provide  a  challenge  for  the 
right  team.  Will  accept  lx  gross,  or 
$135,000  from  couple  committed  to 
keeping  up  its  high  stndards.  Box  8043, 
Editor  i  Publisher. 

TWICE  WEEKLY  with  TMC  publication  in 
booming  3  county  Sun  Belt  area. 
$3,375  million.  Some  flexibility  in  down 
payment.  Owner  financing  possible.  3 
year  payoff  desired.  Call  or  write  Jim 
Hall,  Media  Services,  Inc.,  408  Elm  St., 
Troy,  AL  36081.  (205)  566-7198. 

THREE  HIGH-QUALITY,  profitable 
weeklies  (one  paid  legal,  two  free  sub¬ 
urban),  busy  job  shop,  4 — unit  web  plant 
in  beautiful  fast  growing  Southeastern 
coastal  city.  1984  Gross  $750,000. 
30%  annual  growth.  Attractive  tax 
benefits,  low  interest  bonds.  $975,000 
Terms.  Box  8040,  Editor  &  Publisher. 
Weekly  in  central  North  Carolina 
industrial  area  now  grossing  $52,000. 
Will  sell  for  gross.  $15,000  down,  easy 
terms  on  balance.  Dream  husband-wife 
situation.  Big  potential.  Resume  to  Box 
431,  Graham  NC  27253. 

NEWSPAPERS  WANTED 

COMMUNITY  newspaper  group  wishes 
to  expand  by  adding  weekly  in 
$200,000-$600,000  level  of 
advertising'circulation.  Also  interested 
in  community  dailies.  Write  c/o  Box 
7691,  Editor  &  Publisher. 

_ 

VETERAN  NEWSPAPERMAN  with 
capita  I  wishes  to  buy  estabi  ished ,  prof  it- 
able  weekly  in  southern  NY,  northern  NJ, 
or  western  Connecticut.  Box  8026,  Edi¬ 
tor  &  Publisher. 

PUBLISHER  with  heavy  experience  all 
phases  wants  small  weekly  in  fast  growth 
community  in  California,  Arizona,  Col¬ 
orado,  Hawaii.  Pay  top  $  for  prosperous 
computer  operated  business.  Box  7583, 
Editor  &  Publisher. 


INDUSTRY 

SERVICES 


CONSULTANTS 


INDUSTRY  SERVICES 


CONSULTANTS 


INDUSTRY  SERVICES 


CONSULTANTS 


SELLING  SKILLS 

FOR  PROFITS 

A  Two-Day  hancJs-on 

Training  for  Newspapers  J 

Advertising  Sales  Personnel 


Write  or  Call  for 
Course  Overview 
and  costs 

MO/COM  ASSOCIATES  I 
Jules  Ciotta 

Management  Consultants 
555  Windsor  Court 
Lawrenceville,  Georgia  30245 
(404)962-3621 


PUBLICATIONS  AVAILABLE 


GOING  FAST:  "How  to  purchase  a  News¬ 
paper  and  Succeed."  Inside  details, 
appraisals,  tax  tips,  sample  contracts, 
by  Publisher,  Editor,  Broker,  Jay 
Brodell.  $22.50.  Mountain  West 
Publishing  Co.,  Box  1841,  Grand 
Junction,  CO  81502. 


"HOW  TO  MAKE  $100,000  A  Year 
publishing  Newsletters."  Free  details. 
Box  34312,  Betheseda  MD  20817. 


WE  ARE  A  SUCCESSFUL  regional  busi¬ 
nesswomen  publication  in  zone  5.  Look¬ 
ing  for  an  investor  or  working  partner  for 
expansion.  Grossing  over  $300,000. 
Contact  Box  7996,  Editor  &  Publisher. 


SHOPPING  GUIDES 


ESTIL  CRADICK 
950  Parkwood  Drive 
Dunedin  FL  33528;  (813)  733-1678 


To  help  us  expedite  your  ques¬ 
tions,  claims  and  payments  re¬ 
garding  classified  invoices, 
please  return  the  yellow  copy  of 
the  invoice  with  your  payment, 
and  refer  to  the  invoice  number 
in  all  correspondence  regarding 
your  bill.  This  will  assure  proper 
credit  to  your  account. 


I 


INCREASING  SALES  STAFF 
PRODUCTIVITY  THROUGH  IMPROVED 
WORK  PERFORMANCE 
That’s  the  whole  purpose  behind  the 
sales  training  program  designed 
especially  for  you.  Successful  training 
doesn’t  just  happen.  It  takes  planning, 
organization  and  the  ability  to  motivate 
and  communicate  effectively.  It  takes  a 
professional  with  experience  in  print 
advertising.  Sales  Training  Consultants 
has  experience  designing  and 
implementing  programs  from  Sales 
Compensations  and  Incentives,  Time 
and  Territory  Management,  Basics  of 
Selling,  Handling  Objections,  Coaching 
through  Questions,  and  more.  If  you  are 
interested  in  further  developing  your 
sales  staff  for  increased  productivity  and 
profitability,  call  SALES  TRAINING 
CONSULTANTS  (305)  432-4534. 


CLASSIFIED  ADVERTISING  RATES 

Effective  January  1 ,  1 984 

LINE  ADS  POSITIONS  WANTED 

1  week  —$4.70  per  line.  1  week  —$3.15  per  line. 

2  weeks— $4.20  per  line,  per  issue  2  weeks— $2.60  per  line,  per  Issue. 

3  weeks— $3.50  per  line,  per  Issue.  3  weeks— $2.35  per  line,  per  issue. 

4  weeks— $2.90  per  line,  per  Issue.  4  weeks— $2.10  per  line,  per  Issue. 

Add  $4.75  per  Insertion  for  box  service.  Add  $3.25  per  Insertion  lor  box  service, 
count  as  an  additional  line  In  copy.  count  as  an  additional  line  In  copy. 

Count  approximately  37  characters  and/or  spaces  per  line. 

3  lines  minimum  (no  abbreviations). 

Payment  must  accompany  all  Positions  Wanted  ads. 

DISPLAY  CLASSIFIED 

The  use  of  borders,  boldface  type,  cuts  or  other  decorations,  changes  your 
classified  ad  to  display.  The  rates  for  display  classified  are:  1  time-$75  per 
column  inch;  2  or  more  times-$70  per  column  inch. 

Contract  rates  available  on  request. 

DEADLINE:Evary  Tuesday,  2  pm  (EST) 
for  Saturday’s  issue. 

Box  number  responses  are  mailed  each  day  as  they  are  received. 

Editor  A  Pvblishor 

575  Lexington  Av,  NY,  NY  10022,  (212)  752-7050. 


EDITOR  &  PUBLISHER  for  September  22,  1984 
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INDUSTRY  SERVICES 


CIRCULATION  SERVICES 


AHENTION  NEW  ENGLAND 
WEEKLY  NEWSPAPERS 
Circulation  Climbers  has  installed  a 
brand-new  statewide  phone  system!  This 
allows  us  to  telemarket  every  home  in 
your  market  area  at  reduced  cost.  There¬ 
fore  we  are  passing  the  savings  on  to  you . 
Call  today  and  reserve  your  “phone 
time"  and  watch  the  RESULTS  begin! 
Call  Jim  Scutellaro  (617)  938-7040  or 
938-1416. 


LEVIS  SALES  SELLS!  The  finest  quality 
new  home  delivery  customers  via  tele¬ 
phone  sales  and  boy  crews,  national  re¬ 
ferences,  for  action  call;  (201)  966- 
5250. 


VER-A-FAST's  Circulation,  Verification 
and  Consulting  Services  are  guaranteed 
successful.  We  have  67  ongoing  projects 
nationally.  For  information,  call  or  write 
Bob  Bensman ,  Ver-A-Fast  Ciorp.  ,11315 
Edgewater  Drive,  Cleveland,  OH  44102, 
(216)  651-2000. 


MARKETING  i 
READERSHIP  RESEARCH 


WE’RE  IMPROVING  AD  REVENUE 
THROUGH  MARKET  RESEARCH 

The  first  goal  of  a  market  research  com¬ 
pany  is  to  provide  its  clients  with 
accurate  readership  research.  OMNI¬ 
RESEARCH  believes  the  role  of  a  news¬ 
paper  research  firm  doesn't  end  there. 
For  each  of  our  clients,  we  create  a 
unique  competitive  edge  that  results  in 
improved  ad  lineage  from  their  advertis¬ 
ing  base. 

We  aim  to  become  part  of  your  manage¬ 
ment  team.  From  our  presentations  to 
top  management,  to  our  sales  seminars 
with  your  sales  force,  we  work  to  make 
your  research  data  a  useful  and  profit¬ 
able  tool. 

We  welcome  the  opportunity  to  show  you 
just  how  profitable,  productive  and 
affordable  research  can  be.  Call  our 
Director  of  Newspaper  Research,  Jack 
Brodbeck  collect,  at  (305)  746-3335. 

OMNI-RESEARCH 


PUBUSHERS  CONSULTANTS 


NEED  THIRD  PARTY  ADVICE 
If  you  have  concerns  about  the  accura¬ 
cy  or  the  delays  in  receiving  financial  or 
management  information 
Contact 

TPG  MANAGEMENT  SERVICES 
PO  Box  28586,  San  Diego  CA  92128 
(619)  485-9252 


EQUIPMENT 
&  SUPPLIES 


CAMERA  t  DARKROOM 


COLOR  SEPARATIONS  FOR 
NEWSPRINT  REPRODUCTION 

•  Award-winning  separator  specializing 
in  quality  color  Tor  newspapers 

•  Offset  or  photopolymer  letterpress 

•  24-hour  turnaround  is  standard;  six- 
hour  turnaround  is  available 

•  Laser-scanned  at  competitive  prices 
Please  call  or  write  Art  Summerfield  for 
price  list  and  samples.  Summerfield 
Graphics  Inc.,  860  Piner  Rd  Suite  17, 
Santa  Rosa  CA(707)  526-1515. 


SQUeeze  Lenses,  new  and  trade 
ins. 

Manufacturer/Specialists  since  1968 
New,  super  designs  surpass  all 
VARIABLE  OR  FIXED,  2  to  25% 

CK  Optical  (213)  372-0372 

Box  1067,  Redondo  Beach  CA  90278 

EDITOR  &  PUBLISHER  for  Septe 


EQUIPMENT  &  SUPPLIES 


COMPUTER  SOFTWARE 


ADMANAGER 
(formerly  ADmaster) 
Established,  powerful,  versatile,  user 
friendly,  ADmanager  is  a  newspaper 
advertising  scheduling,  billing,  and 
sales  reporting  software  system  for 
microcomputers.  It  runs  on  Apple  or  CP/ 
M.  Complete  hardware/software  package 
available.  Write  or  call  for  brochure  and 
report  package.  Sunlight  Software,  PO 
Box  ICTO,  Forestville  CA  95436;  (707) 
887-7141. 


CIRCULATION  $1395 
Version  2.0  Integrateo  AMICO  Software 
now  IBM  PC  compatible  as  well  as  TAN¬ 
DY  models  1 1 1 , 4  &  4P.  Demo  disks:  $50- 
refundable.  Paid,  free,  total  market  or 
combination.  Address  labels,  subscrip¬ 
tion  postcard  billings,  statistics,  etc. 
Many  users.  Free  brochure.  Burco  Sys¬ 
tems,  Inc.  PO  Box  68  Gridley  CA  95948. 
(916)  846-3661. 


PROBLEM  WITH  your  billing?  Our  pub¬ 
lisher  developed  packages  will  fit  easily 
into  your  office.  Single  or  multi-zone  ver¬ 
sions  available  for  the  IBM  PC  or  TANDY 
microcomputers.  Our  BASIC-4(X)  starter 
system  costs  under  $6000.  This 
includes  the  computer,  printer  and  bill¬ 
ing  software  for  up  to  400  customers. 
Call  or  write  to  Jim  Sutton  or  Steve  Kuck- 
uk.  Publisher  Control  Systems,  223  W 
5th,  Shawano  Wl  54166;  (715)  526- 
6547. 


SYSTEM  390 

Display  ad  scheduling  and  billing. 
Classified  ad  typesetting  and  billing. 
Circulation  management. 

Typesetting  interface  and  editing  soft¬ 
ware. 

Software  for  TeleVideo  multi-user  sys¬ 
tems.  IBM,  DEC  and  most  other 
microcomputers.  Demo  disks  available. 
Free  brochures  and  sample  reports. 
Pacific  Sun  Computer  Systems,  Box 
5553,  Mill  Valley  CA  94942;  (415) 
383-4500. 


USED  AM  VARITYPER  DISCS;  Choose 
from  library  of  over  500 discs.  $95  each; 
add  $1 5  per  ITC  Track.  Bob  Weber  (216) 
831-0480. 


E&P  Classlfleda 
We  move  machinery 


MAILROOM 


CHESHIRE  545-1  heavy  duty  news¬ 
paper  labeling  base.  Good  running  con¬ 
dition.  $15,000  with  head;  $8000  wit¬ 
hout  head.  Magnacraft  Multiple  Width 
Labeler  with  tip  on  piggy  back  head.  In¬ 
line,  like  new.  $14,0(30!  Herb  AMS  Hill¬ 
side  NJ;  (201)  289-7900. 


CUTLER-HAMMER  conveyors  and  spare 
parts.  Also  Nolan  Channel  Flex  con¬ 
veyors  and  spare  parts. 

Rollertop  conveyors,  all  sizes 

Bottom  wrappers 

Sta-Hi  251  stackers 

Cutler  Hammer,  I,  II,  III  Stackers 

Baldwin  Count-O-Veyors  106's 

Truck  Loaders 

Sheridan  48P 

45*  and  90*  Floor  Curves 

Fly  table  for  Muller  inserter 

NORTHEAST  INDUSTRIES 
(213)  256-4791 


CHESHIRE  MODEL  523-C;  D.G.  Kansa 
4  Station  inserter;  Idab  CS202.  Call  Cur¬ 
tis  (703)  521-1089. 


•  24P-48P  and  72P  SHERIDAN  HAR¬ 
RIS  stuffers  guaranteed  production;  re¬ 
furbished  and  installed  in  your  plant; 
training  program  included. 

•  WANTED  TO  BUY;  48P  and  72P  late 
model  stuffers. 

JIMMY  R.  FOX,  MAIL  ROOM  CON¬ 
SULTANT;  (713)468-5827.Davenport, 
I A  52801. 

Iber22,  1984 


EQUIPMENT  &  SUPPLIES 


MAILROOM 


GOOD  RECONDITIONED  Cheshire  and 
Magnacraft  labeling  machines  with  sing¬ 
le  and  multiwide  label  heads  and  quarter 
folders.  Call  Scott  or  Ed  Heisley;  (800) 
527-1668  or  (214)  357-0196. 

MULLER  INSERTERS  with  3,4,5  sta- 
tions.  New  parts,  warranty.  Excellent 
condition,  available  immediately. 
Installation  and  training  provided.  Reply 
to  Graphic  Management  Associates,  1 1 
Main  Street,  Southborough.  MA  01772. 

(617)  481-8562. _ 

REMANUFACTURED  Sheridan  72P  and 
48P  Inserters,  factory  guaranteed. 
Completely  remanufactured  Sheridan 
MS  and  HH  hoppers  factory  guaranteed 
NEW  Folded  Edge  First  Delivery  System 
for  Sheridan  Inserters 
Sheridan  72P  and  48P  hopper  loaders. 
Muller  227  and  227E  Inserters. 

Muller  231  Counter  Stackers. 

Idab  440  Counter  Stacker  with  pro¬ 
grammable  keyboard. 

Sta  Hi  251  and  257  Counter  Stackers.  i 
Sta  Hi  Telescopic  Truck  Loaders. 

Cutler  Hammer  Conveyor,  Bottom  Wraps 
and  Pacers. 

Signode  ML2EE  and  MLN2A  Tying 
Machines. 

All  equipment  in  excellent  condition  and 
available  immediately.  Mechanical 
installation  services  also  provided. 
WANTED  TO  BUY;  MAILROOM  EQUIP¬ 
MENT  AND  COMPLETE  MAILROOM 
SYSTEMS. 

GRAPHIC  MANAGEMENT 
ASSOCIATES,  INC. 

Newspaper  Mailroom  Systems  Division 
1 1  Main  St 

Southboro  MA  01772;  (617)  481-8562 


SIGNODE  TYING  MACHINE  model 
MLN2A  available  immediately  in 
excellent  condition.  Reply  to  Graphic 
Management  Asssociates,  11  Main 
Street,  Southborough,  MA  01772. 


SHERIDAN  72P  Inserter,  factory  re¬ 
built,  guaranteed.  Available 
immediately.  Box  6776,  Editor  &  Pub¬ 
lisher. 


NEWSPRINT 


30  LB  NEWSPRINT  ROLLS  all  sizes 
BEHRENS  Pulp  &  Paper  Corp 
3305  W  Warner,  Santa  Ana  CA  92704 
(714)  556-7130 


PHOTOTYPESETTING 


PAQM  rr^p 

MARK  I,  IV,  V  PACESETTERS 
LINOTPON  202-CG8600 
(614)  846-7025 


COMPUWRITER  TG  I,  complete  with 
spare  parts  kit,  processor,  type  fonts 
included,  used  very  little  and  in 
excellent  condition.  Offers  Phone  (919) 
728-4131. 


COMP  JR  AND  7200.  Good  condition. 
$2000  each,  including  fonts,  spare 
parts.  Call  Allen  at  (504)  758-2795. 


COMPUGRAPHIC  MACHINE;  Com- 
puwriter  II  Junior  TG,  $2000.  Call  Bill 
Crist,  (507)  526-7326. 


CG  UNISETTER  LR,  complete  with 
interface  and  1-4  Apple  II  computers. 
Everything  needed  for  a  weekly  news¬ 
paper  typesetting  operator  for  under 
$9000.  Also  5  filmstrips  and  spare  parts 
kit. 

Typesetter  $6000 
Interface  $1600 
Computers  $1000  each 
5  filmstrips  $400 
Spare  parts  kit  $500 

Available  immediately.  Presently  in 
use.  Call  (419)  836-7755. 


EQUIPMENT  a.  SUPPLIES 


PHOTOTYPESEUING 


WE  SELL 


Phototypesetting 
Equipment 


Front  End  Systems,  Ptwtotypesetters 
Terminals  &  Interfaces 

GRqpH*X 

1106  Hanover  Avenue 
Allentown,  PA  18103 
(215)  439-1942 


CG  UTS.  Includes  8  terminals  and  one 
CPU ,  assorted  spare  parts.  Can  see  work¬ 
ing.  Under  CG  extended  warranty.  Ask¬ 
ing  $20,000.  Call  John  Quirk,  (617) 
746-5555. 


HARRIS  VDTs  FOR  SALE 
H-1500,  H-1500A,  H-1520.  Call  Lind¬ 
sey  Wulff,  (319)  383-2369. 


HARRIS  TxTs;  C/G  9000;  Uniterms; 
7200  HR;  IBM  MTST  (3).  MTSC  (1). 
Curtis  (703)  521-1089. 


:  MCS  10/8212  Compugraphic.  Includes 
'  keyboard,  screen,  2  floppy  disk  drives, 
computer,  and  8212  typesetter.  12 
faces  on  line,  6  to  72  point,  70  pica 
width.  Under  service  agreement.  Phone 
(406)  265-6796  tor  Dwight. 


NATIONAL  GRAPHIC  ARTS 
EQUIPMENT  BROKERS 
THE  DAVID  JOHN  COMPANY 
AM  Varityper,  Autologic, 
Compugraphic,  EEText,  IBM, 
Itek,  Mergenthaler,  VGC 
"Sell  for  the  most,  buy  for  the  least" 
7%  Selling  Commission... 

Financing  Available 
All  Equipment  Guaranteed 
(216)  562-3750 


PHOTOTYPESETTING  Equipment  for 
sale 

Compugraphic  Comp  IV  HR  with  spare 
parts.  $6,000.  MDT-350.  $3,000; 
MDR,  $1,000;  Computape  II,  $4,000. 
We've  upgraded  our  equipment  and  all 
the  above  is  available  now.  Call  Ron  at 
(907)  772-3547.  Everything  F.O.B. 
Seattle. 


TYPESETTERS:  Unisetter  LR  $5250, 
Preview  505  $3000,  Unified  Composer 
$2500,  Computape  $1500,  FDR 
$1250,  Uniscan  $1250,  Uniterm 
$950.  WSI  (216)  729-2858. 


USED  TYPESEHING  EQUIPMENT 

Cameras . Platemakers 

Nationwide  Brokers- 10%  Sales  Com¬ 
mission.  We  remove  the  risk  when  buy¬ 
ing  or  selling  between  individuals. 

Bob  Weber.  (216)  831-0480 


PRESSES 


HARRIS  V25  8  units  ■  1976  model  -  2 
imprint  units  -  priced  to  move  available 
now.  Call;  (212)431-6865. 


GOSS  COMMUNITY  UNITS 

2- units  1977 

3- units  1974 
3-units  1972 
6-units  1970 

GOSS  FOLDERS 
2-SC  1972  40  and  50  HP 
2-Community  1974  6-web  capacity,  20 
and  25  HP 

Will  sell  individual  components.  Call  for 
installed  prices.  Offered  exclusively  by 
OFFSET  WEB  SALES,  INC 
73  N  SUNSET  DRIVE 
CAMANO  ISLAND  WA  98292 
(206)  387-0097 
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EQUIPMENT  &  SUPPLIES 


PRESSES 


DOUBLE  PARALLEL  ATTACHMENT  for 
Goss  Suburban. 

8  units  Harris  V25. 

(818)  885-5995 


GOSS  SUBURBAN  1500-1600  Series, 
10  units,  2  folders,  1970-1977,  excel, 
condition.  IPEC,  INC,  97  Marquardt 
Drive,  Wheeling,  IL  60090  (312)  459- 
9700. 


PRESSES  FOR  SALE.  2  to  4  unit  News 
King,  KJ4.  4  to  6  unit  News  King,  KJ6. 8 
to  ID  unit  News  King,  KJ8,  balloon,  100 
HP.  4  comnnunity  units,  2  folders.  (803) 
585-3678. 


3  unit  1100  series  Suburban 
Suburban  add-on  units  and  folders 
6  unit  Urbanite  -  1968 
Urbanite  add-on  folders 
Urbanite  V*  folders 
Urbanite  folder  -  1964 
JF 12  Harris  folder  with  double  parallel  - 
1972 

V15A  add-on  units  1976/78 

2  unit  News  King  with  KJ4  -  recon'd 

3  unit  News  King  with  KJ6  -  1968/71 

4  unit  News  King  1973/76 

News  King  and  Daily  King  add-on  units 
KJ4  and  KJ6  folders  -  your  choice  of  3 
KJ6  folders 

108  Baldwin  Count-O-Veyors 
Ferag  Counter  Stacl^er,  M-7 1 

Offered  exclusively  by: 

INLAND  NEWSPAPER  MACHINERY 
CORP. 

105th  &  Santa  Fe  Dr. 

PO  Box  15999 
Lenexa,  KS  66215 
(913)  492-9050 

Telex  4-2362 


3  UNITS  COMMUNITY,  3  units  Urba¬ 
nite.  EM  10,  48P,  inserters. 

(818)  885-5995 


3  UNIT  V-15A.  Can  be  seen  running. 
Available  immediately. 

6  unit  Suburban  disassembled  1000 
series.  Available  immediately. 

Muller  inserter  3  pocket. 

Count-0- Veyors  model  108  with  side 
delivery  and  model  107.  Call  Jim  Estes, 
Wesco  Graphics  Inc.,  394  Martin  Ave¬ 
nue,  Santa  Clara,  CA  95050.  Telephone 
(408)  496-0666.  Telex  172-644. 


WE  HAVE  IN  STORAGE.  Spare  parts  for 
Hoe,  Scott,  Goss  and  Wood  presses, 
offset  or  letter  press. 

1  Hoe  colormatic  folder 

3  to  2-22%  cutoff 

Complete  6  units  Goss  Mark  I  press 

Goss  Mark  I  add  on  units 

Goss  reels  and  pasters 

Goss  Mark  I  halfdecks 

1  double  Goss  2:1  folder-22%  cutoff 

Goss  Skip  Slitter 

Portable  ink  fountains 

Goss  single  width  balloons 

Hoe  Skip  Slitters 

Napp  manual  platemaking  systems 
Beach  platemaking  systems 
Capitol  roll-handling  equipment,  new  & 
used  i 

Datsun  4000  pounds,  paperciamptruck  | 

Goss  Urbanite  quarter  folder  i 

Cole  quarter  folder  | 

Paper  roll  dollies  j 

125kw  Koler  power  plant 
We  have  or  can  get  what  you  need  ! 

for  your  pressroom  or  mailroom. 

We  do  machinery  moving  and  erecting 
We  buy  printing  equipment. 
NORTHEAST  INDUSTRIES,  INC. 

(213)  256-4791 


WILL  TRADE  1981  News  King  units  fori 
community  oil  bath  units.  Also  KJ8  fol¬ 
der  with  balloon  for  GOSS  C/SC  folders. 
(803)  585-3678.  ' 


EQUIPMENT  &  SUPPLIES 


HELP  WANTED 


HELP  WANTED 


WANTED  TO  BUY 


AUTOMATIC  LABELERS:-Cheshire,  Kirk 
Rudy  or  Magnacraft  also  Bell  &  Howell 
(Phillipsburg)  or  Pitney-Bowes  Inserters, 
Baum  Folders  and  BUNN  STRING 
TYERS  also  Collators.  We  pay  TOP  CASH 
and  assume  all  pick  up  and  transporta¬ 
tion  charges.  Phone:  Toll  Free:  (800) 
521-7301  or  Michigan  (800)  572- 
5018  or  Local  547-6200. 


CHESHIRE  and  Phillipsburg  anv  condi¬ 
tion.  Call  collect  Herb  (201)  289-7900. 
AMS,  1290  Central  Av,  Hillside  NJ 
07205. 


GOSS  URBANITE  1000  Series  quarter 
folder.  Must  have  immediately.  (206) 
387-0097. 


SHERIDAN  48P  or  72P  INSERTER,  in 
operational  condition.  Reply  to  Box 
6777,  Editor  &  Publisher. _ 

UPPER  FORMER 
FOR  GOSS  SC  FOLDER 
PHONE  (517)  732-2823 

HELP 

WANTED.  ■ 

_ ACADEMIC _ 

DEAN,  SCHOOL  OF  JOURNALISM 

The  University  of  Oregon  School  of 
Journalism  seeks  a  dean  to  continue 
intellectual,  academic  and  professional 
leadership  of  a  dynamic,  respected  pro¬ 
gram  that  has  five  accredited  sequences 
and  a  full-time  faculty  of  15.  The 
School,  founded  in  1912,  is  nationally 
recognized  for  its  work  in  curriculum 
reform  and  for  a  diverse  faculty  active  in 
professional  and  research  pursuits.  It 
offers  baccalaureate  and  master’s 
degrees  and  currently  has  an  enrollment 
of  approximately  750  undergraduate 
and  50  graduate  students. 

GENERAL  RESPONSIBILITIES:  As 
chief  administrator  of  the  School,  the 
Dean  reports  directly  to  the  Vice  Presi¬ 
dent  for  Academic  Affairs  of  the  Univer¬ 
sity.  The  Dean  is  responsible  for  provid¬ 
ing  creative  leadership  and  guidance  of 
the  School's  education  programs; 
directing  its  conferences,  seminars  and 
other  external  activities;  recruiting, 
supervising  and  evaluating  faculty  and 
staff;  and  administering  the  budget  of 
the  School. 

QUALIFICATIONS:  Candidates  must 
demonstrate  capability  for  superior 
administrative  leadership  of  a  pro¬ 
fessional  school  in  a  highly  regarded  uni¬ 
versity  with  strong  programs  in  the  arts, 
sciences  and  other  professional  areas. 
Candidates  should  also  have  had  prior 
experience  in  fiscal  management  and  be 
knowledgeable  about  administering 
affirmative  action  policies.  They  should 
have  academic  training  and  professional  i 
experience  sufficient  to  warrant  appoint¬ 
ment  to  a  tenured  position  at  the  rank  of 
full  professor. 

CONDITIONS  OF  EMPLOYMENT:  Salary 
is  competitive,  with  a  good  institutional 
fringe  benefits  program.  Appointment 
will  be  effective  July  1,  1985. 
Nominations  and  applications  should  be 
sent  to: 

Professor  Duncan  McDonald 
Chair,  Journalism  Dean  Search  i 
103  Johnson  Hall 
University  of  Oregon  | 

Eugene,  OR  97403  I 

Letters  of  application  should  includea  ■ 
professional  resume  and  the  names  and  ' 
addresses  of  at  least  three  references.  I 
Applications  must  be  received  at  the  I 
University  of  Oregon  by  November  15, 
1984.  I 

The  University  of  Oregon  is  an  | 
Equal  Opportunity/Affirmative  Action  i 
Employer  1 


ACADEMIC 


UNIVERSITY  OF  ALASKA, 
ANCHORAGE.  Assistant  professor  with 
primary  emphasis  in  journalism  needed 
for  January,  1985.  Tenure  track  position 
in  fast  growing  Department  of  Journal¬ 
ism  and  Public  Communications  with 
140  majors,  Compugraphic  lab  equip¬ 
ment  and  Atwood  Chair  of  Journalism 
filled  each  year  with  nationally  known 
professional  journalist/educator.  Teach 
such  courses  as  newswriting,  reporting, 
editing,  publication  design 
photojournalism,  broadcast  newswrit¬ 
ing.  Reqquires  professional  and  teach¬ 
ing  experience  in  journalism  area.  Ph.D. 
or  Master’s  in  related  area  of  mass  com¬ 
munication.  Demonstrated  research/ 
creativity.  Salary  very  competitive, 
relocation  allotment.  Application 
deadline:  November  2,  1984  (May  be 
extended  until  filled). Send  inquiries  or 
vita  with  names  and  telephone  numbers 
of  three  references  to  Journalism 
Search,  Personnel  Services,  University 
of  Alaska,  Anchorage,  3211  Providence 
Drive,  Anchorage,  AK  99508.  An 
Affirmative  Action/Equal  Opportunity 
Employer.  _  _ 


ADMINISTRATIVE 


ASSISTANT 

CONTROLLER 

DEGREED  person  with  excellent 
interpersonal  communication  skills  as 
well  as  management  and  accounting 
experience.  This  is  a  key  financial 
position.  Please  send  resume  and  salary 
history  to: 

Jean  Kern 
Personnel  Director 
The  Syracuse  Newspapers 
Box  4915,  Syracuse,  NY  13221 


ADMINISTRATIVE 


ADMINISTRATIVE  OPERATIONS 
MANAGER 

Position  available  for  an  operations  man¬ 
ager  experienced  in  all  facets  of  multiple 
weekly  newspaper  facility  with  modern 
composition,  IBM  office  equipment  and 
computer.  Must  have  demonstrated  peo¬ 
ple  and  management  skills  as  well  as 
prior  sales  experience.  Opportunity 
exists  in  northern  NJ  suburban  area. 
Please  send  resume  to  Personnel  Mana¬ 
ger,  PO  Box  281,  Nutley,  NJ  07110. 


EXECUTIVE  DIRECTOR,  California  Chi- 
cano  News  Media  Assoc.,  a  nonprofit 
membership  organization  of  140 
Hispanic  journalists  and  5  staff  persons. 
Project  administration  and  grant-writing 
experience  required;  journalism  back¬ 
ground  and  Spanish  fluency  preferred. 
Send  resume  and  references  to: 
CCMNA,  Journalism  School,  University 
Southern  California,  Los  Angeles,  CA 
90089-1695.  Position  starts  January 
1st. 


QUALIFIED  PERSON  NEEDED  to  lead 
largest  state  daily  newspaper  association 
in  the  U.S.  Strong  newspaper  back¬ 
ground  that  would  command  the  respect 
of  publishers  and  newspaper  personnel 
is  important.  Texas  orientation,  with 
knowledge  of  Texas  publishers  and 
newspapers  preferred.  Association  back¬ 
ground  not  mandatory.  Anyone  seriously 
interested  should  send  resume  by  Sep¬ 
tember  30,  1984  to:  Philip  J.  Meek, 
President  TDNA,  PO  Box  1870,  Ft. 
Worth,  TX  76101. 


ASSISTANT  MANAGER 
LIFE  COMMUNICATIONS 
GROW  WITH  US! 

Chattanooga-based  Fortune  500  life  insurer  seeks  a  self 
starting,  creative,  professional  communicator  for  its 
corporate  communications  staff.  A  communications 
degree  and  at  least  2  years  communications  experience  in 
a  corporate  environment  required. 

The  position  offers  the  opportunity  to  assist  in  the  plan¬ 
ning  and  development  of  a  broad  range  of  marketing  and 
general  communications  for  a  major  corporate  proflt  cen¬ 
ter.  You  will  work  in  a  total  communications 
environment  which  permits  and  demands  intellectual 
versatility,  individual  initiative  and  professional  matur¬ 
ity  and  judgment. 

The  ideal  candidate  will  demonstrate  strong  corporate 
writing  ability  and  interpersonal  skills,  and  an  aptitude 
for  further  development  as  a  professional  business  com¬ 
municator. 

Salary  to  $20,000,  depending  on  qualifications.  Send 
resume,  salary  history,  and  a  letter  expressing  your 
interest  in  the  position  to: 

Carol  Davis 
Personnel  Department 

PROVIDENT  LIFE  &  ACCIDENT  INSURANCE  CO. 
Fountain  Square 
Chattanooga,  TN  37402 


PROVIDENT 
LIFE&ACCIDENT 

INSURANCE  JCOMPANY 

An  Equal  Opportumry  Employer  M/F 


r 
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HELP  WANTED 


ADVERTISING 


ADVERTISING  DIRECTOR 
Northern  NJ  weekly  seeks  energetic 
sales  manager  not  afraid  of  competitive 
market.  Must  have  strong  sales/sales 
training/marketing  background.  Send 
resume  with  salary  requirements  to  Box 
7993,  Editor  &  Publisher. 


ASSISTANT  TO  ADVERTISING 
DIRECTOR  16,250  daily  with  sub¬ 
scriber/non  subscriber  total  market 
penetration  package.  Staff  of  18. 
immediate  opening  for  individual  who 
enjoys  working  with  and  contributing  to 
newspaper  management.  Reply  to  Man¬ 
ny  Padilla,  Telegraph,  PO  Box  370, 
North  Platte,  NB  69102.  Feel  free  to  call 
(308)  532-6000. 


ACCOUNT  EXECUTIVE 
MAJOR  ACCOUNTS 
For  zone  2  daily  and  successful  TMC, 
550,000  plus  circulation  in  highly  com¬ 
petitive  metro  market.  Some  travel  re¬ 
quired.  Major  account  experience  neces¬ 
sary.  Competitive  salary,  bonus  plan, 
expense  account  and  full  company 
benefits.  Send  resume  and  salary  re¬ 
quirements  to  Box  8011,  Editor  &  Pub¬ 
lisher. 


ADVERTISING  SALES 
MARKETING  DIRECTOR 
Aggressive  and  highly  motivated  self¬ 
starter  who  is  interested  in  relocating  to 
the  expanding  Midwest.  Musthavea  pro¬ 
ven  record  in  sales,  marketing  and 
budget  preparation.  Great  location, 
unlimited  potential.  Excellent  benefits 
and  salary  plus  incentives.  Contact 
Arnold  McDonald,  publisher.  Tribune 
Star  Publishing  Company,  721  Wabash 
Avenue,  Terra  Tiaute,  IN  47808.  (812) 
231-4252. 


ADVERTISING  DIRECTOR 
19,000  daily  circulation  newspaper 
seeks  strong  sales  oriented  advertising 
director.  Reports  to  publisher.  Must  be 
able  to  train,  motivate,  and  lead  sales 
staff  as  well  as  manage  advertising  pro¬ 
duction.  Send  resume  to  Robert  Mar¬ 
shall,  Pekin  Daily  Times,  PO  Box  430, 
Pekin.  IL  61555. 


AD  DIRECTOR  for  award  winning  South 
Louisiana  daily.  (16,00  circulation) 
Staff  of  15  in  retail  &  classified.  Man¬ 
agement  experience  required.  $24 — 
28,000.  Send  photo  &  resume  to  The 
Iberian,  PO  Boxl270,  New  Iberia,  LA 
70561 


ADVERTISING  DIRECTOR 
IMMEDIATE  OPENING  for  a  take  charge 
individual.  Experience  in  sales  and  ad 
layout  essential.  Will  be  in  charge  of 
three  salespeople.  Our  paper  is  a  7,000 
circulation  daily  and  is  part  of  an 
established  group  of  daily  and  weekly 
newspapers,  promotion  possibilities 
unlimited.  Please  send  resume  and  sal¬ 
ary  history  to  Fred  Lister,  Publisher, 
OIney  Nespapers,  Inc.  P.O.  Box  340, 
OIney,  ILL  6^450 


CLASSIFIED  ADVERTISING  MANAGER 
Sharp  Palm  Springs,  CA  daily  classified 
staff  seeking  newTeader  who  knows  the 
basics  but  wants  to  go  beyond  them  for 
fun  and  profit.  Caller.  Hyatt  today  at 
(619)  325-8666. 


COME  REPRESENT  a  45-year-old 
religious  advertising  company,  tops  in  its 
field.  Texas  and  New  Mexico  area  avail¬ 
able  to  full  or  parttime  experienced  sales 
executive.  Join  our  fifteen  present  repre¬ 
sentatives  that  are  self-motivated  and 
talented  enough  to  earn  large  com¬ 
missions  traveling  mainly  4-day  weeks. 
If  you  are  at  a  dead  end,  or  about  to 
retire,  and  don't  want  to  -  send  resume 
to  Keister-Williams  Newspaper  Services; 
PO  Box  8005,  Charlottesville,  VA 


HELP  WANTED 


_ ADVERTISING _ 

ADVERTISING  DIRECTOR 
For  zone  7  afternoon  daily.  Experience  a 
must.  Salary  open.  Great  opportunity  for 
a  real  producer.  Send  full  resume  to  Box 
8028,  Editor  &  Publisher. 


CO-OP  MANAGER 

The  Charlotte  Observer  and  Charlotte 
news  (  The  largest  daily,  evening,  and 
Sunday  newspapers  in  the  Carolines )  is 
accepting  applications  for  the  position  of 
co-op  advertising  manager. 

This  is  a  staff  position  that  requires 
excellent  sales,  administrative  and 
interpersonal  skills.  Primary  responsibil¬ 
ity  will  be  in  developing  additional  co-op 
advertisers  and  in  increasing  co-op 
lineage. 

Previous  co-op  management  experience 
and  working  knowledge  of  ReCas  is  a 
plus. 

Please  forward  resume  and  salary  history 
to  Paul  Connelly,  Employment  Manager, 
600  South  Tryon  St.,  Charlotte  N(i 

28202.  EOE. _ 

100,000  CIRCULATION  zone  shopper 
In  zone  7  has  an  immediate  opening  for 
an  advertising  manager.  We  need  a  sell¬ 
ing  professional  with  sales  manager 
experience  in  dealing  with  competition. 
Marketing  background  and  proven  abil¬ 
ity  to  manage  and  motivate  sales  force  of 
8  a  must.  Send  resume  with  salary  his- 
toiy  and  references  to  Box  8047,  Editor 
&  Publisher. _ 

DISPLAY  ADVERTISING 
SALES  MANAGER 

We  are  seeking  a  people  oriented, 
innovative  sales  manager  with  demon¬ 
strated,  successful  experience  in  news¬ 
paperadvertising.  This  individual  should 
have  strong  skills  in  sales,  service  and 
personnel  development.  We  require: 

•3-5  years  sales  experience  with  two 
years  plus  as  a  manager/supervisor. 

•Excellent  oral  and  written  com¬ 
munication  skills. 

•Proven  planning,  problem  solving 
and  decision  making  abilities. 

•BA  in  marketing,  advertising  or  busi¬ 
ness  preferred. 

We  offer  excellent  benefits,  $34,000 
depending  on  experience  in  a  non  com¬ 
missioned  sales  environment.  Send  a 
resume  and  salary  history  to;  R.C.  Fol- 
lett.  The  Seattle  Times,  PO  Box  70, 
Seattle,  WA  98111. 

No  phone  calls,  please.  All  inquiries 
will  be  held  in  confidence  and  receive  a 
response.  The  Seattle  Times  is  an  equal 
opportunity  employer.  _ 

Display  Outside  Advertising  Sales  for 
daily  with  nealy  80%  metro  penetration. 
Requirements  include  college  degree  or 
equivalent  with  advertising  sales 
experience.  Dubuque  is  more  than  a  river 
city,  work  has  begun  on  our  dog  racing 
track  and  developers  are  seeing  Dubu¬ 
que  as  a  darn  good  place  to  do  business. 
Resume  to  Jane  Walker,  Employment 
Mgr.  Telegraph  Herald,  PO  Box  688, 
Dubuque,  TA  52001.  Equal  Opportunity 
Employer. 


MAJOR  ACCOUNTS  MANAGER 
New  Hampshire's  largest  evening  news¬ 
paper  is  seeking  a  top  notch  professional 
with  comprehensive  knowledge,  of  the 
fundamentals  of  media  selling  including 
CPM,  TRP  and  reach/frequency.  Duties 
will  include  PR  visits,  newspaper  pre¬ 
sentations  and  updates  and  responsibil¬ 
ity  for  our  TMC/S  MC  program .  If  you  are  a 
performance  oriented  individual  looking 
for  a  challenging  growth  opportunity 
then  send  your  resume  with  salary  his¬ 
tory  in  confidence  to  Bradford  Burley, 
Advertising  Manager,  The  Telegraph, 

Box  1008,  Nashua,  NH  03061. 
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HELP  WANTED 


_ ADVERTISING 

DIRECTOR 

RESEARCH  AND  PROMOTION 

Highly  motivated  individual  to  head 
research  and  promotion  department.  As 
a  member  of  our  sales  and  management 
team,  the  successful  candidate  will 
shape  and  direct  reader  promotions  and 
will  develop  and  implement  advertising 
sales  strategic  plans. 

Experience  is  necessary  in 
development  of  print  and  broadcast 
advertising  from  creative  concept  to  pro¬ 
duction  completion  and  scheduling. 

Strong  written  and  oral  communica¬ 
tion  skills  are  essential,  as  well  as  a 
knowledge  of  research  methodology  and 
the  dev^opment  of  research  into  per¬ 
suasive  brochures  and  A/V  pre¬ 
sentations. 

This  key  position  offers  the  challenge 
of  shaping  a  growing  department  and 
provides  an  excellent  opportunity  for 
career  growth  and  advancement. 

Please  send  resume  and  salary  history 
to; 

Jean  Kern 
Personnel  Director 
The  Syracuse  Newspapers 
Box  4915,  Syracuse,  NY  13221 


RETAIL  MANAGER 

We’re  looking  for  a  goal-oriented  retail 
sales  manager  with  at  least  3  years  man¬ 
agement  experience.  Opportunity  to 
grow  with  a  progressive  newspaper 
group.  30,00(J  PM  daily  in  university 
community.  Send  resume  and  salary  his¬ 
tory  to  Lew  Soence,  Advertising  Director, 
PO  Box  9()30,  Charlottesville,  VA 
22906. 


RETAIL  ADVERTISING  MANAGER/ 
ADVERTISING  DIRECTOR  Young,  wide¬ 
ly  experienced,  aggressive  sales  pro¬ 
fessional  looking  for  the  right  move  up.  I 
come  with  14  years  sales,  major 
account,  and  sales  management 
experience.  I  am  able  to  dev^op  and 
administer  a  sales  plan,  train,  lead,  and 
motivate  a  sales  force.  Many  other  plus- 
ses,  but  you'll  have  to  find  those  out  at  an 
interview.  All  Zones.  Box  8023,  Editor  & 
Publisher. 


RETAIL  MANAGER 

We're  looking  for  a  goal-oriented  retail 
sales  manager  with  at  least  3  years  man¬ 
agement  experience.  Opportunity  to 
grow  with  a  progressive  newspaper 
group.  3O,OO0  PM  daily  in  university 
community.  Send  resume  and  salary  his¬ 
tory  to  Lew  Spence,  Advertising  Director, 
PO  Box  9(j30,  Charlottesville,  VA 
22906. 


HELP  WANTED 


ADVERTISING 


RETAIL  ADVERTISING  MANAGER 
Rare  opportunity  in  beautiful  Spokane, 
WA,  to  join  our  130,000  circulation 
newspapers  in  a  key  retail  leadership 
role.  Requirements  include  retail 
advertising  sales  and  management 
experience  which  includes  demon¬ 
strated  knowledge  and  skill  in  managing 
people  including  performance  appraisal/ 
training/coaching  and  development. 
Please  send  resume,  cover  letter  and  sal¬ 
ary  requirements  to  Dan  Grady,  Display 
Advertising  Manager,  The  Spokesman- 
Review/Spokane  Chronicle,  PO  Box 
2160,  Spokane,  WA  99210. 


"SHOPPER" CAREERS 

Please  send  resume  with  $  history  to; 
Multi-Media,  7616  Lindiey  Av,  Reseda 
CA  9 1 335.  Or  leave  day  and  night  #s  at 
(213)  344-7177. 


SALESPERSON 

The  Journal-World  is  a  professional 
newspaper  sen/ing  a  growing  University 
community.  We're  interested  in  people 
who  possess  a  solid  background  in 
advetising  sales  and  a  desire  to  grow. 
The  proven  ability  to  generate  new  sales 
Is  a  must. 

We  offer  a  salary  commensurate  with 
experience  and  earning  history,  commi- 
sion,  auto  allowance,  and  a  complete 
fringe  benefit  package 

Interested  persons  should  mail  a 
resume  and  cover  letter  to;  The  Market¬ 
ing  Director,  The  Journal-World,  PO  Box 
888, Lawrence, KS  66044.  Please 
include  a  salary  history  and  references- 
.No  phone  calls  please. 


We  Are  Seeking  A 
CLASSIFIED 
ADVERTISING 
MANAGER 

to  lead  our  classified  advertising 
department  staff  of  six  people.  An 
excellent  opportunity.  42,000  daily 
circulation  Complete  benefit  program  in 
addition  to  attractive  alary/incentive  pro¬ 
gram.  We  would  like  to  talk  with  you 
especially  if  you  have  proven  leadership 
experience.  Contact  Nelder  Dawson, 
Personnel  Director: 

Alexandria  Daily 
Town  Talk 

PO  Box  7558,  Alexandria,  LA  71306 
(318)  487-6406 
An  Equal  Opportunity  Employer 


RETAIL  ADVERTISING  MANAGER 

A  major  metropolitan  n*wtpap«r  in  Zone  3  NE  sooks  a  highly 
motivated  management  professional  to  direct  its  retoil 
advertising  sales  activties.  Applicant  will  join  aggressive  sales 
management  team.  The  successful  candidate  will  have: 

G  A  minimum  of  1 5  years  retail  advertising  experience  with  a 
minimum  of  5  years  advertising  management. 

•  Ability  to  motivate  and  supervise  staff  of  account 
executives. 

•  Experience  in  a  competitive  major  metropolitan  market. 

•  Familiarity  and  working  knowledge  of  major  department, 
discount  and  home  furnishing  stores. 

•  Excellent  communications  skills,  both  written  and  oral,  plus 
the  ability  to  effectively  interface  with  all  levels  of  manage¬ 
ment. 

Qualified  applicants  should  send  resume  woth  salary  history/ 
requirements  to  Box  8057,  Editor  B  Publisher. 

Equal  Opportunity  Employer  M/F 
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HELP  WANTED 
ADVERTISING 


HELP  WANTED 
ACCOUNTING 


HELP  WANTED 
CIRCULATION 


HELP  WANTED 
EDITORIAL 


I 


WEEKLY  GROUP  Zone  2  seeks  (1)  assis¬ 
tant  Classified  Advertising  Manager, with 
strong  sales  record  in  highly  competitive 
area.  Advancement  for  sales  motivators. 
(2)  Experienced  space  sales.  Reply  Box 
8059,  Editor  &  Publisher. 


ART/GRAPHICS 


NEWSROOM  ARTIST 
Opportunity  to  work  with  Iowa's  1984 
newspaper  of  the  year.  Develop  artwork, 
graphics  and  illustrations,  and  help 
coordinate  design  and  layout  of  news 
pages,  cover  section  and  related  pro¬ 
jects.  Work  with  art  director  and  two  staff 
artists.  Artist  must  have  3  years  news¬ 
paper  art  and  design  experience.  Full 
time  day  and  night  work  schedule, 
71,500  daily  81,000  Sunday  circula¬ 
tion.  Send  resume  and  samples  to  May 
Collins,  500  Third  Av,  Cedar  Rapids  lA 
52401,  Equal  Opportunity  Employer. 


STAFF  ARTIST 

Opening  for  an  experienced  newspaper 
informational  graphics  artist.  Applicants 
should  be  able  to  produce  graphics  and 
illustrations  on  deadline.  Send  tear 
sheets  and  resume  to  Bill  Cunningham, 
The  Patriot  Ledger,  13  Temple  St.  Quin¬ 
cy,  MA  02169. 


THE  DETROIT  NEWS  is  seeking  a  strong 
graphic  artist  to  do  color  and  black  and 
white  illustrations  in  our  science,  gener¬ 
al  news,  and  business  sections.  Send 
resume,  references  and  a  few  samples  to 
Robert  Gallagher,  Assistant  Managing 
Editor,  The  Detroit  News,  615  Lafayette 
Blvd.,  Detroit,  Ml  48231. 


NEVADA'S  LARGEST  newspaper  seeks 
versatile  artist  for  expanding  newsroom 
art  department.  We  are  looking  for  a 
facile  hand  to  produce  even^hing  from 
info-graphics,  to  color  features,  illustra¬ 
tions.  Send  tear  sheets  returned  only  on 
requestand  resume  to  Jim  Day,  Graphics 
Ed.,  Las  Vegas  Review  Journal,  PO  Box 
70,  Las  Vegas,  NV  89125-0070.  An 
Equal  Opportunity  Employer. 


CIRCULATION 


ACCOUNTING  MANAGER 
A  challenging  opportunity  is  available  at 
a  major  California  daily  for  an  Account¬ 
ing  Manager.  Responsibilities  include 
supervising  a  staff  of  17  accounting  per¬ 
sonnel,  coordinating  the  monthly  close, 
auditing  internal  accounts,  recording 
capital  assets  and  working  on  special 
assignments.  The  successful  candidate 
will  have  a  minimum  of  2  years  of  com¬ 
puterized  general  accounting  experience 
in  a  supervisiory  capacity  and  a  BA  or  BS 
degree  in  accounting.  Send  your  resume 
to  Stephanie  Guevara,  Personal 
Dept.,  1616  E  St.  Fresno,  CA  93786. 
Equal  Opportunity  Employer  m/f. 


CIRCULATION 


CIRCULATION  PROMOTION  MANAGER 
Be  a  winner!  Work  for  a  winner!  Com- 
mtek  Publishing  seeks  an  aggressive,  re¬ 
sults  oriented  circulation  promotion 
manager.  Must  have  3-5  years 
experience.  Please  contact  Pam  Waite 
(208)  788-4936.  We  are  an  equal 
opportunity  employer. 


CIRCULATION  MANAGER 

For  zone  4  daily  paper  to  assist  director 
in  operation  of  circulation  department. 
Must  have  experience  in  single  copy, 
home  delivery  and  street  hawkers.  Send 
resume  and  salary  history  to  PO  Box 
10171,  Pompano,  FL  33(561-6171. 


CIRCULATION  OPERATIONS  MANA¬ 
GER 

We  are  looking  for  a  motivated  self¬ 
starter  with  a  desire  for  success.  Mini¬ 
mum  of  5  years  experience  in  circula¬ 
tion,  excellent  communicative  and 
leadership  skills,  and  TMC  experience. 
Responsibilities  include  directing  office 
manager,  promotion  manager,training 
manager,  and  TMC  coordinator. 
Excellent  salary  and  benefits  offered. To 
apply  send  resume  and  salary  require¬ 
ments  to  Robert  E.  Lee,  New  Haven  Reg¬ 
ister/Journal  Courier,  40  Sargent  Drive, 
New  Haven,  CT  06511. 


CIRCULATION 


Telemarketing  Manager 

The  Des  Moines  Register  is  seeking  an  experienced 
telemarketing  manager  to  develop  and  manage  a 
circulation  telemarketing  department. 

The  Circulation  telemarketing  department  will  play  a 
key  role  in  expanding  the  Register's  Sunday  circulation 
of  387,000  and  its  daily  circulation  of  241,000. 
Candidates  for  this  position  should  have  at  least  3  years 
of  telemarketing  management  experience;  a  thorough 
knowledge  of  telemarketing  systems  and  direct 
marketing;  strong  sales  and  financial  management 
skills.  Above  all,  the  candidate  must  be  an  effective 
motivator  and  communicator. 

We  offer  an  attractive  compensation  and  benefit  pack¬ 
age  plus  the  opportunity  to  create  your  own 
department  from  the  ground  up. 

Please  send  your  resume,  salary  history  and  references 
in  strict  confidence  to: 

The  Des  Moines  Register 
Employee  Relations  Department,  Dept.  80 
Box  957 

Des  Moines,  Iowa  50304 

An  Equal  Opportunity  Employer 


CIRCULATION  MANAGER 

The  community’s  right.  The  product’s 
right.  The  job’s  right. 

We’re  looking  for  a  take-charge  per¬ 
son,  preferably  experienced  in  an  ABC 
operation  primarily  using  little  merchant 
carriers,  who  can  take  the  circulation 
department’s  helm  of  our  midwestern 
19,000  daily. 

Send  us  your  resume  and  a  letter  tell¬ 
ing  us  about  yourself.  Include  the  names 
of  your  references.  We’ll  hold  everything  | 
in  confidence.  Write  to  Box  8009,  Editor  i 
&  Publisher.  | 


CIRCULATION  MANAGER 
Rapidly  growing  newspaper  group  is 
seeking  an  aggressive  sales  oriented 
circulation  manager  for  daily  and  weekly 
publication.  Responsibilities  include 
managing,  training,  and  motivating  dis¬ 
trict  manager  staff,  planning  and 
supervising  promotions  and  directing 
home  delivery/carrier  system  and  single 
copy  sales.  Must  have  strong  com¬ 
munication  skills  and  proven  leadership 
abilities  both  in  the  field  as  well  as  the 
office.  Career  opportunity  in  excellent 
area  for  growth  minded  individual  willing 
to  give  1 1 0%  and  gain  even  more.  Send 
resume  and  salary  history  to  Shaw  Free 
Press  Newspaper  Group,  250  Williams 
Road,  Carpentersville,  IL  60110. 


CIRCULATION  SALES  MANAGER  for 
dynamic  fast  growing  Texas  hill  country 
market.  Great  living  and  recreation. 
Advancement  opportunity  with  fast 
growing  paper.  Reply  to  Jack  Estlow, 
American  Statesman,  PO  Boz  670, 
Austin  TX  78767.  (512)  445-3753. 


DYNAMIC,  FAST-GROWING  newspaper 
in  sun  belt  needs  take  charge  circulation 
sales  manager  to  set  up  door  to  door 
sales  crews.  Excellent  income  and 
advancement  potential.  Box  7966,  Edi¬ 
tor  &  Publisher. 


DISTRICT  SALES  MANAGER  3  to  5 
years  experience.  Growing  company  in 
the  Southwest.  Send  resume  and  salary 
requirements  to  Box  8019,  Editor  & 
Publisher.  M/F,  EOE. 


COMPUTER  TECHNOLOGY 

COMPUTER-EDITORIAL 

LIASION 

Person  experienced  in  both  editorial  side 
and  computers  needed  to  provioe  liasion 
between  users  and  support  personnel  for 
ATEX  front-end  editorial  system  on  Chi¬ 
cago  Sun-Times.  Duties  include 
development  of  ways  to  take  maximum 
advantage  of  systems  capability, 
troubleshooting,  training,  composition 
formatting  and  translating  the  needs, 
complaints  and  goals  of  writers  and  edi¬ 
tors  for  software  and  hardware  tech¬ 
nicians  and  vice  versa.  Minimum  of  2 
years  on  editorial  side  and  the  same  in 
computer-related  activities  necessary. 
Computer  experience  with  an  ATEX  sys¬ 
tem  preferred.  We  consider  this  a 
challenging  and  vital  career  opportunity, 
not  a  way  stop  that  will  look  good  on  a 
resume.  Send  resume  to  8030,  Editor  & 
Publisher. 


DATA  PROCESSING 


SOFTWARE  and  OPERATIONS 
SYSTEMS  MANAGER 
West  coast  newspaper  group  seeks  man¬ 
ager  for  electronic  production,  editorial 
and  advertising  composition  front-end 
systems.  Duties  include  trouble¬ 
shooting.  systems  analysis,  software 
application  and  design  for  front-end  Atex 
computer  equipment.  Also  to  interface 
with  classified  business  systems.  Highly 
visible  position  in  an  expanding  enviro- 
ment.  Intensive  experience  with  a  good 
track  record  required.  Respond  to  Box 
7603,  Editor  &  Publisher. 


ASSISTANT  CITY  EDITOR  needed  for 
21,000  circulation  PM  paper.  New  Eng¬ 
land  Newspaper  of  the  Year,  1983  and 
1984.  2  years  experience  required  in 
layout,  copy  editing  and  dealing  with 
reporters.  Send  writing  and  layout  sam¬ 
ples.  No  calls.  Concord  Monitor,  3  North 
State  Street,  Concord,  NH  03301. 


AFTER  A  CHALLENGE?  I  need  an  editor 
who  is  capable  of  doing  it  all,  from  junior 
high  sports  to  editorials,  from  helping 
little  old  ladies  with  their  tea  stories  to 
investigative  reporting.  Must  be  self¬ 
starter  and  have  an  eye  for  news.  Twice 
weekly  with  shoppers  in  highly  competi¬ 
tive  midwest  suburban  market.  Send 
qualifications,  references  and  salary  his¬ 
tory  to  Box  8000,  Editor  &  Publisher. 


ASSISTANT  SPORTS  EDITOR 
Alaska  is  full  of  challenges,  and  Alas¬ 
ka’s  largest  newspaper.  The  Anchorage 
Times,  is  meeting  the  challenge  by 
creating  the  new  position  of  Assistant 
Sports  Editor.  Our  PM  daily,  AM  Sat- 
urday-Sunday  sports  staff  is  looking  for  a 
creative,  highly  competitive  journalist 
with  an  attention  to  detail  and  an 
analytical  perspective  developed  by  no 
less  than  2  years  of  editing  and  3-5  years 
of  writing  experience. 

The  right  person  will  work  closely  with 
the  sports  editor  in  developing,  assign¬ 
ing  and  writing  stories,  planning  cover¬ 
age,  making  layout  decisionsand  serving 
as  "The  Boss’'  on  weekends. 

Our  steak  and  potatoes  are  college 
I  hockey,  basketball  and/or  baseball,  pre- 
I  ps  and  a  little  of  everything  else  here 
1  under  the  midnight  sun  (yes,  including 
dog  mushing). 

I  Send  resume  and  samples  of  writing 
and  editing  to  Personnel  Department. 

I  The  Anchorage  Times,  PO  Box  40, 
i  Anchorage,  AK  99510. 


A  PRO— That’s  what  Montana’s  capital 
is  seeking.  An  excellent,  vivid  writer  and 
reporter  with  some  layout  experience, 
leadership  qualities  and  the  ambition  to 
move  rapidly  into  a  future  assistant  city 
editor  slot  or  other  key  position.  We’re  a 
progressive  daily  -  in  a  mountain  setting - 
that  recognizes  and  knows  how  to  use 
talent.  We’ve  got  a  wall  full  of  awards  to 
prove  it.  If  you’re  the  pro  we’re  looking 
for,  and  you  have  the  clips  and  refer- 
neces  to  prove  it,  write  David  Fuselier, 
Independent  Record,  PO  Box  4249, 
Helena,  MT  59604. 


j  AWARD  WINNING  Ohio  weekly  news¬ 
paper  editor  with  ail  around  skills. 
Position  requires  commitment  to  active 
community  journalism.  Salary  com¬ 
mensurate  to  ability  and  experience.  Box 
8037,  Editor  &  Publisher. 


ADVERTISING-SPORTSWRITER 
Advertising  Salesperson  and  Sportswri- 
ter.  Weekly  newspaper  needs  this  com¬ 
bination  to  complete  our  staff.  If  you  can 
write  sports  and  sell  advertising  you’re 
our  person. Reply  with  resume  and  salary 
requirements  to  Box  8057,  Editor  & 
Publisher. 

ASSISTANT  CITY  EDITOR  to  supervise 
reporting  staff  at  night.  Apply  to  manag¬ 
ing  editor,  Boca  Raton  News,  PO  Box 

!  580,  Boca  Raton,  FL  33432. _ 

!  CAPITOL  CITY  PAPER  needs  young 
I  energetic  reporters  for  growing  metro 
j  staff  and  expanding  bureau  reporters. 
Send  resume  and  clips  to  Box  7997, 
Editor  &  Publisher. 

I  ~  NEWSPAPER  BROKERS 
I  KNOW  THAT 

E&P  CUSSIFIEDS 
i  GET  THEM 

i  THE  BUSINESS! 
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HELP  WANTED 


EDITORIAL 


COPY  EDITOR  with  solid  skills  in  layout 
and  use  of  the  English  language  for  pro¬ 
gressive.  modern  daily  newspaper.  Great 
opportunity  for  recent  grad  or  someone 
with  1-2  years  experience.  Send  resume 
and  samples  of  jour  work  to:  Charles 
Langford, News  Editor,  Vicksburg  Eve¬ 
ning  Post,  PO  Box  951,  Vicksburg,  MS 
39180. 


CITY  EDITOR 

Are  you  ready  to  run  a  newsroom?  As  city 
editor  of  our  all-day  45,000-plus  Zone  3 
operation  you'll  be  in  charge  of  news  and 
a  young,  eager  staff  ready  to  respond  to 
positive  leadership  and  fresh  ideas. 
You'll  also  help  shape  policy,  beats  and 
design  in  a  major  repackaging  project. 
To  qualify  you  must  have  at  least  three 
years  experience  in  management,  be 
skilled  at  editing  and  layout  and  demon¬ 
strate  a  real  concern  for  excellence. 
Nonreturnable  samples  and  an  idea  of 
your  salary  expectations  should  be  sent 
to  Box  8013,  Editor  &  Publisher. 


COPY  EDITOR 

You  are  a  quality  oriented  wordsmith 
who  appreciates  structure  and  style,  a 
designer  with  an  artistic  flair  for  feature 
pages.  You  can  edit  quickly  and  accu¬ 
rately  and  then  turn  to  laying  out  hard 
news  on  our  universal  desk.  You  thrive  in 
a  creative  environment.  We  want  you  to 
challenge  us  as  much  as  we  challenge 
you  in  a  mutual  push  for  excellence. 
Send  letters,  resume  and  clips  to 
Jane  Walker,  Employment  Manager, 
Telegraph  Herald,  P.O.  Box  688,  Du¬ 
buque,  lA  52001.  Equal  Opportunity 
Employer. 


CITY  EDITOR 

We  are  a  PM  daily  in  zone  1  and  we  are 
striving  for  excellence.  Weare  looking  for 
a  mature  person  with  at  least  2  years  of 
experience  as  a  city  editor  or  the  equiv¬ 
alent.  The  person  we  hire  must  be  skilled 
in  communications  with  and  motivating 
people-  someone  who  recognizes  the 
need  to  work  with  people,  not  simply 
bark  orders  like  a  drill  sargeant. 
Extensive  details  in  first  letter,  including 
strong  professional  references  and  lay¬ 
out  samples.  Reply  to  Box  8041,  Editor 
&  Publisher. 


CITY  MAGAZINE 

in  a  major  midwest  city  is  looking  for  an 
assistant  managing  editor  for  1 1-person 
editorial  staff,  a  veteran  with  minimum 
five  years  newspaper  and/or  magazine 
experience  whose  strong  cards  are  a 
thorough  understanding  of  language, 
editing  and  rewrite  skills,  headline  wri¬ 
ting;  a  person  who  can  tie  together  story 
ideas  with  imaginative  graphic  con¬ 
cepts.  Write  the  occasional  feature/news 
piece.  Major  publishing  house  offers 
good  pay  and  medical  benefits.  Send 
resume,  three  clips  and  informal  letter 
revealing  yourself  and  why  you're  the 
person  for  the  job.  Box  8046,  Editor  & 
Publisher. 


DEEP  SOUTH  DAILY  needs  talented 
young  cdpy  ed  itors  ski  I  led  in  tight  ed  iting 
and  concise  headlirte  writing^  Send 
resume  and  clips  to  Box  7998,  Editor  & 
Publisher. _ 

EXECUTIVE  EDITOR  for  small  daily, 
winner  of  1983  Michigan  Press  Associa¬ 
tion  Excellence  award.  Great  opportunity 
for  community  minded  person  with  solid 
reporting  background  ready  for  manage¬ 
ment  experience.  Responsibilities 
include  newsroom  planning,  staff 
development,  editorial  writing  and  some 
reporting.  Contact  Larry  Carbonelli,  The 
Daily  News,  109  N.  Lafayette  Street, 
Greenville,  Ml  48838. 


EXPERIENCED  but  discouraged  news¬ 
room  seeks  newspaper.  Six  skilled 
reporters  ready  to  move  as  a  package. 
3-8  years  in  all  facets  reporting  and 
desk.  Work  well  together.  Box  8020, 
Editor  &  Publisher. 


HELP  WANTED 


EDITORIAL 


EDITOR  for  lOM  circulation  suburban 
daily.  Northeast.  Dedication  and 
experience  most  helpful.  We're  not  look¬ 
ing  for  awards  and  prizes,  just  increased 
circulation.  Excellent  salary  and 
benefits.  Write  Box  8004,  Editor  &  Pub¬ 
lisher. 


EDIT  YOUR  OWN  NEWSPAPER.  We 
don't  offer  much  money  but  we  do  pro¬ 
vide  an  opportunity  for  you  to  hone  your 
leadership  skills  while  creating  a  power¬ 
ful,  attractive  weekly  newspaper  that 
serves  a  beautiful  town  in  northwest  CT. 
If  you  want  to  grow  as  a  reporter,  photo¬ 
grapher  and  editor,  if  you  are  organized 
and  seek  excellence  in  community  jour¬ 
nalism,  contact  Art  Cummings,  Execu¬ 
tive  Editor,  Housatonic  Valley  Publish¬ 
ing  Company,  11  Boardman  Terrace, 
New  Milford,  CT  06776.  (203)  354- 
2261. 


EDITOR  for  2  weekly  publications  in  the 
fast  growing  southwest  FL  area.  Hands 
on  position  with  progressive  publishing 
company.  Must  have  strong  editorial  and 
management  skills.  Excellent  salary  and 
company  benefits.  Call  Bob  Johnson 
(813)  263-0702. 


EDITOR  to  manage  four  speciality  pub¬ 
lications.  Edit  copy,  oversee  production. 
Strong  writing  skills.  $17,000  salary. 
Letter  and  writing  samples  to  Good 
Times,  Box  303,  Roslyn,  NY  11576. 


ENTRY-LEVEL  REPORTER  for  27,000 
award-winning  Ohio  daily.  We  do  not 
want  human  tape  recorders.  Enthu¬ 
siasm,  enterprise  and  energy  will  get  you 
a  job.  Call  James  R.  Brown,  Managing 
Editor,  Sandusky  Register  (419)  625- 
5500. 


EDITORIAL  MANAGER 
THE  UNIVERSITY  OF  TEXAS  AT 
AUSTIN 

The  Daily  Texan,  student  newspaper  at 
the  University  of  Texas  at  Austin,  seeks 
experienced  journalist  to  work  with  the 
student  news/editorial  staff.  Requires  a 
bachelors  degree  in  journalism  or  eng- 
lishand  5  years  experience  in  newspaper 
reporting  or  editing.  Prefer  a  masters 
degree  in  journalism  or  english  and  10 
years  journalism  experience  including 
student  publications  or  journalism 
teaching.  Annual  salary  $25,000, 
negotiable  based  upon  experience  and 
education.  Excellent  fringe  benefits. 
Send  resume  and  3  references  by  Octo¬ 
ber  24,  1984  toiDelores  Ebert 
Texas  Student  Publications 
PO  Box  D 

Austin  Texas  78713-7209 
An  Equal  Opportunity/Affirmative  Action 
Employer. 


Entry  level  reporter  position  for  the  per¬ 
son  with  the  right  mix  of  dedication, 
eagerness,  and  writing  ability.  Letter, 
resume,  references  to  The  Clewiston 
News,  PO  Box  1236,  Clewiston  FL 
33440.  Att;  Jim  Jones. 


EDITOR 

Small  town  daily  in  greater  Indianapolis 
Indiana  area  is  seeking  an  individual  to 
head  its  editorial  staff.  Terrific  position 
for  the  person  who  is  number  2  or  num¬ 
ber  3  on  a  medium  size  daily  and  is 
looking  for  the  opportunity  to  handle  the 
top  spot.  Send  resume  to  Larry  Brown, 
General  Manager,  The  Daily  Reporter, 
PO  Box  279L,  Greenfield  IN  46140. 

EDITOR 

Medium  sized  zone  2  daily  is  seeking  a 
qualified  individual  to  supervise  a  large 
editorial  staff  in  a  "hands-on" 
environment. Acceptable  applicants 
must  posess  minimum  15  years 
experience  of  newspaperbackground 
encompassing  reporting,  copy  editing, 
layout,  direct  supervision  withregard  to 
productivity  and  cost  effectiveness.  Re¬ 
ply  to  Box  8053,  Editor  &  Publisher. 


HELP  WANTED 


EDITORIAL 


EDITOR  for  group  of  NYC  area  weeklies. 
Requires  well-organized  news-oriented 
fact-fanatic  wno  believes  in  the 
importance  of  covering  the  widest  range 
of  neighborhood  news.  Position  involves 
staff  development,  story  supervision, 
editing,  rewrite,  layout  and  community 
relations.  This  is  definitely  NOT  a  40- 
hour  lob.  Starting  salary  mid-teens  plus 
benefits  and  bonus  plan.  Interested? 
Send  cover  letter  describing  your  back¬ 
ground  and  ideas  about  neighborhood 
news  coverage.  Include  complete 
resume  and  representative  clips.  Box 
8050.  Editor  &  Publisher. 


HELP!  (5eneral  Assignments  reporter, 
willing  to  work,  needed  immediately  to 
fill  position  at  growing  semi-weekly.  Re¬ 
cent  grads  welcome.  Send  resume  to  Joe 
Reavis,  Moore  County  News,  PO  Box 
757,  Dumas,  TX  79029. 


LAYOUT  EDITOR“We  want  a  fast,  crea¬ 
tive,  experienced  editor  who  can  design 
sparkling  pages  for  our  zoned  local  news 
sections.  The  shift  is  awful  (it  starts 
around  midnight),  but  the  salary, 
benefits  and  opportuniW  for  advance¬ 
ment  are  good.  We  are  a  58,000  circula¬ 
tion,  6-day  paper  based  35  miles  from 
New  York  (jity.  Send  resume,  salary 
expectation  and  a  dozen  samples  of  your 
work  to  Executive  Editor,  The  Courier- 
News,  PO  Box  6600,  Bridgewater,  NJ 
08807.  An  equal  opportunity  employer. 


MANAGING  EDITOR  for  established 
Zone  2  weekly.  Shirt  sleeve  job  requires 
writing,  editing,  production  and 
delegating  abilities.  A  unique  market 
and  unlimited  future  await  dedicated 
individual  with  a  sophisticated  sense  of 
style  and  a  deep  caring  about  people  in 
the  communities  we  serve.  Reply  to  Box 
7908,  Editor  and  Publisher. 


MANAGING  EDITOR 
WIRE  SERVICE 

Growing  wire  service  headquartered  in 
small  midwestern  city  seeks  a  savvy, 
well-seasoned  managing  editor  to  direct 
daily  news-gathering  activities  of  a  small 
but  highly  productive  staff,  copy  flow, 
and  copy  editing  for  a  daily  economic 
news  wire.  Must  be  able  to  work  with 
bureaus  and  correspondents  located  in 
the  U.S  and  overseas.  Daily  news  report¬ 
ing  experience  plus  copy  desk  and  news 
desk  experience  desirw.  Send  resumes 
to  Box  8054,  Editor  &  Publisher. 


NEWS  LAYOUT  SLOTPERSON  by 
medium-sized  FL  metro.  Send  resume, 
references,  tearsheetsto  Box  7964,  Edi¬ 
tor  &  Publisher. 


NIGHT  EDITOR  for  copy  desk  of  12,000 
Michigan  daily.  Looking  for  strong  desk 
editor  who  can  help  lead  bright,  young 
staff.  Crack  editing  skills  essential  Two 
years  desk  experience  a  must  plus  ability 
to  manage  night  operation.  Not  a  job  for 
slow  workers  or  slow  learners.  Apply  to 
Box  7999,  Editor  &  Publisher. 


NEEDED  IMMEDIATELY,  News  Editor 
for  8200  circulation  southern  Ml  daily, 
must  have  two  years  experience  in  news- 
aper  editing,  layout,  and  graphics; 
achelor's  degree  in  communication 
preferred.  VDT  experience  required.  Pri¬ 
mary  responsibility  includes  editing  and 
layout  of  daily  newspaper.  Good  salary 
and  excellent  benefits.  Send  resume  and 
clips  to:  Nan  Johnson,  Managing  Editor, 
Hillsdale  Daily  News,  PO  Box  2§7,  Hill¬ 
sdale.  Ml  49242. 


NEW  YORK  BASED  daily  financial  news¬ 
paper  seeks  a  news  editor.  Position  re¬ 
quires  experience  supen/ising  reporters 
and  handling  copy  flow  under  tight 
deadline  conditions.  Knowledge  of 
financial  news  and  ability  to  work  well 
with  people  are  essential.  Layout  and 
Atex  experience  would  be  helpful.  Reply 
to  Box  8037,  Editor  &  Publisher. 
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HELP  WANTED 


_ EDITORIAL _ 

FEATURE  WRITER 

Polished  experienced  feature  writer 
needed  for  features  section  (Accent)  of 
80,000  AM  California  daily.  Writer  will 
produce  features  for  our  Saturday  On 
The  Go!  tab.  Since  the  tab's  subject  is 
outdoors-type  recreation  such  as 
backpacking,  rose-growing,  mountain¬ 
climbing,  bicycle  touring,  running,  ski¬ 
ing,  or  even  sightseeing,  applicants 
should  have  expertise  and  clips  on  those 
or  similar  subjects.  Job  also  calls  for 
some  other  general  assignment  writing. 
This  paper  is  on  the  move,  brand  new 
press,  full  color  used  daily,  strong  fea¬ 
ture  section.  Must  have  3-5  years  full 
time  experience.  No  phone  calls.  Send 
resume,  clips  and  references  to  Chuck 
Roames,  The  Bakersfield  Californian, 
TO  Box  440,  Bakersfield,  CA  93302. 


FEATURE  WRITER  for  Connecticut  dail¬ 
ies  lifestyle  section.  Experience  re¬ 
quired.  Call  or  send  resume  to  Teresa 
Rousseau,  389  Meadow  St  Waterbury 
CT  06722.  (203)  574-3636. 


GROWING.QUALITY  Baltimore  weeklies 
seek  top  reporter.  Experience,  strong 
writing  skillsa  must.  Feature  and  editing 
abilities  a  plus.  Resume  and  clips  to 
Managing  Editor,  305,  Washington  Ave¬ 
nue.  Baltimore,  MD  21204. 


"HOW  TO  GET  HIRED  IN  JOURNAL¬ 
ISM"  For  information,  write:  Northwest 
Marketing  Limited,  Box  3658-J,  Lacey 
WA  98503. 


NATIONAL  FAMILY  MAGAZINE  would 
like  to  attract  full  time  or  freelance  writer 
whose  humor  and  wit  could  freshen  the 
magazine  with  short  subjects,  captions 
and  anecdotal  material  on  a  regular 
basis.  Please  write  to  the  Humor  Writer, 
TO  Box  528  B,  Indianapolis  IN  46206. 


OLDEST  DAILY  in  southern  CA  needs  an 
ASSISTANT  EDITORIAL  PAGE  EDITOR. 
We  want  a  strong  writer  with  a  bent  for 
research  and  an  analytical  mind.  Layout, 
editing  and  reporting  skills  also  needed. 
Ability  to  deal  with  public  and  a  sense  of 
humor  would  be  pluses.  This  is  a  job  with 
a  future  in  CA's  loveliest  university  com¬ 
munity.  Call  (805)  966-3911,  ext.  315 
for  appointment  or  mail  resume,  clips  to 
Santa  Barbara  News-Press,  Drawer  NN, 
Santa  Barbara,  CA  93102,  attention 
Linda  Egan. 


PUBLISHERS 

National  weekly  entertainment  trade 
magazine  in  Dallas/Fort  Worth  seeks 
publisher  with  strong  sales  and  promo¬ 
tion  background.  Very  attractive  finan¬ 
cial  package.  Send  resumes  to  Box 
8038,  Editor  &  Publisher. 


QUALITY-MINDED  community  news¬ 
paper  group  seeks  reporters  for  future 
openings.  Must  be  self-starting  and  en¬ 
terprising;  only  the  best  need  apply. 
Send  resumes  and  samples  of  your  most 
outstandiiig  work  to:  John  Peterson, 
Executive  ^itor.  Shore  Line  Newspap¬ 
ers,  PO  Box  349,  Guilford,  CT  06437. 


RETORTER/FEATURE  WRITER  to  cover 
residential  real  estate  beat  sought  by  The 
Tampa  Tribune.  We're  looking  for  a  per¬ 
son  with  a  minimum  of  five  years  solid 
reporting  experience.  We  want 
insightful,  creative  coverage  of  the  hous¬ 
ing  market  in  our  booming  area.  Send 
resume  and  clips  to  Judy  Hamilton,  Fea¬ 
tures  Editor,  The  Tampa  Tribune,  TO 
Box  191,  Tampa,  FL  33601. 


RETORTER/EDITOR  wanted  for  Wash¬ 
ington  based  newsletter  covering  the 
!  coal  industry.  Beats  include  regulatpry 
i  affairs.  Salary  commensurate  with 
experience.  Good  benefits  package. 
Send  resume  and  clips  to  Pasna 
Publications,  1401,  Wilson  Blvd., 
I  Arlington.  VA  22209. 
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HELP  WANTED 


SPORTS  REPORTER 
West  Coast  daily  and  Sunday  with  a  29 
person  sports  staff  is  looking  for  a  sports 
reporter  with  hustle,  progressive  ideas, 
solid  reporting  and  writing  skills,  and  at 
least  4  years  experience  on  a  metro  daily. 
We  offer  300,000  circulation  and  an 
excellent  newspaper,  competitive  wage 
and  benefits  and  a  city  and  state  with  an 
enviable  lifestyle.  An  Equal  Opportunity 
Employer.  Send  clips,  resume  and  refer¬ 
ences  to  Box  7990,  Editor  &  Publisher. 

SPORTS  DESK  ASSISTANT 
Zone  2  medium  size  daily  and  Sunday 
AM  seeks  desk  person  for  layout,  layout 
assistant  and  copy  editing.  Reply  to  Box 
8008,  Editor  &  Publisher. 

SPORTS  COPY  EDITOR:  The  Savannah 
Morning  News  is  seeking  an  experienced 
copy  editor-layout  person  for  daily  paper. 
Strong  editing  skills  are  a  must  and 
experience  with  modular  layout  concept 
is  mandatory.  Familiarity  with  the  use  of 
process  color  pictures  and  graphics  art 
also  helpful.  We  are  seeking  someone 
who  can  make  a  difference.  Send 
resume  and  tearsheets  to  Anthony  Stast- 
ny.  Executive  Sports  Editor,  PO  Box 
1088,  Savannah,  GA  31402. 

SPORTS  EDITOR 

For  6000  afternoon  daily.  Position  open 
now.  Must  have  wire  and  photo 
experience.  Zone  7.  Send  full  resume  to 
Box  8027,  Editor  &  Publisher. 

SPORTS  EDITOR  for  6,600  6  day  daily 
in  Northeast  Indiana.  Writing,  photogra¬ 
phy  and  page  layout.  Mainly  high  school 
sports,  some  college.  We  are  looking  for 
a  hard  worker  with  some  experience  but 
will  consider  a  top  notch  beginner.  Send 
resume,  clips  to;  Terry  Housholder,  The 
News-Sun,  112  N.  Main  St.,  Kendallville, 
IN  46755. 

SUNDAY  MAGAZINE  EDITOR 
The  ideal  candidate  is  a  thinker  and  a 
doer  who  has  experience  in  newspaper 
and  magazine  journalism,  knows  good 
writing  and  how  to  improve  it, 
understands  strong  graphic  presenta¬ 
tion.  Write  PatW  Burnett,  Managing  Edi¬ 
tor/Features,  Daily  Camera,  Box  591, 
Boulder  CO  80306.  AA/EOE. 

SPORTS  WRITER 

Northern  New  Jersey  daily  newspaper 
has  an  immediate  opening  for  an 
experienced  writer  to  cover  professional 
basketball.  Requires  2-3  years 
experience.  Excellent  salary  and  Mnefit 
package.  Send  resume,  clips  and  salary 
requirements  to  Box  8055,  Editor  & 

Publisher. _ 

SABBATICAL  PROJECT  for  editor/writeri 
with  Southeast  Asia  experience.  Editj 
monthly  Indochina  Issues.  Possible  trip 
to  Indochina.  Top  writing  and  copy  edit¬ 
ing  skills  needed.  Outside  writing  en¬ 
couraged.  Compensation  $I6-I8K.  One 
y^ear  contract,  extension  possible. 
Resume  and  clips  to  Indochina  Project, 
236  Massachusetts  Av.  Suite  505 
Washington,  DC  20002. 

VERSATILE  AGGRESSIVE  newsman 
needed  for  twice  weekly,  part  of  small 
group.  Sports,  government,  photogra¬ 
phy,  etc.  Send  resume  requirements  to 
Hugh  Braddick,  PO  Box  99,  Sulphur,  LA 
70664.  Call  (318)  527-7075. 

WANTED  IMMEDIATELY  veteran  print  j 
journalist  for  one-year  assignment,  i 
advising  and  training  Caribbean  govern- 1 
ment  news  agency  personnel  in  all 
aspects  of  news  coverage  and  dis¬ 
semination  and  veteran  broadcast  jour¬ 
nalist  with  15  years-plus  experience  in 
North  America  radio  market— strong 
writing  and  feature  stories  expertise  a ! 
must.  Call  or  write  Ruder  Finn  &  Rot- 
man,  Inc.  110  East  59th  Street,  New 
York,  NY  10022.  Attention:  Louisa  Mar¬ 
tin  (212)  593-6367. 


HELP  WANTED 


MAJOR  MORNING  AND  AFTERNOON  i 
publications  are  looking  for  a  newspaper 
librarian  to  take  us  into  the  electronic  | 
era.  We  need  a  skilled  supervisor  with  | 
some  experience  in  an  electronic! 
information  system.  We  are  in  a  fast  j 
growing  sunbelt  market.  Box  8012,  Edi¬ 
tor  &  Publisher. 

_ MAILROOM _ 

MAILROOM  FOREMAN 
Hiring,  scheduling,  planning  and 
supen/ision  are  just  a  few  of  the  chal¬ 
lenges  that  face  you  in  this  tough  union 
environment.  We  are  a  7  day  AM 
operation.  Nice  compensation  package 
and  opportunity  for  advancement.  Send  j 
resume  to  box  7981,  Editot&  Publisher,  i 
MAILROOM  MANAGER  Department 
head  status.  $300  per  week  plus 
incentive  bonus.  Newspaper  operation 
plus  largest  shopper  distribution  pro¬ 
gram  in  our  state.  Zone  3.  We  need  an 
individual  who  can  runourmailroom  like 
a  top  during  peak  periods.  Latest  equip¬ 
ment  available  including  completely 
computerized  mailing  system.  Solid 
opportunity  for  growth  with  our  com¬ 
pany.  Respond  Box  7963,  Editor  &  Pub¬ 
lisher _ _ 

MAILROOM  FOREMAN 
The  Dispatch  Newspaper  is  looking  for  a 
mailroom  foreman  to  supvervise  all  mail- 
room  operations.  10,000  daily  circula¬ 
tion  plus  many  commercial  jobs.  Must 
have  experience  with  Muller  inserting 
machine.  Previous  supervisor  experience 
required.  Good  salary  and  benefits.  Send 
resume  to  The  Dispatch,  P.O.  Box  7, 
Gilroy,  CA  95021. _  , 

MAILROOM  MANAGER 
Modern  non-union  plant  in  Sun  Belt 
needs  experienced  mailroom  manager. 
Solid  experience  on  Harris  Inserter 
necessary.  Training  ablity  and  supervis¬ 
ory  skills  very  important.  Excellent 
benefits,  starting  wage  in  twenties, 
depending  on  qualifications.  Send 
resume  to  Harry  Smith,  Tuscon  News¬ 
papers,  PO  Box  26887,  Tuscon  AZ 
85726. 

MAILROOM  FIELD  SERViCE 
Graphic  Management  Associates  Inc. 
has  immediate  opening  for  a  qualified 
field  service  representative  responsible 
for  installations  of  mailroom  systems 
and  training  of  personnel.  Growth  oppor¬ 
tunities  and  excellent  benefits.  Send 
resume  to  Graphic  Management  Associ¬ 
ates,  11  Main  Street,  Southboro  MA 
01772 

_ MARKETING _ 

MARKETING  RESEARCH  MANAGER 

The  Columbus  Dispatch  is  seeking  an 
experienced  professional  for  the  position 
of  market  research  manager.  The 
position  is  responsible  for  all  phases  of 
research  in  support  of  advertising, 
circulation,  editorial  and  management 
research  requirements.  Considerable 
work  with  computerized  data  bases  and 
retrieval  systems.  Requires  great 
familiarity  with  statistical  techniques  as 
well  as  quantitative  and  qualitiative 
research  methods.  Heavy  con- 
centrationon  creating  and  giving  sales 
presentations. 

We  are  seeking  an  individual  with  a 
bachelors  degree  in  marketing,  journal¬ 
ism  or  research  and  a  minimum  of  3 
years  newspaper  marketing  experience. 
Masters  degree  strongly  preferred.  We 
offer  a  competitive  salary  along  with  an 
outstanding  benefit  package  in  a  city 
with  an  enviable  quality  of  life. 

You  may  submit  your  resume  to: 
Pamela  S.  Krivda,  Department  of 
Employee  and  Labor  relations.  The 
Columbus  Dispatch,  34  S.  3rd  St. 
Columbus,  OH  43216.  All  Replies  will 
be  kept  confidential.  An  Equal  Opportu¬ 
nity  Employer  M/F 


HELP  WANTED 


PRODUCTION 


HELP  WANTED 


PRODUCTION 


MAILROOM  SUPERINTENDENT 

Large  metropolitan  morning,  evening  and  Sunday 
paper  in  Zone  2  is  seeking  an  individual  with  strong 
background  in  automated  mailrooms  and  in 
packaging  and  distributing  systems. 
Responsibilities  include  budgeting,  production 
planning,  investigating  and  implementation  of 
new  systems  and  equipment. 

We  offer  a  good  salary  and  benefits  package.  All 
replies  confldential.  Send  resume  and  salary  re¬ 
quirements  to  Box  8058,  Editor  &  Publisher. 

An  Equal  Opportunity/Affirmative  Action  Employer 


ASSISTANT  PRODUCTION  MANAGER 
Progressive  zone  2  daily  seeks  assistant 
production  manager  (night  shift)  who  is 
knowledgeable  in  all  phases  of  news¬ 
paper  production.  This  quality  and  pro¬ 
duction  minded  individual  must  have 
good  cost  control  and  scheduling  skills 
and  the  ability  ti  motivate  union  em¬ 
ployees  toward  high  productivity  (Some 
experience  in  union  negotiation  helpful). 
We  offer  an  attractive  wage  and  benefit 
package  and  a  great  challenge  which  will 
enhance  your  professional  growth.  Send 
resume  (including  salary  history)  to  Box 
7979,  Editor  &  Publisher. 


ASSISTANT  PRODUCTION  MANAGER 
The  Dallas  Morning  News  is  seeking  a 
quality  conscious  production  oriented 
manager  with  strong  analytical  and  com¬ 
munication  skills.  Applicants  should 
have  management  experience  and  pro¬ 
ven  human  relations  skills.  College 
degree  preferred.  Send  resume, 
including  references  and  salary  require- 
ments  to  Employee  Relations 
Department,  The  Dallas  Morning  News, 
Communication  Center,  Dalfas,  T)( 
75265. 

ELECTRONIC  TECHNICIAN  An 
electronic  technician  is  needed  for  the 
Production  department  of  Nevada's  larg¬ 
est  newspaper.  This  person  must  have  an 
electronic  background  and  be  able  to 
work  on  various  types  of  equipment  such 
as  computers,  printers,  VDT's,  etc.  Bas¬ 
ic  working  hours  are  from  I0;00  AM  to 
6:30  PM  Monday  through  Friday.  Send 
resume  to  Personnel  Department,  Las 
Vegas  Review-Journal,  PO  Box  70,  Las 
Vegas,  NV  89125-0070. An  Equal 
Opportunity  Employer. 

PROGRESSIVE  NEWSPAPER  GROUP 
seeks  production  adviser  with  strong  | 
solid  background  in  pressroom 
operations.  Knowledge  of  composing 
room  beneficial  but  secondary  to  pre¬ 
ssroom  experience.  Duties  involve 
assisting  management  of  medium  to 
small  offset  newspapers.  Some  travel  re¬ 
quired.  Based  in  zone  6.  Starting  salary 
in  the  $30’s.  Reply  to  Box  8014,  Editor  ! 
&  Publisher.  i 

PHOTOPLATEMAKING  FOREMAN.  5  j 
years  experience  required  to  run  our 
platemaking  department.  Goodopportu-  | 
nity  for  individual  looking  to  move  Into  a  i 
supervisory  position.  Excellent  earning  I 
potential  through  our  salary  plus  I 
incentives  program  (mid  sized  zone  2  ! 
daily).  Reply  to  Box  7983,  Editor  &  Pub-  | 
lisher. 

PRODUCTION  MANAGER  for  four 
speciality  newsapers.  Heavy  type  spec, 
good  mechanical  paste  up.  Knowledge  | 
of  editwriters  a  must.  Pos  1  camera.  | 
$17,000  salary.  Resume  to  The  Obser- 1 
ver,  Glen  Head  Road,  Glen  Head,  NY,  I 
11595.  I 


COMPOSING  ROOM  FOREMAN 
Zone  5  daily  has  excellent  opportunity 
for  working  foreman  with  planning  and 
system  skills.  Good  salary  with  perform¬ 
ance  bonus  and  competitive  fringe  bene¬ 
fit  package.  Reply  in  confidence  to  Box 
8029,  Editor  &  Publisher. 


_ PRESSROOM _ 

OFFSET  AND  LETTER  PRESS 
PRESSMEN 

The  Dallas  Morning  News  is  seeking 
offset  pressmen  for  their  new  satellite 
plant  and  letter  press  pressmen  for  the 
downtown  plant.  At  least  2  years 
experience  on  double-width  presses  pre¬ 
ferred.  Send  resume,  including  salary 
history  and  references  to  Employee  Rela¬ 
tions  Department,  The  Dallas  Morning 
News,  Communication  Center,  Dallas, 
TX  75265. 

PRESSROOM  FOREMAN 
Growing  zone  2  aM  daily  seeks 
experienced  foreman  with  strong  man¬ 
agerial  skills  to  handle  hiring,  training, 
scheduling  and  quality  control. 
Excellent  starting  salary  and  benefit 
package.  Send  resume  including  salary 
requirements  to  Box  7977,  Editor  & 
Publisher. 

PRESSROOM  FOREMAN 
Southeast  FL  AM  daily.  9  unit  Urbanite, 
new  building.  Growing  market,  excellent 
opportunity,  good  benefits.  Salary  based 
upon  experience  and  qualifications. 
Contact  Jim  Mason,  The  News  Tribune, 
Ft.  Pierce,  FL 33454,  (305)461-2050. 


PRESS  OPERATOR 

The  Cape  Cod  Times,  a  quality  conscious 
7-day  morning  newspaper,  is  seeking  a 
journeyman  capable  of  working  on  a  six- 
unit  GOSS  METRO  Offset  press. 

Good  scale  and  benefits,  the  greatest  of 
which  is  living  on  Cape  Cod.  Write,  giving 
details  of  your  experience  and  references 
to  James  Kaminske,  Press  Foreman, 
Cape  Cod  Times,  319  Main  St.,  Hyan- 
nis,  MA  02601. 

WANTED 

For 

Baton  Rouge  Newspaper 
Night  Press  Foreman 
Must  have  ability  to  manage  people, 
instruct  pressmen  and  set  nigh  stan¬ 
dards  of  quality.  Two  12  unit  Goss 
Headliners.  90,000  plus  morning 
circulation.  Salary  $32,000  plus 
excellent  fringe  benefits.  Send  resume 
to  Betty  Jo  Baker,  State-Times  and 
Morning  Advocate,  PO  Box  588,  Baton 
Rouge,  LA  70821. 


ENTRY-LEVEL  position  for  as  salesper¬ 
son.  Two  growing  weeklies  in 
Indianapolis  suburbs.  Expenses/ 
commission.  (317)887-2415. 
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HELP  WANTED 


POSITIONS  WANTED 


POSITIONS  WANTED 


SALES 

SALES  { 

ADVERTISING  SALES  MANAGER 

Cars  &  Parts  Magazine,  the  largest  consumer  magazine  in  the  car  hobhy 
field,  is  looking  for  a  strong  space  sales  person  to  head  our  Advertising 
Department.  We  need  someone  who  is  experienced  enough  to  manage 
our  already  sizeable  base  of  advertisers  and  aggressive  enough  to  make 
the  personal  sales  calls  and  the  telephone  calls  to  sell  new  advertisers. 
You'll  need  several  years  experience  in  either  consumer  or  trade 
magazine  sales.  Familiarity  with  the  collector  car  and  automotive 
aftermarket  industries  would  be  a  plus. 

We’re  located  in  South  Central  Ohio,  just  north  of  Dayton.  Cars  &  Parts  is 
published  by  Amos  Press,  Inc.,  publisher  of  consumer  publications  for 
over  1 00  years.  We  offer  an  excellent  salary  and  benefit  package  for  the 
ad  salesperson  with  a  solid  track  record  and  the  ambition  to  advance. 
Send  resume  tO:  Personnel  Manager 

Re;  Advertising  Manager 

Box  783 

Sidney,  OH  45367 

PROMOTION 

PHOTOJOURNAUSM  i 

PROMOTION/PUBLIC  RELATIONS 
MANAGER 

Metropolitan  daily  located  in  sun  belt  is 
seeking  a  qualified  promotion/public  re¬ 
lations  manager.  This  opportunity  re¬ 
quires  exceptional  public  speaking  skills 
and  the  ability  to  plan  and  execute  com¬ 
pany  sponsored  community  events. 
Managerial  experience,  proven  people 
skills,  and  expertise  in  promotional  con¬ 
cepts  are  essential.  Please  send  resume 
and  salary  history  to  Box  8034,  Editor  & 
Publisher. 

PHOTOJOURNALIST  with  top  creden¬ 
tials  sought  by  photo  conscious  news¬ 
paper.  Portfolio  should  demonstrate 
ability  in  sports,  news  and  features. 
Excellent  salary  and  benefits.  Must  pass 
written  employment  tests  and  physical 
examination.  Send  resume,  portfolio 
and  cover  letter  to  Jack  Glascock, 
Graphics  Editor,  Jackson  Citizen  Patriot, 
214  S.  Jackson  St.,  Jackson,  Ml  49204. 
An  equal  opportunity  employer. 

POSITIONS  WANTED.  .  . 

ADMINISTRATIVE 

CARTOONIST 

ATTORNEY  WITH  MBA,  journalism, 
labor  relations  and  financial  experience 
seeks  legal  position  with  NYC  publisher. 
Box  8033,  Editor  &  Publisher. 

EDITORIAL  CARTOONIST.  Young, 
eager,  talented.  1  year  experience.  Mod¬ 
erate  views.  Will  relocate.  Apple,  Rt.  1 
Box  120,  McCormick,  SC  29835. 

GM/PUBLISHER.  Impeccable  record, 
reputation,  creoentials,  references. 
Medium  dally.  Strong  marketing  skills. 
Degree,  family.  Box  8022,  Editor  &  Pub¬ 
lisher. 

EDITORIAL  CARTOONIST 
Multi-award  winner  looking  to  move  on  to 
larger  newspaper.  Bright,  young, 
talented.  Eager  to  spice  up  your 
editorial/opinion  page.  Write  for  sam¬ 
ples.  Box  8032,  Editor  &  Publisher. 

MR.  PUBLISHER  would  you  like  to  work 
only  one  or  two  days  a  week.  I’m  a  suc¬ 
cessful  department  manager  with  major 
chain,  outstanding  record,  13  years 
experience,  looking  to  become  a  general 
manager.  Box  801 5,  Editor  &  Publisher. 

ILLUSTRATOR/CARTOONIST/ 
CARICATURIST  wants  work  on  daily.  9 
years  experience  at  your  disposal.  Any 
zone.  For  samples,  write  Box  8001,  Edi¬ 
tor  &  Publisher. 

OUTSTANDING  YOUNG  PUBLISHER  of 
Midwestern  dally  20,000  circulation 
with  lOyears  extensive  experience  In  all 
facets  of  newspaper  management  seeks 
administrative  position  in  zones  7,  8,  or 
9.  8ox  7851,  Editor  &  Publisher. 

CIRCULATION 

CIRCULATION  PROFESSIONAL  with  3 
years'  experience  seeks  post  as  District 
Manager  or  Circulation  Manager.  Will  re¬ 
locate.  Call  Garry  Sadler  (517)  263- 
1975. 

ADVERTISING 

AGGRESSIVE  SHIRT-SLEEVE  MANA¬ 
GER  seeks  newchallenge.  Hard  working, 
success  oriented.  10  years  experience  m 
display,  classified,  promotion,  more. 
Box  7885,  Editor  &  Publisher. 

DEPARTMENT  HEAD,  strong  team  orga¬ 
nizer,  will  straighten  out  your  mess. 
Likes  a  challenge.  Will  only  accept  a 
challenge  with  full  authority  and 
responsibility.  R^rt  to  publisher  only. 
Knowledgeable  TMC  on  line,  budget, 
cash  projection.  Will  increase  circula¬ 
tion  and  cash  flow  where  product  and 
need  indicate  the  possibility.  Will  spend 
money  wisely  and  show  results  for  dollars 
spent.  Leaving  present  position  because 
management  is  stagnant  and  I’m  not.  25 
years  experience,  16  in  management  all 
size  papers.  Will  respect  confidence. 
Want  30, boo  to  50,000  circulation 
situation.  Box  8007,  Editor  &  Publisher. 

ADVERTISING  MANAGER  In-depth  all 
departments.  Training,  motivating, 
innovative  and  analytical.  Now  em¬ 
ployed  metro  daily.  Box  8002,  Editor  & 
Publisher. 

AGGRESSIVE  Advertising  director  with 
24  years  experience  seeks  challenging 
position  with  daily  newspaper  in  zone  3 
or  4.  Box  8035,  Editor  &  Publisher. 

CIRCULATION 

EDITORIAL 

COUNTRY  CIRCULATION,  road  man,  1 
available.  30  years  experience  working 
for  small,  medium  and  large  dailies.  Box 
7980,  Editor  &  Publisher.  ! 

MY  SPORTSWRITING  was  good  enough 
for  a  major  metro  daily.  Sports  Illus¬ 
trated,  New  York  Times  Wire  Ser¬ 
vice.  .  .for  Super  Bowl,  Kentucky  Derby, 
NCAA  basketball  coverage.  Is  it  good 
enough  for  your  any-sized  publication 
where  1  could  write  columns  and  fea¬ 
tures?  Box  8052,  Editor  &  Publisher. 

CIRCULATOR  seeking  new  challenge. 
14  years  experience  with  dailies  and 
weeklies  in  all  phases  of  circulation 
management.  Box  80(J5,  Editor  &  Pub¬ 
lisher. 

SPORTS  WRITER,  self-starter,  quality 
clips  and  contacts,  nearly  30  years’ 
experience  on  two  California  dailies, 
seeks  career  extention,  not  premature 
retirement.  Larry  Lavelle,  2624  16th 

St.,  Sacramento,  CA  95818.  (916) 
442-0061. 

YOUNG  AMBITIOUS  circulator  with  7 
years  experience  in  single  copy  and 
home  delivery  seeking  responsible  man¬ 
agement  position.  Creative  aggressive 
and  well  organized.  Willing  to  relocate. 
Jim  Waller  (404)  561-6727  or  563- 
3938.  1 

SPORTS  DESKMAN  with  experience 
and  credentials.  1  can  lay  out  pages,  edit 
copy,  cover  everything,  write  intelligent 
columns  on  current  issues.  I’m  a  hard 
worker  with  results  to  prove  it.  Box 
7939.  Editor  &  Publisher. 

EDITORIAL  1 

AMBITIOUS  REPORTER,  9  years  of  j 
newsroom  experience,  completing  MA  in  | 
journalism.  Seeks  challenge  on  metro  or 
quality  daily.  Kent  Schoffstall.  776  Gar-  ! 
low  Blvd.,  Pittsburgh,  PA  15239.  | 

TOP  NOTCH  ENTERTAINMENT  WRIT¬ 
ER  with  hard  news  background  seeks 
full-time  entertainment  slot.  VDT 
experience.  Box  8018,  Editor  &  Pub¬ 
lisher. 

BRIGHT  honors  graduate  of  Vassar  with  1 
a  year  of  freelance  experience  in  Wash-  1 
ington,  D.C.  seeks  position  on  nespaper/  i 
magazine.  Talents  versatile,  but  prefer 
general  assignmentand  features  writing. 
Clipsandreferencesavailable.  Elizabeth 
Larkin,  301  N.  Beauregard  St.,  No. 
904,  Alexandria,  VA  22312.  (703)  941- 
8584. 

VETERAN  NEWSMAN  in  Texas  seeks  job 
change.  Experienced  in  reporting,  edit¬ 
ing,  layout.  Prefer  handling  business 
news.  Box  7982,  Editor  &  Publisher. 

FREELANCE 

SWISS  BASED  American  journalist 
seeks  stringer  positions.  Switzerland 
and  western  Europe.  Features,  news, 
political,  finance.  Five  years  experience 
with  major  dailies  and  international 
radio  station.  Please  contact  Ernest 

1  Beck,  Wyderrain  11,  Bern,  3012, 
j  Switzerland.  Telephone  031-14-62-36. 

DYNAMIC,  aggressive,  enterprising 
DAIL  Y  EDITOR.  Strong  on  motivation- 
direction.  Adds  sparkle,  dash  to  product 
-  and  community.  Box  8021,  Editor  & 
Publisher. 

EXPERIENCED  MIDDLE  EAST  CORRE¬ 
SPONDENT  seeks  dailies  in  U.S.  on  full¬ 
time  or  retainer.  Excel  lent  cl  i  ps  and  flex¬ 
ible  on  salary.  S.  Rodan  POB  7575, 
Jerusalem  91704. 

UBRARY 

1  LIBRARY/PHOTO  RESEARCHER  23 

1  years  experience  with  photo  news  agen- 
1  cy.  Call  John  Pfalzer  Jr.  (516)  221- 
1  6426.  Zone  2. 

1  - 

j  PHOTOJOURNAUSM 

1  STATE  POY,  former  weekly  owner/ 
publisher,  seeks  shooting/editing/ 
managing  position(s).  Prefer  Zones 

1  1,2,3.  Dave  Breen,  210  N  Vine,  Plain- 
!  field  IN  (317)  839-5436. 

EXPERIENCED  CITY  EDITOR  WRITER 
seeks  city  editor,  managing  editor,  pro¬ 
jects  editor  position  on  quality  daily, 
circulation  35,000 and  up.  High  enern, 
creative,  professional.  H.  Miller,  (212) 
505-2600,  home  (201)  434-0393.  Box 
7944,  Editor  &  Publisher. 

FIRST-RATE  FEATURES  EDITOR  wants 
job  on  major  metro  daily  or  magazine. 
Well-rounded,  personable,  seriousabout 
work.  Box  8003,  Editor  &  Publisher. 

1  PHOTOGRAPHER 

HUSBAND/WIFE  TEAM,  four-year 
owners/publishers  of  award-winning 
weekly,  seeks  bureau  position.  Will  pro¬ 
vide  quality  community  journalism  in 
both  words  and  pictures.  Prefer  Zones 
1,2,3.  Dave  and  Cindy  Breen,  210  N 
Vine,  Plainfield  IN  46168,  (317)  839- 
5436, 

MULTI-AWARD  WINNING  PHOTO¬ 
GRAPHER  seeks  position  on  a  large 
paper  where  photography  counts.  6 

1  years  daily  experience.  Box  7899,  Editor 

1  &  Publisher. 
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SHOP  TALK  AT  THIRTY 


On  the  doorstep  of  grief 


By  Scott  Kraft 

Frank  and  Lucy  Dixon  have  a  pain¬ 
ful,  powerful  story  to  tell. 

For  more  than  two  years,  the 
Dixons  and  their  six  children  had 
stalked  the  streets  of  Los  Angeles  for 
a  car  and  a  man  —  the  man  who  had 
raped  their  12-year-old  daughter.  The 
search  succeeded,  but  it  almost  tore 
the  family  apart. 

When  1  knocked  on  their  door  in 
May,  I  wanted  them  to  know  that  1 
would  be  careful  and  honest,  and  I 
wanted  them  to  tell  me  everything, 
even  though  it  would  probably  be 
difficult. 

“I  don’t  know  why  we  told  you  all 
those  things,”  Lucy  Dixon  said  after 
the  AP  Extra,  “Family  Obsessed,” 
appeared  in  newspapers  around  the 
country  in  July  and  August.  “But  I’m 
glad  we  trusted  you  to  tell  the  story.” 

Newspaper  writers  routinely  stand 
on  the  doorstep  of  grief,  suffering  or 
embarrassment.  We  learn  to  handle 
sensitive  interviews  by  doing  them. 
But  it’s  never  been  easy  for  me. 

I  usually  feel  like  an  intruder.  I’m 
afraid  1  won’t  even  get  in  the  door 
and,  if  I  do,  that  I’ll  say  something 
that  brings  the  conversation  to  a  halt. 

That’s  probably  how  a  reader 
would  feel  and  in  an  important  way  I 
am  a  reader —  interested  in  the  stories 
people  have  to  tell. 

For  “Family  Obsessed,”  L'was  in 
the  San  Fernando  Valley.  But  I  had 
the  same  feelings  when  1  asked 
parents  in  Plano,  Texas,  to  talk  about 
why  their  teenage  sons  and  daughters 
had  committed  suicide,  and  in  eastern 
Pennsylvania  when  I  tried  to  find  out 
how  a  2-year-old  girl  could  die  of 
starvation  when  a  dozen  teachers,  so¬ 
cial  workers  and  doctors  were  all 
aware  of  her  predicament. 

And  1  had  those  feelings  when  a 
South  Carolina  housewife  graciously 
offered  me  a  cup  of  coffee  and  sud¬ 
denly  remembered  that  there  was  no 
kitchen  —  we  were  standing  in  what 
was  left  of  it  after  a  tornado  had 
struck. 

Getting  someone  to  talk,  to 


(The  author  joined  the  Associated 
Press’  national  writing  team  in  New 
York  in  1980  after  AP  assignments  in 
Missouri  and  Kansas.  He  has  frequent¬ 
ly  written  human  interest  stories  on 
sensitive  topics  and  won  the  APME 
Top  Performance  Award  last  year  for 
non-deadline  writing.) 


Scott  Kraft 

describe  feelings  and  incidents 
they’ve  rarely  put  into  words,  can  be 
as  tough  as  filling  a  blank  VDT  screen. 
Just  as  writers  develop  a  narrative 
style,  they  also  develop  an 
interviewing  style  that  can  turn  a  sub¬ 
ject  into  a  storyteller. 

The  best  interviewers  are  better 
listeners.  1  never  write  even  one  ques¬ 
tion  down  before  the  interview. 


Getting  someone  to 
talk,  to  describe  feelings 
and  incidents  they’ve 
rarely  put  into  words,  can 
be  as  tough  as  filling  a 
blank  VDT  screen. 


Instead,  I  try  to  approach  the 
interview  as  a  reader  might,  letting 
questions  spring  into  my  head  natur¬ 
ally. 

A  question-and-answer  approach 
may  work  on  a  politician,  but  every¬ 
day  people  tell  their  stories  better  in  a 
conversation.  The  conversation, 
though,  becomes  a  delicate  naviga¬ 
tion,  with  the  interviewer  steering  and 
the  subject  providing  the  power. 

The  first  few  minutes  are  the  most 
important.  I  usually  prepare  an 
introduction,  on  paper,  before  the 
interview  and  try  to  memorize  it.  It  is 
a  summary  of  what  1  intend  to  do  with 
the  story  and  the  reasons  they  might 
want  to  talk  to  an  AP  writer. 


After  the  subjects  agree  to  be 
interviewed,  most  writers  begin  with 
some  small  talk  to  set  the  tone,  to  say, 
in  effect,  this  is  a  conversation,  not  an 
interrogation. 

Jules  Loh,  one  of  the  AP's  most 
talented  writers  and  interviewers, 
begins  with  his  notebook  in  his  pock¬ 
et.  When  a  personal  fact  or  detail  is 
mentioned,  such  as  a  date  or  an  age, 
Loh  pulls  out  the  notebook  to  jot  it 
down. 

The  result:  Loh’s  notebook  is  out 
and  the  subject  doesn’t  feel 
threatened  or  worried  that  he’s  said 
something  too  important. 

For  most  people,  being  interviewed 
is  a  new  experience  and  they’re  ner¬ 
vous,  too.  But  people  are  surprisingly 
willing  to  talk  to  reporters,  and  news¬ 
paper  reporters  seem  to  have  an 
advantage  in  sensitive  interviews 
because  the  notebook  is  less  intrusive 
than  the  microphone  or  camera. 

The  best  interviewers  are 
interested  in  what  their  subjects  have 
to  say  and  they  show  it.  They  lean 
forward.  They  nod  their  heads.  They 
listen. 

The  conversation  should  not  be  an 
ordeal,  especially  for  people  who 
have  already  been  through  an  ordeal. 
Loh  listens  so  intently  that  one  gets 
the  feeing  he  doesn’t  want  to  miss  a 
word.  People  will  talk  freely  to  any¬ 
one  who  makes  them  feel  like  that. 

Nancy  Shulins,  an  AP  News- 
features  writer  and  an  exceptional 
interviewer,  approaches  people  gent¬ 
ly,  showing  empathy  and  interest. 

“It’s  best  to  mention  almost  any¬ 
thing  before  you  get  to  the  heart  of  it,” 
she  says.  “Have  a  conversation  with 
them  as  one  human  being  to  another 
before  you  become  a  reporter  and 
they  become  a  subject.” 

Be  patient.  If  you  appear  to  be  in  a 
hurry,  the  subject  of  your  story  may 
feel  used.  There  is  always  time  later  in 
the  interview  to  pin  down  those  facts 
that  trigger  unpleasant  memories. 

Be  honest.  Tell  them  what  you're 
trying  to  do,  describing  it  in  a  way  that 
will  appeal  to  them  but  also  be  faithful 
to  your  goals.  And  keep  your  pro¬ 
mises.  If  you  promise  to  use  a 
pseudonym  to  protect  them,  as  1  did 
with  the  Dixon  family,  do  it. 

Be  aware  of  your  appearance. 
Because  I  look  young  for  my  age,  1 
usually  dress  more  formally  to  make 
sure  people  take  me  seriously. 
However,  a  non-threatening  appear¬ 
ance,  whether  youthful  seriousness 
or  wrinkled  kindliness,  can  work  for 
you. 

(Continued  on  page  30) 
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If  You’re  Liooking  For  a  Front-End  System 


mw  THE  WORLD^S  FASTEST 
COMPOSITIOAf  SYSTEM 
IS  WITHIN 
YOUR  REACH, 


AMICUS 


One  Day  All  Front-Ends  Will 
Be  Built  Like  This. 


With  the  advent  of  typesetters  with 
advanced  speeds  and  capabilities, 
some  day  all  front-end  systems  will 
be  required  to  interactively  hyphen¬ 
ate  and  justify  text  at  speeds  exceed¬ 
ing  2,000  cps  like  the  AMICUS  Ter¬ 
minal. 

To  put  composing  power  in  the 
terminal,  where  it  belongs,  we  had 
to  break  some  new  ground.  Utilizing 
a  16-bit,  10-MHz  9995  uith  128K  bytes 
of  memory  in  each  terminal  and  a 
4-MHz  Z80  with  64K  of  memory  in 
the  central  disk  (supported  by  slave 
processors  as  required),  a  new  state- 
of-the-art  architecture  has  ev'olved. 

Because  two  brains  are  better  than 
one,  the  AMICUS  utilizes  one  for 
simple  disk  fiinctions,  while  the 
other  specializes  in  speed  and  accu¬ 
racy  for  operator  tasks  requiring 
precision.  The  end  result  is  unparal¬ 
leled  power  and  speed. 


Modular  Intelligent  Work  Stations 
at  Breakthrough  Prices. 


Superior  examples  of  advanced 
engineering  usually  command  pre¬ 
mium  prices.  But  in  the  world  of 
publishing  systems,  our  company, 
newspapeb'  ELE(rrBONic;s  c:ob- 
PORATION,  breaks  the  mold.  With 
the  intelligent  AMICUS  System, 
starting  as  low  as  $10,000,  we've  made 
it  possible  for  composing  rooms  to 
have  real  power  in  applications. 
Combined  with  the  well-known 
IM.E.W.S.  text  management  system, 
priced  at  under  $12,000,  we  now  have 
the  answer  to  all  your  publishing 
needs  at  a  remarkably  affordable 
price. 

When  you  compare  N.E.W.S.- 
AMICUS  to  other  front-end  systems, 
you'll  discover  that  you  can  afford  to 
own  the  world's  fastest. 


See  Us  at  NNA  Show  In  Booth  #515 


N.E.W.S. 


The  Best  of  Both  Worlds  in 
Editing  and  Composition. 


As  you  might  expect  from  the 
company  that  introduced  the 
N.E.W.S.,  no  effort  has  been  spared 
in  making  the  N.E.W.S.-AMK'US  the 
most  complete,  powerfiil,  and  uni¬ 
versal  front-end  available.  Whether 
for  simple  editing  operations  or 
more  complex  tabular  and  columnar 
composing  jobs,  N.E.W.S.-AM1CI)S 
provides  the  .solution. 


3225  Roanoke  Rood 
Kansas  City,  MO  64111 
Telephone  S16/756-0052 


NEWSPAPER  ELECTRONICS  CORPORATION 
3226  ROANOKE  ROAD.  KANSAS  CITY.  MO  64111 

□  Please  have  a  repre.senlalive  call  me.  □  Please  send  more  information  to  me. 


HOWARD 


At  Scripps-Howard 
we  strive  for  the  gold 
every  day.  We  also  believe 
in  honoring  excellence. 

This  year  these  people  were 
judged  our  best  in  the  categories 
of  news  writing,  reporting,  writing, 
headline  writing,  news  photography 
and  graphic  design. 

They  represented  the  Birmingham  Post 
Herald,  The  Commercial  Appeal,  the  El 
Paso  Herald-Post,  The  Evansville  Press, 

The  Pittsburgh  Press,  the  Rocky 
Montain  Hews,  The  San  Juan  Star, 
and  The  Stuart  (Fla.)  Hews. 

Their  work  wasjudged  by  a 


SCRIPPS 


distinguished 
panel:  Eugene  L: 
Roberts,  excutive  editor. 
The  Philadelphia  Inquirer; 
Billy  I.  Ross,  chairman. 
Department  of  Mass  Communi¬ 
cations,  Texas  Tech  University; 
and  Thomas  L.  Boardman,  retired 
editor.  The  Indianapolis  Times  and 
The  Cleveland  Press. 
Winners  in  each  category  were  awarded 
$1,000  and  a  plaque.  Runners-up 
received  $500  and  a  citation. 
We  applaud  them  for  the 
excellence  they  provide  our 
readers  throughout  the  year. 


